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Illustrated 
WS-9 | 
DISPLAYER 
: — 38" High; 30" Wide 
Three Aquaplate 
- Glass Shelves 
One 8''x30" 


One 8''x24" and 
One 8''x16" 


Each $58.00 
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SHOW MANSHAP 


Just think of this. Showmanship in display is to so display your merchandise that the passing 
traffic is arrested to the merchandise: not to the display prop which permits its attractive dis- 
play. Lueite and Plexiglass combined with good design and craftsmanship make possible th 


ideal display unit. In this field we are pioneers and specialists. 
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FACTURING CO. 


307 WEST 38+ ST.. AT EIGHTH AVE., NEW YORK CITY 18 











































Event 
ing it 
this e 
Welc 


3-L 


P.1] 

THRE 
froun 
finish 
duced 
Presdy 


groun 


single 
In qua 
ln gua 


PITS 
FLAT 
duced 
panel 
shed 
botton 
In qua 
In qua 
Single 







uantit; 











eterans 


Discharge Insignia 











WORLD WAR II HONORABLY DISCHARGED VETERANS INSIGNIA 


ing it now . 


Welcome home.” 
3}-Dimensional Presdwood Design 
and Flat Presdwood Design 


P-1151——VETERANS’ DISCHARGE INSIGNIA PLAQUE— 
THREE- DIMENSIONAL PRESTWOOD DESIGN .. . Back- 
ground panel is 24x24”, of 4” durable Masonite Presdwood, 
finished in a deep rich brown fn Emblem design is repro- 
duced in four gold tones, through halftone, on Masonite 
Presdwood, edges finished, and mounted 1” in front of back- 
ground panel. Copy strips in gold color. 


Single Units . PRE ae Pe EO ty BRU eas KAO, Each $8.75 
In quantity of 3 or more. me ..Each 8.00 
In quantity of 5 or more. ..Each 7.50 


P-1152—- VETERANS’ DISCHARGE INSIGNIA PLAQUE— 
FLAT PRESDWOOD DESIGN . Emblem design is repro- 
duced in four halftone shades of gold color, onto a background 
panel 24” x 24”, of 1” durable Masonite Presdwood, fin- 
ished in deep tich loam oil color. Copy strips at top and 
bottom are in gold color. 


In quantity of 10 or more. - .Each $3.65 
cr quant ty OF S G6 Mite... 062 cece esess RO Ee 
ingle Units .... ..Each 3.95 


.. Each $3.35 
Each 3.25 








25 or more....Each $3.60 
50 or more....Each 3.50 


100 or more 
250 or more. . 


Luantities 








Eventually 13,000,000 men and women, who have served America well, will be entitled to wear this emblem. Many thousands are wear- 
. Yet few people recognize it. It is the job of industry, business and everyone on the home front to recognize and respect 
this emblem so that our Servicemen and Women will be proud to wear it. Display ‘this i insignia as a way of saying, “Well done... 


FREE our New Fall and Christmas Catalogue Now Ready. Write for it Today. 


LW. L. Stensgaard and Associates, Inc., 346 N. Justine St., Chicago 7, Ill. 




































PLAQUES 


24 x 24 inches 


This emblem represents honorable service to our Coun- 
try. It is the badge of courage. For years to come it will 
ide ntify one w ho has served his C ountry well. All must 
be taught to recognize It. 


Carved Wood Emblem on Walnut 


On this beautiful plaque the emblem ts cary ed in solid wood, 
beautifully detailed, measures 16” wide, 14” high, 1” deep, 
is finished in gold bronze color and mounted onto a 14-ply 
walnut plaque. The edges are beveled to show cross grain 
beauty of many plies. Copy ribbons are processed in gold color 
directly onto the walnut background .. . A fitting tribute 
to the service it honors. 


P-1150——‘'VETERANS’ DISCHARGE INSIGNIA’’ PLAQUE, 
CARVED WOOD EMBLEM ON WALNUT DESIGN 

Each $29.75 
Each 28.50 
._Each 27.50 


Single Units 
In quantities of 3 or more 
In quantities of 5 or more 


~ RECOGNIZE ONE WHO HAS SERVED 
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You get the most value from DISPLAY This display by Leslie Dorsey, Oppenheim Col- The subject of store fronts of the near future 
WORLD when you share it with others. See lins, New York City, used a color scheme of is a fascinating one, and it is dealt with thor- 
that it reaches other executives of your organi- green, yellow, black and white and played up oughly in the August issue by E. A. Lundberg 
zation and the members of your department. the idea of vacationing at home. The sun bath- ALA. Pitch 

: d 2 L.A., Pittsburgh Plate Glass Company—accom- 
ers stand on an irregular white area which re- nary: b F : lead: 
2 a , — : solves into a yellow-edged white silhouette of the er hl esigns by some of the nations ‘ea 
city skyline behind them. Green wire anchors 7 architects. . . . A number of other ovistand- 
CY weneevveeesssssssee peaanee and a life preserver hang on the yellow lamp ing features are scheduled, in addition ‘o the 






post. regular agenda. 

































an innovation 
in display 


We've christened Mary Brosnan’s exquisite 
new models ‘‘Glancing Mannequins"’ for 
their dancing eyes have a wandering 
gaze. Teens, children and junior miss 
join the fun in this refreshing feature for young 
fashion display. No, they don’t wink back, but 
they do follow you, or could it be an optical illu- 
sion? This is the new- look (ours, all ours) that's 
captivating leading Display Directors in New 
York. Come in and look right back at these 
beautifully modeled ‘‘Glancing Mannequins”’ 
JHIO if you're in town. We're taking orders 
now for this Mary Brosnan optional 
feature (no extra cost) but deliveries 
5 are slow, you know. 
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498 SEVENTH AVENUE, NEW YORK 18 
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BROSNAN MANNEQUINS 
STEINER FIXTURES 














225 FIFTH AVENUE, NEW YORK 10. N. Y. 


B For the designer of interiors, a 


renaissance of endless possibilities 





forcolor,movementandform. A 


at aloe (=belet- cole lo Rm (oMolotu-e 


MARBALIA display papers, MAD 
PLAID and our new HOLIDAY papers 
are available for immediate delivery. 
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GIANT CHRISTMAS ORNAMENT 


in brilliant colors, framing oldfashioned 
Yuletide scenes—4' diameter by 5’ high 
paper sculptured figures on painted wall- 
board. Frame-decorated with flitter—in 
shadowbox effect— 12 different scenes. 
Paper sculptured Angel—5 assorted poses 
on flittered or foil stars. 15'° to 18°— 


pastel colors. 


Contact us for prices. 


RIP STUDIO, 15 EAST 22nd STREET, NEW YORK 10, N. Y. 
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The Sea Sree 


More Displays present for the ultra-smart store this White 
Flocked Manzanita with metallic sea shells for ornaments. Can 
be used with cones or artichokes or strings of beads or crys- 
tals. If the base is ordered, order now for freight delivery. 


$ 5.00 each 
10.00 each 
15.00 each 
20.00 each 
ase 2.00 each 


Shells $20.00 per 100, metallic finish 
Cones 15.00 per 100, metallic finish 
Artichokes 20.00 per 100, metallic finish 


More Displays 


Santa Cup, California 


Canadian Representative 


3 
4 
5 
6 
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Anthony Displays, King William Street, Hamilton, Ont., Canada 
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ONLY 178 DAYS 
TILL CHRISTMAS 


SO—What are you going to do about your Christmas 
decorations? You can't buy new ones. But you can 
refurbish your old ones so that they will be better 


than new, with 


IVANO 


PEARL LACQUERS 
AND WATERLACS 


We don't claim to be Aladdin swapping new lamps 








for old, but when you have dipped or sprayed last 
year's Christmas ornaments, and other decorations 


in lustrous PEARL LACQUER they will shine as 
brightly as a new lamp. 


COMES IN 13 BEAUTIFUL COLORS 


PEARL PURPLE SHELL PINK 
BLUE ORANGE NILE GREEN 
— _ pete Apontll . Prices for IWANO PEARL LACQUERS 
N AQUAMA W 
YELLOW a & WATERLACS : 
You'll Want Some — Sure as Christmas . > ee $5 
So Order Today From: yh 138 
Y ' Quart 2.85 
Gallon 9.00 


FINE CHEMICALS DIVISION 


166-184 COMMERCIAL ST. 
p MALDEN 48, MASS. 
Telephone Malden 7103 
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\& | # The Quickest Way to 
| INCREASE SALES Is to 
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INVEST Vr OF YOUR 


PROMOTIONAL DOLLAR 


~ DISPLAY 





% YU need all of the short cuts to greater volume you can find. Do not underestimate the importance 
of the display department in today’s merchandising picture. But how can any display department 
How can vour store get its share of the consumer dollar when 


do the job on an insufficient budget ? 
Arm yourself with the facts, present 


your department does not get its share of the promotional dollar ? 


them persistently to your boss. After all, it’s to Ais interest that 13 of the promotional dollar is invested 


in display. 


* 


Members of the National Association of Display Industries 


Co Al Halverson, In Schack’s, Inc 
B. A. Jacobs Co Scheuer Mfg. Co 


The Kawneer Co Sherman Paper Prox 
Shoe Form Co., Inc 


Adler-Jones Company Crystal Fixture 


Advertisers Display & L. A. Darling Co 
Dazian’s, Inc 


Decorative Novelty Co London Displays 
\. Lutz Silvestri Studios 


Lynn Display Nat Siegel Fixture Co 
Maharam Fabric Corp Silvestri Art Mfg. Co 
Mechanical Man ,In Standard Fixture Co., [nc 
Sign Cent Tn Mileo Mannequins Staples-Smith Co 

Tn Modern Art Studios Starkman Display Cente 
Modern Displays W. L. Stensgaard & Associ 


1 


Exhibits, Tn 
Aladdin Fabrics 
Allied Display Materials, Ine Decorative Plant Ce 
American Fixt. & Mig. Co Display Corporation 
Arrow De & Fixt. Co Display Equipment Corp 
Austen Displays Display Products Co 
( Barrango Co Display 
Bliss Display Corp Durable Displays, 
Eve Brueser Studios, Inc Facil Fabrics Ce 
Bulkley, Dunton & Co Gardner Displays Ce Mutual Disp. Mfg. Co Tatfel Bros.. Inc 
The Carrata Co Garrison-Wagner ( Natural Creations limbertone Decorative Co., 
ic. J; Charrot Co., In Earl W. Gasthott C Old King Cole, Inc limely Service Co.. Inc 
James A. Cole Cc General Display Corp Retlector-Hardware Corp Jas. B. Williams, Inc 
Colonial Decorative uppl ‘ General Displ Studios The Revburn Mfg. Co., In Sue Williams Studios 
Cook & Meier Grant & Silvers. Inc Rip Studio W. M. Zeppen-Field Studios 
Emil Corsillo, In The Greneker ¢ | Royal Paper Corp Display World, Associate 

\ Member 


Coy. Disbrow & Co Victor Haida Displays, In Gustav Rubner 


PROGRESSIVL 


NATIONAL ASSOCIATION of DISPLAY INDUSTRIES 


MERCHANDISE 
PRESENTATION 
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rect display decor at Adler-Jones 


...».» You are always cordially 


invited to visit our showrooms 


THE 


ADLER 


521 SOUTH WABASH AVENUE ¢* CHICAGO 5, ILLINOIS 
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FLATTER 


FASHION” 


The GRENEKER Corp., 250 West 54th St., New York 19, N. Y. 
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CIsSPLaAY WORLD 


—Display in Germany is “kaput;'’ this is a 
picture of the windows of the leading de- 
partment store in Muenchen-Gladbach. . . 

The author of this article is seen at the left. 
Before the war he was a displayman in 
Europe until 1937, then was with Gimbel 
Brothers, Arnold Constable, and |. Miller, 
New York City; Gertz Department Store, 
Jamaica, and the Kresge Department Store, 
Newark. With the army his job has been 

prisoner interrogation— 
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An American Displayman 
Looks At European Display 


URING my 15 months in the European 

Theatre of Operations I have had the 

opportunity to visit several large 
cities, and to observe what their displaymen 
are doing. What I saw was very interesting 
to me as a former displayman prior to en- 
tering the service, and probably will be to 
those of the profession who have not had 
similar chances to inspect European display 
as currently practiced. 
possible, this 1s what I 


So, as concisely as 
saw in several of 
the European capitals, beginning with Bel- 
fast, Northern Ireland. 

When I reached Belfast in March, 1944, it 
was the first real city I had seen in 
months; it impressed me very 


many 
much as a 


metropolis, a real business center. But there 


Was a terrific let-down so far as display 
was concerned. Perhaps the reason for this 
is that Belfast is rather on the side-lines 


t world trade and seems 
ears behind the trend of the times. Only 
in One way was it interesting to see their 
lisplays—to see what display was like years 
igo and how far we have progressed since 
then. There were the old familiar mirrored 
ackgrounds framed by polished mahogany, 


fe 
S1daSs 


to be at least 50 


shelves resting on brass arms, mer- 
(relatively plentiful, 
urse rationed) piled high definitely 
Provincial in style. The merchandise 
raped stiffly in the traditional 


handise although of 


and 
was 
European 


anner and little if anv imagination on the 
art of the displayman was in evidence. 
‘or me, at least, the displays offered no 
emptation to venture into the stores. 

\iter being transferred to England in the 
Prine of 1944, I visited Manchester, the 
irge textile center. Comparing it with 


—Even during the German occupation of Bel- 

gium. display in Brussels coniinued; this photo- 

graph of a display of children's dresses was 

made while the Nazis were still in control of 
the city— 


By HANS MEISSNER 


Belfast was a pleasure. The city had been 


blitzed, but not severely damaged; only 
occasional vacant spots were reminders of 


the past ordeal. In the largest store of the 


city, a rambling five-story building, there 
were large windows filled with yvard-goods 
and ladies’ apparel. The backgrounds of 
the very high and rather deep windows—in 
no case cut down—were covered with 
duvetyn which showed signs of having been 
cleaned and used time and again. There 
was evidence of a definite attempt to create 
attractive displays despite severe handicaps 
Wooden paper flowers 
and draped material were the only properties 
at the displayman’s disposal. 
were 


dowels, home-made 


The displays 


carried out with remarkable neatness 


and the grouping of the merchandise 
flawless, giving the eve an easy 
one object to the next 


The manner of displaying 


Was 


path trom 
vard goods 1s 
perhaps something we may 
from the British. 
i. e@, an 


very well copy 


One interesting object, 


antique furniture in a 
display of silks and brocades, 1s used as the 


centetl piece ; 


piece ot 


from it issues the materials in 
interesting color combinations, tightly pleat 
ed at the start, in a free and easy sweep to 
the floor or up to the side-walls, following 
a definite line of design. On the floor the 
materials come to an end in natural, liquid 
lines. 

In the Manchester store referred to above, 

[Continued on page 6cJ 
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Realism and a theme which is easily 
understood and accepted by the 
specialty shop's clientele are the 
basic factors in display by Mike Kutil. 


REQUENTLY in th 


the question 


world ot displays 


arises of how. receptive 


the public actually is to well-directed 
Just 


re spond to thre 


executed displays how deeply 
Mrs. John Q. Public 
selling embodied in the settings for the mer 
does not buy ? Mike 
Milwau 


shop, admits his greatest satis 


ali 


does 


chandise she buys or 
Kutil, display director of Fritzel’s, 


kee Spec jalty 


faction in creating realistic displays has 


been in the responsiveness of the customers ; 


the unusually large number of people who 


have gone out of their way to comment on 


his displays are a sure indication of thei 


effectiveness even today he often encoun 


ters people who reminisce, “TIL never tor 


get those windows with the merry-go-round 
horses you had one Christmas.” These were 
his 1940 holiday 


remembrance of five 


windows, which means cus 


tome years. 
Kutil strives to make his displays realis 
tic, and each must have a message or theme 


Kach must be readily understood and ac 
cepted by the people catered to by the store 
that 
long and § 


admittedly 


Kritzel’s windows are 
feet deep and 8 feet 
a handicap in present 


It is truc 
24 feet 
in height 


only 


ing flexible displays—but through the adap 


tation of concentrated displays organized 


with ingenuity, Kutil has managed to con- 


vert this obstacle into an asset. Knowing 


that the 
to plan 


space 1s inelastic has caused him 


more thoroughly and effectively 


—''lce-cream' pastels were displayed before screens covered with straw- 


berry design wallpaper, with soda fountain equipment for properties. 
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DISPLAY WITH A 


without sacrificing the human interest angle 


Exemplifying this is the display shown in 


the second photograph on this page. 
Prior to V-IX day every display manager in 


the country was planning on how he would 
follow through with the most important an 
Kutil had conceived 


several ideas and they were all in the proc 


nouncement of all time. 


ess ot germination when the official an 
nouncement came over the radio. When some 
Ol the 1 


\V-k day being observed as a day for prayer 


commentators repeatedly spoke ot 


instead of uninhibited celebration, he aban 


doned his preconceived plans and decided 


to create a window representative of na 


tional thanksgiving. Only a few hours re 


mained for him to perfect his idea 


\ll props chosen for this window were 
rented from a shop merchandising chureh 
equipment He chose a simple — setting 
with the thought that a couple in uniform, 


a Wave and before an 
altar would best be indicative of the authen 
Naturally this 


such a manner that no 


a soldier, kneeling 
tic meaning of V-E day. 
had to be done in 
take — offense. The 


denomination could 


stained glass windows at the sides of the 
altar not only added beauty to the scene but 
lent an illusion of reality that 
be questioned when the milling mobs in the 
lobby 


woman wept unashamedly. 


could not 


stood in silent tribute and one aged 

In a year devoted to making the public 
cognizant of their war responsibilities, Kutil 
has managed to create windows with patri 
otic without 
merchandise display. When Milwaukee mer- 
with the U. S. 
dramatizing 


significance jeopardizing his 


chants cooperated recently 


Employment Service offices in 


the need for more war workers he contrasted 


the woman of action with the woman. of 


(Lower right, opposite page.) 
half of the 
women seated at a bridge table as if tot 
unaware of their patriotic duties; the ot 
half of the display, in telling contrast 
picted battery test 
\n American flag draped in the backer 
was like an exclamation point to. the 
sage scroll in’ the 
“Don't Play Your Time Away—Cet a 
Job and Keep It Until Victory.” 


Case. 


window showed a 


grou 


women working as 


across a foregro 


When newspapers were featuring ple 
Victory Kutil 
propitiously by showing” the 


utilized his 
latest 
clothes in a gardening scene. A picket 
a small back porch and a tiny 
told an inspiring story of gardening ii 
plants and 
imbedded in. the 


gardeners, 


back | 


city. Real tomato shrub! 
with a hoe casually 
human 


promote the idea. 


were the interest props he used. to 
And a clothes line ser 

as an excellent prop to display appropriat 
merchandise. This display is pictured at th 
upper left, page 13. 

Enjoying one’s vacation at home inst 
of crowding the trains is the idea back of 
still another display seen here. A— group 
; life-lke in 
small cottage porch. One is 


of mannequins, posture, are 
shown on a 
seated in a comfortable rocker which moved 


rhymically back and forth, the motion com 


ing from a motor concealed under the porcl 


One mannequin has her arm upraised in 
erecting to a passing neighbor, while an- 
other dawdles on the steps. Summer gowns 
shown to advantage 
flower: helped 


to create an illusion of “Home Sweet Home,” 


and accessories were 


The natural shrubbery and 


which was the heading of the show card 
Fritzel’s being a woman's shop specializes 


in dramatizing fashion promotions. One ot 


. Fritzel's V-E day display showed a Wave and a soldier before an 


altar; the setting was designed to appeal to all faiths— 
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DISPLAY WORLD 


By LAURA HAZELLE GOSTIN 





—Three war themes are illustrated here. 


"spend your vacation at home;'' a concealed motor kept the rocking 


the photographs seen on page 12 shows a re 
cent window, in collaboration with the man 

cturer, promoting ice-cream pastel suits. 
Kutil wanted to make his props as cool and 
retreshing looking as an ice-cream parlor, 
e used strawberry wallpaper on screens 
the background and designed chairs ot 
mesh which he sprayed a frosty white; 
my sodas and sundaes made a tempzring 
al to the customer's palate as well as to 
fashion appetite. White wing-panels 
pale pink pleated mesh backgrounds 
nitely suggested coolness. 


‘isplaying sportswear in its natural set 





The first, 


how city dwellers can find space for a Victory garden. . 


upper left, shows 
. . Upper right, 


ting, another display took the torm of a 
highway scene dominated by a way-side hot 
dog stand \ bit of humor crept into the 
setting with the black and white illustra 
tions on the stand: a cow jumps coyly ovet 
the moon; a worm projects its head inquis1 
tively from an apple, and a dachshund has 
a string of weiners clutched possessively in 
its mouth. The mannequins, which Kutil al 
ways selects for their versatility of arrange 
ment, are posed casually. One figure is 
astride a bieycle waiting for service, and 
two others are on the verge of conguming 
summer season 


hot-dogs. Because of the 


chair moving back and forth... . 


Lower right, women at a bridge party 


are contrasted in the same window with others doing war work. . . . Lower 


left, casual wear displayed before an ornate way-side hot-dog stand— 


and the drawings, black and white were the 
colors used for strong contrast 

Last winter, after working at display to 
Fritzel’s during the day, Kutil studied the 
theatrical designing of stage properties. He 
believes in the close relationship between 
display and the stage, and with the added 
knowledge gained from his studies of de 
signing he should produce even more tasc1 
nating displays than at present. And, getting 
back to the first -of our story, Fritzel’s re 
ceives enough response from his displays 
even now to prove just how effective they 


are 


ARNYARD vignettes, as shown by Dis 


Sidney Ring in a series 


\venue, 


play Director 


1 


of six windows at Saks- Fifth 


ade appealing scenes to the city dwellet 
as making apropos backgrounds for 
Cottons.” 


tempo set in the 


as We lI 
“Barnyard Carrying out. the 
“Innocence with 
Cottons’ —the 


a pastel blue and white 


headline 
a Sparkle in our Barnyard 
mannequin 


cotton 


WCarIng 


frock with daisies in her hair was 


posed by a weathered pigeon house The 


thatched mat over the roof was spaced with 
flowers and a pink honeysuckle vine climbed 
post and onto the section 


up the supporting 
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New York Displays 


By VIRGINIA ROEHL 
Virginia Roehl Studios, New York City 


The 


brown 


of fence and a large wagon wheel. 


backwalls were sky-blue. Tobacco 
paper folded over a bunch of twigs made the 
window card, with the message lettering in 
white. 
In the 
Director 
built his 
tures hung on an old charm 
papier 
tured” to 


pastel 


first below, Display 
Winston Jones, 


theme 


photograph 
Franklin Simon's, 
around the minia- 
bracelet. The 
was 


display 


white mache cow “undersculp- 


allow for the painted motifs in 


shades of country and 
right 


large 


scenes was 
dark 
were 
The 
floor of the window was banked in hay which 


had 


Baby's 


hung at just the elevation by 


blue raffia and hooks; similarly 


the chickens designed and suspended. 


a strong pink caste through the use of 
Breath and 
scattered through the top of the hay. The 
lantern was painted pink and the white milk 
bucket was lined in this shade. Interestingly, 


sprayed in this. color 








the faces of the mannequins were treated 
a china doll technique—their eves paint 
strong blue and lips in the strong pink 
ther, special hair wigs were made ot 
waste cotton by the display staff, addins 
effect. 

“Our Fashion Menu is So Tasty” was 


the general 
apt message in a series of windows at 
penheim Collins’ Brooklyn store. Cart 
out the theme of the headline, Display D 
tor A. Haverback used a salad bowl in ey 
Done in 
fork 


gerated size. papier mache, 


bowl, spoon and retained the nat 


—Extreme left, by Sidney Ring, Saks-Fifth Av 
nue. ... Below, upper left, by Winston Jones 
Franklin Simon. .. . Upper right, by A. Haver 
back, Oppenheim Collins (Brooklyn)... . Lower 
left and right, by Joseph Dultz, Bloomingdale's. 
. .. (All photographs by courtesy of Virginia 
Roehl Studio, New York City)— 
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and wood grain appearance ot the 


iliar wooden salad bowl and_= serving 


\ tempting and realistic array of let 


celery, hard-boiled eggs, tomatoes and 


tional choices worthy of a summer 
all were created from papier mache, 
in its natural colors. Each window 
ved a different salad combination. The 
table was covered in an oilcloth fabric 


restrained pattern and one mannequin 
ved the 
point. The 


scene before her from this van 
floor of the 
ered with a grass rug. 


window was 


showing “A City Block of Summet 
es” at Bloomingdale's, Joseph Dultz, dis 


Metropolitan Mu 


background for one of the 


director, chose the 


of Art as 


es of displays. However, the formal 
facade of the original was here trans 
med into a= spirited black and white 


etch painted on blue-green seamless pa- 


A variety of colored. shoes were 


red on the steps, built up in exaggerated 


spective leading to the door. The floor 
a around the steps was covered with 
ite pebbles. The figure about to enter 


ars a striking print designed in yellow, 


en, rust and blue-green, undoubtedly in 


ed by the classic collection in the build- 
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“Up, up to a breezy high in cool Win 
helds of Balloon Cloth” was the card copy 
in a corner window at Bloomingdale's Phe 


outdoor 
] 1 
SK\ lat 


scene with its expanse of pale bluc 


] ] ] 
t is and a large 2Tay 


painted cloue 
balloon, moored with white ropes to a big 
gondola standing on the bright green grass 
The 


matting and its 


gondola is constructed of wide. straw 


quite realistic. Plain pink, 


vellow and blue dresses and several 


ot the 


prints 


colors combined with black, 


Salle 


contributed to the cool appearance of the 


figures, two of which are perched on_ the 


basket apparently waiting for the next flight 


Grass material also makes the irregular 
hedge carried against the diagonal backwall 
blouse, 1s a sash, is a 


"A Scart is a 
| 


do, 1s a dozen accessories in one” so 


form recalls to 


Stein Phis 


e legend, which in 


mind the poetry of Gertrude 


copy accompanied five similarly handled 
ledge trims facing one of the cross tratti 
aisles on the main floor at Lord & Taylor's 


In carrying out these effective displays, John 


Robert Riley, director of interior display, 


—Extreme right, by John Robert Riley, interior 
display manager, Lord & Taylor. Below, 
upper and lower left, by Joseph Dultz. 

Upper and lower right, by Winston Jones— 
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chose a different 


finish ot the 


color tor the 


upright panel and plaque in each of the 


settings. In the unit pictured, pink was the 


chosen color; the second one used lavendet 
the third tueshia, et The torso shell was 
in pink papier mache and each display illus 


trated a different manner in handling a 
print silk scart 
“Summer rolls ino on ae Great 


Wave” 


series of 


was the descriptive headline in a 


windows at Bloomingdale's, witl 
the backwall done in a water blue shade on 


[Continued on page 75] 
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ORE than a thousand enthusiasts 
visitors streamed through the doors 
of The Gilchrist Company, Boston, 

one recent night to witness the opening 
events of a month-long program dedicated 
consideration of the everyday prob 
modern living The venture ob 

a prodigious scope through a link-up 
ite magazine a move that found 

Life virtually brought to 

lay partnership to promote 

nemakers plan and_ re 

for better family living, 

hi wholesome CrOSS 

more intimately with 

and products that en 

| issue of — the 

the flexible 

ion, thus permitting a 

yr of advertising and display treat 

particularly appropriate seasonal 

Outstanding, of course, upon 

store was at least on 

stemming from some ex 

porttolio of “Home 

the May 28 issue 

pon the urd floor at Gilchrist’s ap 

ared Life’s streamlined “Living Kitchen,” 

original Life scale model that thought 

ully combined four rooms that are usually 

kept separate—the laundry, the kitchen, the 

dining room and the living room—in a glass 

partitioned paradise that amply suggested 

more beauty more efficiency and mort 
friendliness for the home setting 

Qn Gilchrist’s fourth floor the store's ca 


pable display staff, under Display Director 
| | ] 


—Window and interior displays throughout 
the store tied-in with the 30-day promotion 
of Life-advertised products. . . . "You saw 
it in Life’ reminder arrows directed the way 
to spots featuring displays based on the 
magazine's "Home Ideas’ — 


See it in the 
Towel Dept. 
This Floor 
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By ALBERT C. SMITH 


Karly, constructed a full-size “Stor 

trom plans revealed in the pages 

of Life, a timely solution to one of the 

most important problems of modern living 

“How to bring charm to the chaos in most 

old-fashioned closets and storage hide 
aways.” 

Sparking the promotion on the fifth floor 
was another full-size creation, the “In-Line 
Bathroom,” a neat solution to the problem 
of the extra bathroom in homes where space 
is not available for another of conventional 
S1Z¢ 

The solution of another everyday problem 
was demonstrated by a display of Life's 
versatile “Storage Garage” on Grilchrist’s 
sixth floor; this was another scale model 
presentation that offered a delightful ar 
rangement ot compartments and closets to 
take care of the car, garden equipment 
trunks, work benches, ete 

Big photo blow-ups of Life pages gave an 
impressive lesson in the art of bedroom lay 
out and setting on the store’s seventh floor 
On the eighth floor appeared another Lite 
scale model room, the “Indoor-Outdoor” iy 
ing room in which walls of glass bring houss 
and garden graciously togethe 

Throughout the main merchandise centers 
of the store the themes of “Life at Gil 
christ’s” and “Life on the Famous Gilchrist 
Brand Wagon” were alternated to bring 
into prominence famous brand names ap 
pearing in Life's pages 

Among the specialized shop settings reap 
ing glamour galore during tl promotion 


[Continued on page 64] 


—General George Patton arrived in Boston 
just in time for this window tribute, which 
was part of the Life promotion. . . . Wherever 
possible, counter displays were used to show 
merchandise featured in Life's pages. Typical 
window displays are pictured— 





By HERB CROSS 
"Dick"’ Whittington Studio, Los Angeles 


tthine suits and beach accessories, California plants. Illumination was from grounds tormed the background. \] 


Harvey Pettit, ot the J \\ Robinson recessed spotlights. 
Following the slogan of the Office of De- cept that different plans were used for 


store’s windows were similarly treat: 


Company, flooded the display with bril 
light and posed many of the figures fense Transportation, “Vacation at Home © background. 
st papier mache shells or within larg¢ this Year,” Tom Sweany, of The May Com- Unusual drapes made of papier 
material. Other display pany’s Wilshire boulevard store, suggested — featured a series of displays used by 
life-buoys, cottons for the vacation to be spent “on your M. Sanchez at Bullock's (Wilshire bx 
Seamless paper with a sketch store) The “ties” were also of 
mache. Note the novel pocket effect 
various places on the drapes; sprigs 


Irames ot the same 
props consisted of fish, pilings, 
ind the like Six windows were given the own city lot.” 
treatment shown ino the first illustration of a layout for a house and_= surrounding 


Showeards were captioned: “For fun at the 
protruded from two of these in the 

—Upper left, by Harvey Pettit, J. W. Robin- portion of the display shown, while a 

son Company. eases Upper right, by Mrs. plant was held by a pocket a few feet ot 

ww Laura Walbridge, Bullock's downtown store. i 

town), In group settings as pictured Phi window floor. 

7 , 1945 ed re ; | .. . Lower left, by Tom Sweany, The May Com- 
seri wenntie ee Se ee ee pany (Wilshire). . . . Lower right, by Robert 

card slogan The figures were posed with M. Sanchez, Bullock's (Wilshire). . . . (All 

rattan and bamboo turniture, with the dis photographs by courtesy of "Dick" Whitting- 

plays enlivened by pots of brightly colored ton, Los Angeles) — 


} 


beach.’ 
otton housedresses were displayed by 


Mi Laura Walbridge, Bullock’s (down 


“Having a wonderful time” was. the 
ject for a group of displays by John V« 
at Saks-Fifth Avenue. The zig-zags 
made by rods thrust through accordion 
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—Immediately above, by John Velloza, Saks- 
Fifth Avenue. . . . Upper center and right, 
decorations used by the Broadway Department 
Store during the Seventh War Loan drive... . 
Center, a view of downtown Broadway deco- 
rated for the drive. . . . Below, a really un- 
usual underwater display by Tom Sweany— 


postcards, and the rods were joined togethet 
to form a caricature of a human figure, su 
mounted by a paper cone-shaped head on 
vhich rough features were drawn. In some 
{ the other windows otf this series, the 
mannequin’s head was. similarly formed 
vith paper cones. 

Three of the accompanying photographs 
ire of Los Angeles scenes during the Sev- 
enth War Loan drive and the parade and 
reception for Generals Patton and Doolittle. 
[They are reproduced here through the 
ourtesy of Jones Decorating Company, Los 
\ngeles, which made and installed the dec- 
rations. First is seen the marquee of the 
Broadway Department Store’s Fifth street 
wilding; the sunburst is 30 feet in length 
ind contains all the United Nations flags. 
[he same store used a large picture otf 
President Truman over another entrance, 
tanked with three large American flags; the 
picture is 16 teet by 20 feet in size 

The final illustration shows another dis 
lay by Tom Sweany for The May Company 
Wilshire) 


inderwater setting “Something tor the 


. to produce the appearance of an 


Buoys” was the clever showeard caption. 
llumination was by means of spotlights and 
so-called “magic bulbs,” a French import; 
thi p remains lighted, but changes its 
mstantly. Papier mache sea-horses 
creatures done in paper sculpture 

tured as properties. On the sand 

floor rested a papier mache chest 

to expose the glitter of jewels spun 

ered the foreground of the window, 

with the undersea effect of the 

splay. Transparent lacquer in blues 

ens, mixed with vaseline to facili 

val, was painted in random sweeps 

indow glass itself to further the 

of viewing a scene actually be 

iter. The display was immensely 

ind provoked a great deal of com 





DISPLAY WORLD 





BAAN LY 





DISPLAY WORLD JULY, 


by Louis Gehring 


Display Designer and Consultant 
New York 





Arrangement: Simplicity of presentation is domina 
this display. Suggested copy: ‘There's magic in hi 
shades that carry you through Autumn in a bla 
color.'’ Two units make up the display: merchandi 

mannequin. 


Properties: Against a light blue seamless paper 

background are arranged cattails and casual spor 
in animated colors of gold, green and brown. Manr 
is placed to the right of the setting and copy co 
lower foreground. Appropriate accessories sho\ 

shown. 


Arrangement: ‘College Bound" describes this back- 
to-school display featuring basically simple and 
smart apparel for the young college girl. The 
arrangement consists of two units: mannequin and 
prop, the latter provoking interest by its pointed 


humor. 


Properties: The props are simple yet sufficient to 
tell the story. A patch of grass matting and a 
rusic fence make the setting for the three manne- 
quins waiting for a ‘'lift."’ The amusing touch is 
the spectacled duck mascot in cap and gown atop 
one of the suit cases, imitating his collegiate 
TrIenas. 


Arrangement: Here we have a back-to-school di 
play for the Pigtail Crowd. It consists of a sing| 
unit combining three mannequins. 


Properties: A large blackboard is set back from it 


+ 


corded wood frame to permit two mannequins 
stand within. The third mannequin is placed outsid: 
the frame. Oversized chalk stick and copy carc 
are flanked against a frame. A loose end of cord 
is laid in loops across the floor. ‘Just for the Pig 
tail Crowd" is the descriptive phrase for tt 
display. 
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Arrangement: Repetition is used in the card copy 
for this men's wear display. It consists of two defi- 
nite units. Both suits and their related furnishings 
are arranged to assume composition and balance. 

- Properties: The two sloping island platforms are laid 


anglewise to divide town and country wear. Size 
of the back panel should be in proportion to the 
m size of two platforms. The copy card should be in 
it the foreground. [Each of the three jackets are 
accompanied by its related accessories. 


Arrangement: This window is a promotion on wear 
ing apparel tor the young college boy. It is made 


556 


up of two units and forms a very pleasing and well 


balanced arrangeme nt, 


Properties: Goal posts make appropriate props f 
this display. The mannequin and related appare 


accessories are placed on a plattorm, which al: 


holds a riser to support the half-form and sock-form. 
Copy card is tacked against posts. Copy might 
reaa: Let good taste be your goa in eae 
clothes. 


a 
RY 
- 
. 
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é 





Arrangement: Another back-to-school display idea 
presents a promotion on junior boys wear. It is 


made up of several elements forming a single unit. 


Properties: The over-sized pencil and slate become 
the spotlight props in this promotion. A seamles 
paper is used for the back panel. Variety in ap 
parel is featured and related accessories are shown 
n the lower foreground. Related merchandise may 
be draped over the pencil to meet the slate. This 
1rrangement permits a tie-up of the units. 


Footwear 


Display 
At Stendal’s 


By C. A. BETTERIDGE 
C. M. Stendal Company 
Minneapolis 


—Three examples of footwear windows at 
Stendal's— 


N DEALING 


the re are 


with the display of toot 


weal certain fundamentals to 


be observed, as is the case in displaying 


any other type of merchandise. \nyone 


familiar with these fundamentals should not 


have too much trouble in producing worth 


while shoe displays 


It is not my intention to dwell on those 


elements as | am sure all good displaymen 


are acquainted with them; instead, I will 


idea of how we handle 
Stendal’s. 


windows 


try to give a briet 
footwear displays here at 

We have 
total display frontage of 110 feet. 
built 
covered with prima vera ma 

They 4-inch 
panels in which we use 
other 


eight display with a 


Qur cur- 
rent backgrounds are along simple 
lines and are 
have recessed 


hogany paper 


center seamless 
papel 


colors 


and materials, changing the 


often for new effects. Framed with 


a 4-inch gold moulding, these recessed cen 


ter panels are used as seen in several ac 


companying photographs 


Wi Us¢ 


and 


often to give life 
interest in the 


blow ups quite 


action and to create 


ideas we are trying to put These 


aCTOSS 


enlargements are all made in our own de 
backgrounds and most 


We try 


briet so 


partment, as are the 


props 


messaL“es 


of our window to keep out 


background they can be 


read at a glance. 


Our window floors are covered with 


tiles, having gold edges. 


these 


breche opal marble 


The laying of floors really a 


difficult job; we 


was 
brads on 
\fter 
Lave coat ot 
The effect is 
worth the effort required, 


used eight each 


tile to keep them from warping thes 


were laid we them a varnish 


for protection excellent and 


In displaying our merchandise we quite 


units, each indi 
vidual unit emphasizing a color, a 
a kind of lots of 


around 


often group the shoes in 


stvle ol 
leather; we use “white 


space” each unit. 


Special attention is given to the forming 
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of shoes and every pair is properly done 


before Forming shoes 
matter when the 
used but is quite 


something else when forms are omitted; it 


entering a display. 


is of course a_ simple 


proper shoe forms are 
requires, in addition to knowing how, lots 
of time and effort. 


We feel that to make shoe displays 1 
esting power, the 
and dramatized 
try to make our displays interesting e1 
that people will stop and view them wl 
they are in need of shoes at the mome: 

[Continued on page 68] 


and have selling 


must be glamorized 
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These Durable Dorable Debs are the 
sauciest junior figures you ever saw... 
pert, piquant, gay ... and they wear 
gorments with a flair that catches the 
eye and sells and sells and sells. The 
skillfully sculptured action poses actually 
create the appearance of real motion; the 
clothes take the natural lines they would 
on a bobby-soxer in action... and who 
ever saw one quiet? 


A well-known display manager of a famous 
store calls these alert figures “Outstand- 
ing!" . . . and so will you when you have 
seen them in action. They are utterly differ- 


cnt in charm and in their ability to sell. CS 


Ten action poses, superb either singly or © 
in group arrangements. Write today for @ 


photographs. 7 D\ 


DURABLE DISPLAYS, inc. 


2010 S. HALSTED ST. 
CHICAGO 8 


IN NEW YORK CITY: 


NAT SIEGEL 


39 W.. Fre se, 


. 














DISPLAYS 
FOR MEN 


By DONALD D. KESTER 
Rothschild's, Kansas City 


—Kester's men's wear displays are definitely 
of the type to catch the eye of the mascu- 
line shopper. A related group of displays 
for various types of merchandise is pictured. 


Hk 


tution 


men's shop is a commercial insti 


and the 
displays is to 


nussion of its window 
sell This 


often, regretfully, misinterpret- 


help Poods. 
statement 1s 
ed. Many sedate displaymen, and merchants 
that 


glorification of men’s displays is flamboyant. 


particularly, teel more than ordinary 


It is one of my firmest display convictions 


that as much life and attractiveness should 


be imyected into men’s display windows as 


into women’s displays, making certain, how 


ever, to keep one masculine and the othe 


feminine 
Men 


than 


enjoy beautiful settings even 


Men 
Proot of this statement is 


more 


they are willing to admit love 


beauty and color 
seen in the fact that more men are swinging 
clothing and furnishings 


to more colortul 


every day 


\ display 1s 
attention 


ssful unless it draws 
the prop 


meaningless, yet, 


not succe 


Phere are times when 


erties used in displays are 


while they have no direct bearing on. the 


merchandise being shown, they do something 


to arrest attention and cause ftavorable 


comment 

In working with colors in display, lights 
play a most 
should be specially 
be bathed in 
1] 
b] 


important Keach display 
should 
should be 
should be 


light 


part. 
hehted 

while 
still 


louvered 


Some 


color others 


a lend ol colors: others 


lighted with a white directed 


to a special unit. Color on men’s merchan 


dise should be used only to strengthen an 


ther There are 


hot 


particular color times for 


effects, 


cool ettects, cold effects, and 


display 1s 


complete, then t 


general light \t all of a 
] 


e hehting theme 1ts_ the 


most vital 


point to consider 
Phe application of some of the points men 
tioned above is seen in the displays pictured 


bloc k 


paper in 


The shoe display consists of a large 


covered with a light green display 


eftect a floor 


a KRIiassdS 


is covered with 
this 


a brown-on-white paper back 


piece 


the same material Behind 
light 
| 


ground which 


setting ot 
green 1s 
is fronted by palm sprays and 
the 
colortul card to emphasize 
the 
arrangement. 


a palm tree Directly on background 


“— 
»OS 


trim 


is a large 


tonians.” “The fixtures 
the 


window, a 


give 
height and complete 
For the brown-on 


block 


sportsweal 


white paper drop is fronted by a large 











that is covered with light green grass paper 
wo rattan easels 
ideal 


with green palms give an 


setup for some of the merchandisc¢ 


lwo mannequins, smartly dressed, balance 


the window. 


The display tor straw hats is backed by 


a brown-on-white paper drop, while the 


hanging bamboo halt-rounds and green | 
slightly off the 


The use of accessories and be 


leaves are arranged 
ground, 
ing ties give the display fullness, whil 


arrangement of fine panamas and a mi 


quin posed naturally help add to the 


dow’s interest. 
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ci €12 CERAMIC FINISH WITH SCULPTED HAIR AVAILABLE WITH SHOULDERS $39.00 = 
A35-36-37-38 PAPIER-MACHE SHOULDER HEAD. CHOICE OF HORSEHAIR WIG FLESH COLOR& MAKEUP $35 
MMIO PAPIER-MACHE HEAD ON COMPOSITION ARM. WOOD BASE 9". OVERALL HEIGHT 20°. CHOICE OF WIG, 


FLESH COLOR AND MAKEUP. HEAD iS REMOVABLE AND ARM MAY BE USED SEPARATELY AS FEATURED IN 
MACY'S “LITTLE SHOP.” $45.00 Two week delivery. Prices FOB NM. Y. 





Wigs may be purchased separately $20.00 and $25.00 
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America’s Largest Vianihia Refinishers 
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By JACK POLLARI 
Madigan Brothers, Chicago 





INCE the elimination of the brow: 

here in Chicago, the window disp!/ 

have stepped up in tempo to a new | 
level. Concealed stage lighting effects 
again adding glamour to this “World’s ( 
ner” of display artistry. One senses 
enthusiasm with which the lighting is 
plied and the pride of its creator in 
resulting job well done. 

Guy “Buck” Bowen, at The Hub, fashio: 
a raised sidewalk of natural boards in 
forward part of his series of swim wind 
This served excellently as atmosphere 
at the same time provided close-up ins} 
tion of the merchandise. Dock pilin; 
banded and well hammered, furthered 
illusion of the beach. The humorous 
was a green octopus of papier mache, 
decked with a ridiculous hat. <A coy 
on its features was achieved with 
curly eyelashes. The tentacles were soit- 
ened with lavender fringed paper. The back- 
ground was a cool blue green, and the floor 
was covered with fine sand. The cut-out 
border of the windows was done in a striped 
awning effect in cream and sun-tan. 

Quality and simplicity are the keynote of 
Marjorie Smith’s bridal settings at Edgar 
A. Stevens Company in Evanston. As the 
second photograph shows, she added fresh- 
ness and originality with white gardenia 
garlands against a ruffled ‘top white net 
drape. This new type floral treatment ap- 
pears to frame the central figure which 1s 
placed on a white rectangular riser. A nat- 
ural potted fern created the final formal 
note. 

Paul Chambers, display director for Wind- 
miller’s on the Northwest side, achieved a 
cool, airy atmosphere for sportswear by the 
use of an unusual pleated paper parasol 
perched on an ivy-covered white support. 
The effect was further accentuated by a 
beach hut door set on a planked riser. A 
large colorful basket served as a merchan 
diser. The pastel striped background, with 
a seagull of papier mache, pulled the whol 
theme together. 

Reed Schlademan, of The Fair Store, who 
creates all those effective windows on State 
street, under Sam Blum’s supervision, came 
through with a real “bell-ringer” with hs 
highly original Baby week installation. It 
is shown in the first illustration on page < 
The humorous aspect of the window is 


s 


mediately apparent and evoked much int 
est and chuckles from the passing thi 
The sailor father is seen entering the | 
way of his home in excited anticipatio: 


—The display of beachwear is by Guy "Buck 

Bowen, The Hub, with a be-hatted green octc 

pus as the humorous note. . . . Center, by 

Marjorie Smith, Edgar A. Stevens Company 

Evanston. . . . At left, by Paul Chamber 

Windmiller's. . . . (Photographs by courte: 
of F. A. Kuehn & Co., Chicago)— 








DISPLAY WORLD 


A Visit to St. Nicholas 


A Christmas theme produced with dignity and charm in a series 
of ten individual settings to provide an outstanding holiday 
attraction for your store. Available to a limited number 
of accounts. Write or telegraph at once for full information. 


Stiluestri ART MANUFACTURING CO., 710 W. Washington Blvd, Chicago 6, Ill 
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—The first visit of a gift-laden sailor to hi 
baby son is amusingly portrayed by Reed 
Schlademan, The Fair Store. . . . Center, ar 
outdoor home vacation scene is presented b 
J. W. Campbell, Carson Pirie Scott & Co... 
Below, lingerie shown in a dream-world setting 


by John T. Moss, Marshall Field & Co.— 


seeing his baby son for the first time 
sailor is loaded down with boxing glove 
baseball bat, a catcher’s mask, a footba] 
baseball and fielder’s glove and trans: 
the happy feeling of all new fathers as 
bearers. 

As seen in the photograph, the windo 
in two sections . .. the nursery and 
hallway entrance. Mother sits holding 
youngster amidst a display of infants’ ne 
displayed by the “seatter’” method. N 
that white antique furniture was use 
both settings. Pink and white striped pa 
formed the background of the nursery, w 
pink, blue and white plaid wallpaper se: 
for the hallway. Real pink carnations 
orated the vases, and real plants ado: 
the bottom of the hat-rack in the hall. 
large mirror at the right end of the win 
gave the impression of added size to 
nursery. But don’t fail to note the { 
touch . . . Schlademan had the sailor n 
nequin photographed and this is seen in 
portrait which rests on the small table neat 
the lamp. 

This entirely engaging display was cap 
tioned: “His Postwar Dream! Home. to 
his own; to the girl of his dreams; to the 
baby he has never seen. . . . Home 
start training him for the team 
baby she’s tended with double-parent care 

Home to all he’s been fighting fo 
a bundle of button-nosed pink and white 
the future of America! And to this little 
star of his dreams, we dedicate our Baby's 
Fair Second Floor.” 

“Vacation in your own back yard 
it restiully ... do it casually ... do 
smartly,” was the suggestion furnished 
J. W. Campbell's expertly handled vacation 
displays at Carson Pirie Scott & Co. A 
high, arched, red brick wall, capped in 
white, formed the predominant decoration 
Natural cedar trees and other foliage peeped 
out from the inverted arch wall. The sky 
was done in light gray; the floor, patch 
patterned with scatter grass, was edged in 
shell stone. 

A good example of an intriguing window 
is that of Marshall Field’s corner display 
at State and Randolph streets. In this “ver- 
dant fantasy” presentation, John T. Moss, 


director of design, presented lingerie in a 
, 


dream world atmosphere. Though natura 
foliage was used, the window had almost a 
surrealist flavor. Merchandise was in white 
and green, and these colors were picl 
up throughout the entire window. The st 
formations of papier mache, casually 
ranged, upon which mannequins stood 
also blended in the cool woodland shad 
Screen net, hung in front of a sky 
cyclorama, gave depth to the backg 

\ll lighting was from floor level at 
front, which cast long shadows on the | 
ground and further carried out the tant 
effect. Coral rocks, smoothed and pau 
were placed here and there to further 
illusion. The floor was covered in ver} 
sifted natural sand. 





To DISPLAY CORPORATION, MILWAUKEE 
Please send photos and full details of the Penelli han 
crafted displays. I am interested in (please check) 


(]Women’s Apparel Displays (]Men’s Apparel Displa 
(_] Women’s Shoe Displays [_]Men’s Shoe Displays 
Stowe Nam6@ sisi nn ence 
Street 

City and State 


Buyer’s Signature 








DISPLAY WORLD JULY, 194 


PEAKS OF PROGRESS 
































—Each year Kaufmann Department Stores, Pittsburgh, observes a ‘Peaks on a two-stop turntable so that when the turntable stops on one sid 
of Progress'’ promotion in connection with the firm's anniversary. Six the headline and visual dramatization leads off by color and design in‘ 
of the displays used this year are pictured. The center of the window a matching panel which carries detailed information. A group of citiz 

is a separate unit from the two side panels. This center unit revolves selects the subjects... . W.L. Wardrip is display director— 
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Semalll F 


sensational new manikins 
exclusive with us 








meet our family of wire manikins 
children 2 to 12, teens, juniors 
and adults. 





tcan Gil 


MANNEQUINS 


Note these 
features 


@ Latest Stylized Coiffure 
@ Professional Make-Up 
@ New Skin-tone Finish 


Lightweight Two-piece 
Bodies 


V-100 Plastic Compoune 
Construction 


“Snug-fit’? Metal Waist 
Fittings 

Adjustable Self-alignins 
Shoulder Fittings 
Hairline Spring Tensior 
Wrist Fittings 

Metal Base Plates—Squ 


F3117S JR. Uprights 


Metal Reinforced Ankl 


Never before has a line of mannequins offered so much for so reasonable a price... no other 
mannequins AT ANY PRICE offer these features! They’re pretty as a picture, too, these American 
Girl mannequins! They display the latest fashions with a graceful nonchalance typical of the 


modern American girl... their youth and beauty attract all eyes. 


KORRECT-WAY Division of American Fixture & Mfg. Co. + Saint Louis 


























ATLANTA 
Melvin S. Roos - . 


BALTIMORE 
Williams Corp. * 


BURLINGTON, N.C. ~ 
Mac Thigpen 


BOSTON 


Eastern Displays, Inc. 


BUFFALO 
Samuel C. Dutch & Son 
Florida Branch: 3750 Royal Palm Ave., 
Miami Beach, Fla. 


CINCINNATI 
General Display Corp. 


CHICAGO 
Hecht Fixture Co. 


CLEVELAND 
ALY Pribil Display & Supply Co. 


MEMPHIS 
Wray Williams Display Co. 


DENVER 
(Coiffure Walter W. Martin 


keUp DETROIT 
The Art Products Co. 


“inish KANSAS CITY 
National Equipment Corp. 


LOS ANGELES 
Grant & Silvers, Inc. 


MINNEAPOLIS 
L. E. Hier Display Equipment Co. 


PHILADELPHIA 
Naythons Display Fixture 


PITTSBURGH 
DeWeese Display Equip. Co. 


Tensior SAN FRANCISCO 
Kehoe Display Fixture Co. 


SEATTLE 
Chas, T. Boyd Display Equip. Center 


ST. LOUIS 
Midwest Display Equip. Corp. 
MONTREAL : 
Miller's Display Fixture, Regd. » 
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Decorative Plant Company 
Continuing Same Policies 

“No important policy changes have been 
made or are contemplated for the future,” 
states Emanuel Freund, head of Decorative 
Plant Company, New York City. The busi- 
ness is continuing under the ownership of 
Freund and his son, Sylvan, following the 
recent death of Ralph Behrisch who was in 
partnership with Emanuel Freund for many 
years. 

A number oft territorial re-assignments 
have been made, however, among the Dec 
orative Plant representatives who cover the 
trade. Irving Pearl, who has been with the 
firm for almost 25 years as New York rep- 
resentative, will take in the Detroit, Cleve- 
land and Pittsburgh areas. Julius Polack, 
who has been with Decorative for 18 vears, 
will cover the St. Louis area in addition 
to Southeastern United States. Max H. 
Frank, Chicago, whose 30 years in the dis- 
play field have made him a well-known fig- 
ure, will take care of his home city as well 
as his usual territory in the Southwest and 
on the Pacific coast. Sylvan Freund has 
added Washington, D. C., to his itinerary. 

The Decorative Plant Company reports 
great activity during the past month with 
many visitors at its showrooms at 27th street 
and Ninth avenue. 


Stensgaard Employees Receive 
Profit Sharing Plan 


At a dinner held by W. L. Stensgaard & 
\ssociates, Inec., Chicago, for all employees 
eligible to participate, W. L. Stensgaard an 
nounced a profit sharing and retirement plan 
recently approved and effective beginning 
with the year 1944. After five vears of 
service, employees participate in up to 40 
per cent of profits before taxes. Stensgaard 
announced that as a creative organization, 
it was his belief that employees should be 
given every possible incentive. 

At the dinner, a book especially prepared 
for the Stensgaard group was presented to 
each employee. In the back of this book was 
entered the amount of profit sharing par 
ticipation tor the year 1944, each employee 
present taking part in the substantial 
amount. This is in addition to the employees’ 
health, accident, life and vacation benefits 
which have been provided for several years 
by the company. 


Fren-Zee Opens 
Branch Office 


Joel Finkle, general manager of the Fren- 
Zee Store Equipment & Fixture Company, 
New Haven, Conn., designers and distrib 
utors of nationally advertised visual display 
fixtures and display merchandise, announces 
the opening of a branch at 42 Westminster 
street, Providence, R. LI. 

This branch will be under the management 
of Gilbert Stein and Sol Goldsmith, and 
will serve all of Rhode Island and North- 
eastern Massachusetts. Stein and Goldsmith 
have had a long and varied experience in 
some of the outstanding specialty shops and 
department stores in the East. They will 
also manufacture and install displays for all 
types of retail stores 














VIRGINIA ROEHL 
DISPLAY NEWS SERVICE 
47-West 57th Street 


NEW YORK 19, N. Y. 
PLAZA 265964 


Complete 
photographic files 


Window 

and Interior Display 
Service for Department 
Stores and Specialty 
Shops — mailed weekly 


Reprints 
always available 


at moderate prices 
Studio Still Lifes 


Complete 
information and samples 


sent on request 














DISPLAY 


... on and off the record 











—One of the recent visitors to the show- 
rooms of Jas. B. Williams, Inc., New York Pringer, who 
display ond ~ City, was George Heidt, display director Jacksonville, 
_This is Elaine Young, Ellison's, Minot, of the Crowley Milner Company, Detroit. Avocation js fis 
vertising manager for 0 the end of Here he is seen chatting with Miss Dot 
N. D., pictured peng Set in display Williams, while at the left is Harry 


o March snowstorm. Young writes: "I've Anchor, also of the Williams organization. ij On spends his 
iss Youn : 


M izi ters to friend 
two years ago, ISPLAY WORLD . - — - e 5, 
sent old copies of Dee for them, a i es about the 


, ee : — ot io rida fishin = 
to men in service pond with some 3 ; . . ‘ 
wae da, ‘ ’ * - 





I'd like to corres : 
aoa now in service to swap idea 
i 


and ‘talk shop. “— 


* 


ake. Me ecm 





Snapshots for this page are always 
welcome. Simply address them to RR oe 

DISPLAY WORLD, Cincinnati I. des dee ee 
for Zion's Cooperative Mercantile Insti- 
tution, Salt Lake City. He has been with 
ZCMI for 23 years, 20 of them in dis- 
play. When not busy at the big store 
down the street just a short distance from 
the famous Temple, Hansen enjoys golf, 

bowling, and gardening— 








—Introducing the newly elected offi- 
cers of the New Orleans Display 
Club. Left to right: vice-presid nt, 
Joseph Miller, Sears, Roebuck & Co.; 
president, Frank Vermilye, Maison 
Blanche Company; chairman of the 
board, Emile Alline, Maison Blanche 
Company; (inset) secretary-treasurer, 
Gerald Dunston, Gus Mayer Co., 
Ltd.— 

: : He writes that he j. 

especi . e is 

the —— in the “On and Of 


assiduous 
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America’s Most Attractive Display Material 


' SYLKGLASS 7 FIBER FLOSS 


The Softest, Finest and Silkiest Spun Glass Obtainable Anywhere 


35% to 50% LESS THAN USUAL PRICES 


“SYLKGLASS" Fiber Floss is the most versatile 
decorative medium in the display field today... 
























adding greater attractiveness to almost all types 
of merchandise . . . at all seasons of the year. 


It is unsurpassed in creating snow, cloud, wave, 
waterfall, smoke and dream effects. 


Moreover, "SYLKGLASS" IS 100% FIREPROOF! 
Only "SYLKGLASS" gives you greater radiance 
and lustre! 


Only "SYLKGLASS" gives you softer and silkier 
quality! 





Only ''SYLKGLASS" gives you greater coverage 





lay per pound! 

se 

Dm Only "SYLKGLASS" gives you more for your 
i money! 

4 Because "SYLKGLASS" comes in long, straight, 


gossamer-fine strands you can make several dis- 
plays before fluffing it for cloud, snow or other 
effects. 


Don't just ask for spun glass or angel's hair, insist 
on SYLKGLASS .. . there is a BIG difference! 
SYLKGLASS comes in three standard packages 
in White only at these prices: 


2-Pound Package . . $5 
5-Pound Packa e $10 (Above) One of a spread of six stunning windows at Bloomingdale's, New York, featur 
=> ing “SYLKGLASS.” Joseph Dultz, Display Manager, says: We think SYLKGLASS Fiber 

Floss is the IDEAL display material ... it provides a rich and attractive setting tor al 
a... 























trying to sell. We at Bloomingdale's are using SYLKGLASS ex vely because we have 
(F.O.B. New York City) found it the softest and most lustrous on the market 
~ -~ ~~ Here Are Just a Few More of The Many Testimonials We Have Received: 

Mr. C. Kieffer, Display Dir. Kleinhans, Buffalo, writes: We have nstalled an entire front of windows with your Sylkglass; they wer 2 

st used your Sylkglass Fiber Floss and find it tar superior to any we 1 great succe: ind we received many compliment n the 2 

1ve ever used. It also gives a better cloud effect. ittractivenes 2 

‘ : P ; 

Neyman M. Leibson, N. E. Decorators Supply Co., writes:— | Your Ray Bianchi, Display Dir. Goldblatt Bros., Chicago, writes: Your @ 

YLKGLASS Fiber Floss is a great improvement over other merchar Sylkalass is really beautiful, to say nothing of the price. Frank 3 

: te of the same type which we have sold previously. Jon't see how y do it. but that's y r business and its ag 1 pr ; 

is E. C. Phillips, Display Dir. L. S. Ayres, Indianapolis, writes: Just for to buy this angel's hair at. ; 

pn , Sa eco ia 

le 
k 


If your jobber cannot supply you with genuine Sylkglass Fiber Floss write to. . 





RADIANT GLASS FIBERS CO., 208 c. 27 st., New York City 16 









36 


A Baseball 
Game Takes at 
Least 9 Innings 


—So our Pacific War won't be over ‘til we K. O. the 
vicious Japs and the last one strikes out. 


To the Japs this is a “Holy War," waged in the fulfill- 
ment of a “divine mission" that they think is entrusted 
to them by their Shinto Gods. So temporary setbacks, 
retreats and defeats matter little as long as Japan sur- 
vives to resume war under more propitious circum- 
stances. 












doctrination to see things through the glasses of racial 
and religious dogmas which they think justify every 
treachery, every savagery. 


We all know that any peace short of unconditional sur- 
render and complete extermination, not only of Japan- 
ese militarism, but also of the creeds and institutions 
which support it, would be a snare and a delusion. It 
would make certain another war in the Far East as soon 
as Japan had recovered and thought the moment right 
for another and more effective Pearl Harbor. 







So now between 7th and 8th War Loans your display 
help is wanted and needed by our Government to con- 
stantly keep the public alert to their war-time obliga- 
tions and duties, so they all keep "faith with our 
fighters." Use the war displays shown here in prominent 
places ‘til 8th War Loan starts. 







Two other display themes are also shown here that 
are of special interest now—keeping in mind con- 
ditions as of today. 






Please order by Code—Detach Order Form shown 





BISHOP PUBLISHING COMPANY 


427 W. Randolph St.—STAte 7560—Chicago 6, Ill. 


tht eee eee ee eee eee ee ee ee eee ee ee ee ee ee ee ee 


ORDER FOR BISHOP DISPLAYS 


BISHOP PUBLISHING COMPANY 
$27 W. Randolph St Chicago 6, Ill. 
Ship FLO.B. Chic 










gO, Via express prepaid, the following 





WGI 45-8) “PACTFIC WAR.” Each set consists of twe 


ich size Y’, screen processed in 7 and 9 colors 


on heavy seasoned cardboard Price $9.30 pet pe. set 
(WEW 45-8) “NEW APPLIANCES.” Each set consists ot 
two displays, each size 30” x 40”, printed in 4 colors, mounted 
on heavy seasoned cardboard Price $9.30 per 2 pe. set 
(S-45) 4 pe. white wood strip stands, with top and botton 
orting pieces for standing 30” x 40” displays, $1.20 eact 


(V45-8) “BREAKFAST IN HOLLYWOOD” display, size 60 
x 40", printed in photo-gelatin process 11 colors, mounted 


on heavy seasoned ardboard Price $6.45 each 


WS-45) 4 px white wood strip stand, with top 


{ ind botton 
| kK 
l 


rting pieces for standing 60 x 40” display, $ 





(V45-8) 


process 











Fantastic? Of course—in our eyes. But not in Japanese jy 45.) 
eyes which have been conditioned by centuries of in- processed in 7 
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“PACIFIC WAR.” Each set consists of t 


and 9 colors on heavy seasoned cardboard. Price $9.30) per 


(S-45) Stands for same, $1.20 each 


below—Or Wire Your Order NOW. Will Ship at Once. (wew 45-8) 


in 4 colors, 


(S-45) Stands for 








“NEW APPLIANCES.” Each set consists o 


mounted on heavy seasoned cardboard 













same, $1.20 each 


Tom S44? — 


“Keep 7 Basic Food 


“BREAKFAST IN HOLLYWOOD” display. 


> colors. mounted on heavy seasoned cardhe 


(WS-45) Stand for 





same, $1.35 each 


in mind and your h 
will be on th 


PUY. 


wo displays, each size 30” 


) 


SHEE 


{ two displays, each size 30” x 40”, 
Pr 


ice $9.30 per 2 pe. set. 


s uppermost — 
ealthier Family 


e Beam ? 


size 60” ~~ 40° printed 


194 





x 40°, screen 


pe. set, F.O.B 


"we 
gawr 













# 


F.0.B 


printed 
Chicago 


in photo-gelatin 
vard Price $6.45 each, F.O.B 


Chicago 
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LAST CALL 


gam, 10 LINE UP WITH THE LEADERS 


Select by number from list below the giant size por- 














































traits of world and military leaders wanted for morale 
building and war bond displays. All are dark sepia 
photo-gelatin reproductions of original oil paintings— 
each one 37" x 43" on white offset paper. Prices 
F.O.B. Chicago, in any combination you select, are: 
| to 9 (inclusive), $5.00 each—10 to 19, $4.25 each— 
20 to 29, $3.50 each—30 to 38, $2.75 each. 

For example—say you are ordering I|! portraits and want 3 of 
a certain number, 2 of another, and | each of 6 others—or you 
may want one each of several, or several of one number only. 


Prices above for total quantity apply, so please select from the 
following: 


(1) General George C. Marshall 

General Dwight D. Eisenhower 

General Douglas MacArthur 

General Henry H. Arnold 

General Joseph W. Stillwell 

Lt. General Mark W. Clark 

Lt. General George S. Patton 

Admiral Chester L. Nimitz 

Admiral William F. Halsey, Jr. 

(10) Lt. General James H. Doolittle 

(11) Lt. General Claire L. Chennault 

(12) Lt. General George E. Stratemeyer 

(13) Lt. General Jonathan H. Wainwright 
) Lt. General Ira C. Eaker 

Lt. General Carl Spaatz 

Lt. General Omar N. Bradley 

Major General Millard F. Harmon 

Major General Robert L. Eichelberger 

Lt. General Brehan B. Somervell 

) Lt. General Joseph T. McNarney 

Lt. General Courtney Hodges 

) Vice Admiral Russell R. Waesche 

General Holcomb 

Admiral William D. Leahy 

Colonel Oveta Culp Hobby 

Captain Dorothy C. Stratton 

Colonel Ruth Cheney Streeter 

Lt. General Alexander A. Vandergrift 

Admiral Ernest J. King 

Captain Mildred H. McAfee a 

Act. Admiral Lord Louis Mountbatten 

Admiral Sir Andrew Cunningham 

Field Marshall Bernard Montgomery 

Harry S. Truman 

Winston Churchill 

Joseph Stalin 

Generalissimo Chiang Kai Shek 

General Charles De Gaulle 


NR 
~—_—~— 


( 
( 
(5 
( 
( 
| 


oon eo >w 









Please order by above numbers—Detach Order Form below, or wire or phone your order NOW. 


PACIFIC EXHIBITS CO. OF ILLINOIS 


466 WEST SUPERIOR STREET ° DELAWARE 6950 ° CHICAGO 10, ILLINOIS 


oo "TAST CALL ORDER FOR GIANT PORTRAITS. SSS 


PACTFIC EXHIBITS CO. OF ILLINOIS, 466 W. Superior St., Chicago 10, Ilinois 

SI s F.O.B. Chicago, by Express Prepaid, 37” x 43” portraits of World and Military Leaders printed in dark sepia photo-gelatin on white 

! of each as specified below *’rices totaling 1 to 9 (inclusive), $5.00 each—10 to 19, $4.25 each 0 to 29, $3.50 each—30 to 38, $2.75 eacl 

( ) (21) (26) 

(17) (22 (27) 

(18) (23) ( 

(19 (24) (2 
( 


(20) (25) 


( 6) ] 
CF) 1 
( 8) 1 
( Y) I 
(10) 


( ny Address Zone Ne 


By 






Sending Purchase Order 














showroom, 


IPPING 


showroom 


irom hotel to 
to hotel, and 
showroom all over the Chicago 


back to an 

othe 
loop during the week of June 18 made many 
good old 
The 
Industries 
New York 
Chicago in the 
York 


can be 


people anxious for the 


display 
days of one convention under one roof. 


National 


has decided 


\ssociation of Display 
to hold the event in 
during the even years and 
odd starting next year in New 
Perhaps by 1946, 
done to locate the exhibits centrally, at least 
in one hotel, thereby pleasing the buyer and 


keeping him or her in a buying mood. 


Vea@’rs, 


June, something 


Phe Chicago Display Club meeting in con 
nection with the Chicago Market Week got 
off to a “food for thought” beginning with 
George Silvestri’s 


of display and the display industry. 


for unity 
I talked 


with George in the afternoon and he, at that 


speech calling 


time, had made no great study of words to 
present to his talk 
brief and to the point, filled with sincerity 


audience, but his was 


and deep conviction on the subject. His 
election to the presidency of the NADI will 
give the industry that unity which George 


exemplifies in his business and with his 


fellowmen 


The personnel departments in stores today 


have made a. study of newly developed 


psychological methods of getting the right 
people for the right job and my story takes 
where the 


department store 


has just. finished 


us to a large 


display director talking 
with the head of the personnel department 
regarding an opening for a displady. Turn 
ing to his assistant he said: “I’m going up 
to the personnel department; they have three 
girls looking for the display job.” 

told the display 


getting the 


Phe personnel 
director that 
right person were very simple and for him 


Managel 


her methods ot 


to sit by until all three girls were intet 
viewed. When the first girl came in_ she 
said sharply: “What's two and two?” The 
girl answered promptly: “Four.” The per 
sonnel director said: “Thank you; please 
step out and send in the next girl.” She 


entered and the same question was quickly 
The second girl thought it a 


“Twenty-two.” She 


given to her. 
catch question and said: 
then left the room and the third girl came 
in. The P. D. asked: “What's two and two?” 
The girl said: “Four, but it could be 22.” 
\fter the third had left the personnel 
director turned to the display director and 
The 


her 


girl 

said: “Those tests were very revealing 

mind. To 
The 


conventional 
four 


first girl has a 


and two is always second 


two 
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Think this over 


By FRANK G. BINGHAM 





that’s 
important in that it 
22. The third girl is a combina- 


girl, however, has imagination, and 


display; she realized 


might be 


tion of both. She's practical and at the 
same time imaginative. Clearly she will 
be the best displady. Now, which would 
vou like?” 


The display director without hesitation re- 
plied: “Til have the pretty blonde!” 


Wordisplays: Richard “Dick” Adler after 
38 months of tough going in the South Pa- 
after a jeep accident 
He is at Vaughn Gen- 


cific returns home 


that broke his leg. 


eral hospital, Hines, Il. Welcome home, 
Dick! S/Set. Roy Gutzmer, tormerly 
on the display staff of Sibley, Lindsay & 
Curr, Rochester, N. Y., is on some Pacific 
island, but according to S. Lloyd Redfern, 
display director, Roy hasn't lost his great 
sense of humor. Many of his cartoons have 
been published in army papers. Phil 
\tlas, who puts juicy steaks in the windows 
of the Northern Indiana Public Service 


Company, in the form of colored blow-ups, 
is the proud father of a red-headed baby boy 
named John Phillip. July 2 
at St. Margaret's hospital, Hammond, Ind. 
The last report is that little John is a dead 
ringer tor his dad, only Phil is bigger and 
has less hair. Incidentally, Phil is now the 
new president of the Chicago Display Club. 
\ Hoosier comes to State street to lead the 
boys, and with his new son for inspiration 


Born 3 a. m. 


it should be a banner year for Chicago dis- 


play Robert A. Altman, Damon's, Ma- 
son City, a veteran of this war, hasn't lost 
any knack for display. He recently won 
first prize in the “Sew and Save” contest. 

.. Russ Larson is leaving Sears to join 
LL. A. Darling Company. ... Ernie Gerhardt, 
The People’s Store display manager, Chi- 


cago, believes that he has the best displadies 
in the city him. Arnold 
\brams, the gentlemen farmer and salesman 
deluxe for Adler-Jones Company, has three 
Wisconsin farms totaling 520 acres, with 158 
The last time | him his 
were still highly polished. Jim Moran, 


working for 


COWS. Saw shoes 
formerly with Sears, Lawrence avenue, joins 
Crawtord’s Department Store. Howard 
Haney becomes the city salesman for 
Schack’s. Carl Shank will cover the 
West coast for Schack’s. ... William Owen, 
formerly with Smartwear-Emma Lange, Inc., 
Milwaukee, has taken over the publicity for 
the Display the same city. 
... Ed Wussow also joins the same firm... . 
Richard O. Staines, son of Dick Staines, has 
just finished his course at Austin university 
and moves on to midshipman school at Notre 


Corporation of 
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Dame. Lolita Staines, his mother, looked 
bit worried when I told her of all the n 
girls we had in South Bend. ... The Scha 
party at the “Trade Winds” included Fi: 
ley Williams, Les Moorhead, Buck Bow: 
John Courtney, Wally Madura, Cliff Dors 


Phil Atlas, Alex Douglas, H. H. Har 
Irving Shapiro, C. J. McDouagh, Mrs. St: 
ley J. Gardner, Mr. and Mrs. Dave Ost 
land, Mr. and Mrs. Frank Marx, Mr. 


Mrs. Ernie Schunning, Jim Logan and P 
Goldberg. . . . Ernie Schunning, assistant 
Frank Marx at Manchester’s, Madison, \\ 
is a cartoonist as well as an artist and 

had several of his sketches published; 
has hopes of crashing the New Yorker s: 
Moorhead, veteran of t 
war, has returned to his old job at Sea 
South Bend. Betty Marquardt, pri 
dent of the South Bend Display Club, 

ceived news that her Lieut. Ridpath | 
landed home from Europe, so a 30-day va: 
tion was cooked up in a hurry and Bingh 
plans. Romance is a No 
Lorin Lavingood, t 


Les army 


canceled his 


priority, too. .. 
merly with Worth’s, recently joined 1 
Grand Leader, South Bend, and after 


days was given a week’s vacation with | 
the first in five | 


years. John Tay! 
promotion director for S. A. 


Barker Cor 
pany, Springfield, Ill., has started a cle\ 
store paper edited by Dorothy Sager. 

The writer is planning a store paper ai 
would appreciate hearing from any displa 
man or who is now editing on 
And I presume the editor of DISPLA\ 
WORLD is wondering how I can make my 
own deadline because I have so much trou 
ble meeting his every month. Speaking ot 
ye editor remind you that 
his oldest son graduated from high school 
this vear and will be in Uncle Sam's clothes 
with some flashy 
coat will know. thi 
See you in August with 


woman 


reminds me to 


soon, so if you see R, C. 
and a= sport 
reason why. 

more news and some postwar thoughts by 


a well-known displayman. 


ties you 


Summer Footwear Display 
Uses Snowstorm Effect 

C. A. Betteridge, display director for | 
M. Stendal Company, Minneapolis, reports 
an unusual display which stopped passers) 


almost 100 per cent before a window ot 
white footwear. The background and floor 
of the window were covered with “Christ 


mas Eve” blue seamless paper, against whic! 
“Cool on the Feet ‘Snow 


was done in dry-brush. A 


the message: 
drift White’” 
snow machine produced falling 
shown on 


snow, 
the merchandise was cork bark 
logs used as displayers. 

“The display was sensational and a rr 


“We got a 


warmel 


traffic stopper,” Betteridge says. 
break in the weather, too, as it 
the day we installed the display and 
temperature hovered around 90 degrees 
about a week.” 


Displayman Is Member 
Of Chicago Committee 

Among the members of the Committe: 
Promotion and Public Relations of the St 
Street Council, Chicago, is Guy C. Bow 
display director for The Hub. 
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The Human-like qualities of Carrata 
Action Mannequins meet your specific 
needs for realism and perfect display 





California Made 
Mannequins... fs 

California 
Merchandise 










yr CORONADO 





* REPRESENTATIVES 


JACK CAMERON 


2420 RIDGEWAY AVENUE « EVANSTC 


LOTHAR F. DITTMAR 


174 CRESTWOOD ROAD © FAIRFIELD, CC 


SOUTH LOS ANGELES STREET * LOS ANGELES, CALIFORNIA 


DISPLAY WORLD 


STORE FRONTS 
...OF ADVANCED DESIGN 























—tThese five thought-provoking store fronts of the future are shown through the courtesy 
of Brasco Metal Store Front Construction, Brasco Manufacturing Company, Harvey, Ill._— 
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On are you the man who refuses to lose money 


on window displays and uses Transparent Shades? 
The man who uses Transparent Shades is smart! 
He knows that no matter how delicate a fabric 
he shows, no matter how easily the colors fade, 
Transparent Sun Absorption Shades shield them 
from the damaging sun rays. And, because 
obstructing awnings and blinds are eliminated, 
shoppers see the merchandise they want. 


All over the country, thousands of smart mer- 
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Do you BLINDFOLD 





your customers? 














Are you the merchant who ‘“‘blindfolds’’ his 
customers with awnings, canvases or blinds? 





Or are you the man who foots the bill 
(a big bill) in sun-burned merchandise? 











chants are boosting their profits with Transparent 
Shades. From the Atlantic to the Pacific and from 
Maine to the Gulf they tell us how Transparent 
Shades pull in the business and keep out the sun. 
Why not investigate? Write today for more 
information. 


Transparent Shade Company 


501 NORTH FIGUEROA STREET @® LOS ANGELES 12, CALIFORNIA 
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Lighting... 
And Backgrounds 


By RALPH D. JOHNSON 
The J. L. Hudson Company, Detroit 


The elements of two important phases of display are discussed in this article, 


dealing with such points as the types of fluorescent display lighting, 'luminous” 


metal, black light, the use of color and the importance of background treatments. 


SK any displayman at what time a 
display appears best and he will reply : 
“At might when the 
Then inquire at what time of the day are 


“From 


lights are on.” 
greatest and he should say: 
to 4 p. m.” 

most 


sales 
i? a; ma: 
dition 


Rather a strange con 
attractive at a time 
fewest and the store 


windows 
when shoppers are 
closed. 

The 


same, the arrangement and the background 


merchandise in the window is_ the 
is identical; then what makes the windows 
different? During the shopping hours, day- 
reflections reduce visibility and lower 
Natural light intensities outside 
the window are so much greater than inside, 
Instead 


light 
eye appeal. 


the plate glass becomes a mirror. 
of Mrs 


chandise on display, she sees her own image 


Shopper seeing the attractive mer- 
and immediately gets interested—in herself. 
To correct this condition it is necessary to 
sizes of lighting 


use the correct and 


equipment for the size window with which 


types 


vou are working. It is said that after the 
war new and more efficient equipment will 
be available to renovate antiquated lighting 
systems for the cost of one outstanding dis- 
and when installed it will help Mrs. 
better and 


play 
Shopper to see the next one, 
easier. 

One must have a knowledge of the possi- 
bilities or limitations of his equipment in 
lighting and get the utmost out of it. You 
can easily destroy an effect by over-lighting 
a display as well as under-lighting. The 
lighting system that has attained consider- 
able favor among displaymen, and which is 
also recommended by many lighting authori- 
fluorescent supplemented with 
spotlights. The fluorescent lamps give ex- 
cellent light distribution and the spots em- 
phasize the important features of the display 
and its full color values. The dramatic value 
of highlights and shadows with their attend- 


ties, is the 


appeals have been in use in the 
theatre for ages and it is but a step from 
the proscenium opening of a stage to our 
present day display window. The 
ground must be fitting, the lighting must be 
carefully worked out, whether the star be a 
small mink Fluorescent 
lights are available in They 
are ot great help to the displayman in pro- 
ducing a diffusion of colored light for tropi- 
cal settings, fur displays and the like. 
lamps are now produced in 
seven sizes and wattages from the 14-watt, 
15-inch size to the 100-watt, 60-inch 
These lamps operate on regular house volt- 
age and all require a ballast or wire coil to 
limit the current flowing into the lamp. They 
also require a starting switch which is en- 
closed in a small metal container and is in- 
serted into the fixture. This switch operates 
only during the starting period. After the 
been lamp or 
tube, it could actually be removed and the 
lamp would continue to burn. If you could 
break open a lamp you would 
find a small filament at 
When starting the lamp these filaments 
first heat until they glow. These hot. fila- 
ments ionize or prepare the way for the arc 
to strike between them, causing the lamp 
to light. It is during this short heating 
cycle that the starter switch comes into play. 
A recent addition to the fluorescent type 
of lamp is the quick starting “Slim Line” 
which are smaller in diameter and 
have their length expanded to 8 feet. They 
still use the filaments or 
end, but by using a transformer to step up 
the voltage or electrical pressure, instead of 
the ballast, they will start immediately 
without the use of a starter switch. These 
lamps will find a large variety of 
where smaller diameter: tubes will conserve 
space—such as for display window niches, 


ant eve 


back- 


jewel or a coat. 


also colors. 
Fluorescent 


size. 


arc has struck across the 


fluorescent 


coiled wire each 


end. 


lamps 


wire coils at each 


uses 
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counter display cases, and wall cases. J 
too, are available or soon will be, in \ 
ous colors and sizes. In passing it ma 
noted that lamps operate 
low surface temperature. 


fluorescent 


There has been much interest show: 
the cold-cathode lamps, of course. \ 
people think of cold-cathode lamps as | 

an entirely new light source; it is m« 
the adaptation of the tubes used in out 
signs to interior lighting. The cold-cat! 
lamp does not employ a heated filament 
starting. At each end of the cold-cat 
tube you will find a small cylinder. ‘1 
are the cathodes. A ti: 
former is used to operate these lamps, b 
ing up the voltage to a much higher ck 
than the hot-cathode fluorescent lamp 
fact, it is sufficiently high to strike thx 
immediately across these cylinders or « 
odes without preheating to a red heat, ain 
because this pre-heat period is not requ 
hence the name cold cathode. These lanips 
have a considerably longer life, up to 10,000 
burning hours. In every other respect, how 
ever, they are just like the hot-cathode fluo 
rescent lamp. Their nature, however, per 
mits their construction in various curves 
and other forms. small 
diameter of these lamps they will be valu- 
able, in addition to general overhead light- 
ing, in cramped locations such as the light- 
ing of wall or showcases. 


electrodes or 


1 


Because of the 


It might be well to point out that with 
all the controversy about hot- and cold-cath 
ode lamps, they are much the same basically 
and both are fluorescent lamps. Each type 
will find many new applications in the great 
new field of postwar lighting. This is just 
a summary of the important 
given in a non-technical way which should 
clear up the questions about these two types 
of lamps. 


differences 


A recent development in decorative light- 
ing has been termed “luminous metal ;” it 1s 
just a thin sheet of metal with small per- 
forations close together. It was developed 
to meet a demand for a material combining 
the durability and inexpensiveness of metal 
with the translucency of glass or plastic 
As a postwar product it will be available in 
many attractive designs adaptable to back- 
ground design. 

Color in light 1s one of the most interest- 
ing features of window display lighting and 
is one that should be handled carefully. Mrs 
Shopper has been known, in an eastern city, 
to ask for the lovely rose dress in the win- 
only to discover that it was 
Colored light had provided the illusion of 
Many window displays use colored 
light for atmospheric effects and background 
illumination, using great care to see that 
the merchandise presented appears in its 
true colors. An unpredictable factor in color 
lighting is the dilution from outside sources, 
such as daylight and street lighting at night 
This addition of light has the same ctfect 
as that of adding white paint to col 
paint, reducing its intensity t 
vanishing point. This fact also app! 
“black light” which requires the exc! 
of other light when in use. 


dow white 


rose, 


color 


A comprehensive list of colors for 
window display should include: 


[Continued on page 72] 
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\ Well Rated Aggressive Distributors To Handle 
it = \ : A Fast Moving Profitable Line Of Displays. 
A Few Select Territories Still Available. 





- advantage of this profit-making opportunity 
Cash in on the big demand for window and store 
displays now with this fast-moving money-making 
line that offers you these four outstanding sales 


advantages 


10.000 . | Immediate Delivery —10 days anywhere in 
the United States after order is received! 
This means you can build quick sales, quick 


profits—outdistance competition 


&. Complete Selection of artistic, modern sales 
getting window and store displays to please 


any customer 


Ss. Profit-Proven High Quality Merchandise — 


t with 
| ‘| backed by 21 years of experience in manu 
i-Cath 
ically facturing quality displays with exclusive 


h type designs, exclusive features that get customers 


great mT and hold them 
is just if 

rences i 4. Consistent Advertising Program featuring 
should } distributors is pre-selling your customers. This 


) types is a nationally advertised line 


light We can show you how to make more money 
” $089 i “ \ with this fast moving line of displays. If you can 
per | 3 ‘ ——_—- E qualify, write today as only a limited number of 
distributor franchises are still available 
ning 
metal STORE OWNERS: Write us 
ylasti i ; for the name of your nearest 
ible “ = ~~, ZEM Distributor 

bac 


display 





ion ot A \ . “4 \ scesceesegaaasa 


ore ren FP 
sund rin “ 


Walter E. Zemitzsch Decorative Company 
1627 Washington Avenue 
St. Louis 3, Missouri 
Gentlemen 
| should like to exclusively distribute ZEM displays. Please 
advise me if this territory is still available and send me complete 
details on your money-making plan. 


DP eet Name 
) [ J is E ® j Address 
Sa ler E, ° pomulzac DECORATIVE COMPANY, ST. LOUIS 


City 





44 DISPLAY WORLD 


By De SAULT a + 








—Birds are another useful display property. 
Cut out two circles of different sizes, as 
shown, then do the wings from heavy 
paper, the tail and the bill. For a three- 
dimensional bird the body sections can be 
cut from '%- or l-inch lumber. The birds 
can be assembled in either sitting or flying 
positions— 


A ml 


a 


—Uses can always be found for Old Sol in dis- 
play, and here is suggested placing cut-out 
sunglasses of wallboard over a circular mirror 
for a novel touch. The frames are painted 
white and the lenses black or any of the tints 
used for real sunglasses. A red mouth is 
painted in the proper position, and the rays 
of a spotlight are directed on the mirror to 
form the ‘sunshine.’ The rays from the sun 

are of silver, yellow or red paper— —For beach wear and children's play suits or 

: sailor suits, a column done as shown in the 

sketch makes an attractive display unit. Paint 

the anchor cut-outs bright red for a more 

colorful effect— 














—A white picket fence has just 
enough feeling of the out-of-doors 
about it to make it logical for many 
display purposes. A combination 
fence and a display shelf makes a 
handy display unit, as pictured in the 
sketch. The color can be varied as 
needed — white for summer, pastel 
for spring, autumn tones for fall— 
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30 WEST L3H SPREE. Mm. FY. C. 


@ Display Creations, Inc. Detroit 26, Michigan @ Cappy & Co. Pittsburgh 22, Penna @ Standard Displays Cleveland 2, Ohio 


® New England Decorators’ Supply Co. Boston 10, Mass @ The Fixture Mart, Inc. Chicago 6, I @ Syd Jackman Co. Los Angeles 14, Calif. 
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STYLING 


Nothing is as old as yesterday's newspaper— 


or a display piece that is "dated." 


Our Displays and Decorations are inspired by 
designs and merchandising trends that reflect 


tomorrow's styling. 


Our newest creations have been designed 
along refreshingly different lines—see them at 


our showrooms. 


| Fred Johnson Wins 
| Tennis Week Contest 


Michigan dominated the window d 


| contest which featured the annual ol 
| ance of National Tennis week, displa 


from that state winning three of th 
War Bond and War Stamp prizes offe: 


| The Sporting Goods Dealer, St. Louis, 
I 


sponsored the observance. The wi 


| were: 


Fred FE. Johnson, Delta Hardware 


| pany, Escanaba, who won first place 
| $50 War Bond; Joseph B. Whitney, Va 


voort Hardware Company, Lansing 


| second and won a $25 Bond; J. A. Hyb 


Leonard’s Department Store, Fort \' 
won third and $10 in War Stamps: 
Muhltfeld, A. G. Spalding & Brothers 
York City, fourth and $10 in Stamps 
K. H. Tackney, Tool Shop Sporting | 
Detroit, fifth and $10 in Stamps. 

Warren ©. Smith, Smith’s Bicycle 
Tampa, won first prize in the comp: 
for small dealers and received a $25 
Bond. 


New York Paper Has Article 
| On Cecilia Staples’ Career 


The New York Daily News recently 
voted nearly two columns of space to an ; 
count of how Cecilia Staples entered 


| display field and formed the company know 


as Staples-Smith. The article relates how 
Miss Staples, while studying at Pratt Insti 
tute, met two other students—Ira Smith, 
whom she married in 1938 and who is asso 
ciated with her in the business, and Irving 
Sherman, who is art director. The compan) 
is located at 222 East 46th street, New York 
City. 


| Timely Service Announces 


Memorial Plaque 

A memorial plaque of Franklin D. Roose 
velt, modeled by one of the nation’s leading 
sculptors, has been announced by Timel 
Service, 453 Broome street, New York Cit 
13. The plaque is 30 inches in diamete! 
moulded in papier mache and executed 1 
high relief; it 1s finished in bronze 


Roy Requa Joins 
New York Store 

Following his resignation as displa 
manager for Lit Brothers, Philadelphia, Ros 
Requa has joined Modernage, New York 
Citv; he will serve as display director an 
coordinator of departments. 





COMING UP! 


U. S. Coast Guard Anniversary 
(Formed in 1790)—August 4. 

National Aviation Day — August 19. 

Red Cross Established (Geneva, 1854) 
August 22. 

Labor Day—September 3. 

England and France Declared War on 
Germany (1939)—September 3. 
Star Spangled Banner Anniversary 

(Written in 1814)—September 13. 
National Dog Week—September 16-22. 


— 
— 
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N, sparkling fixtures of PLExIGLAS, merchandise can be displayed 
more effectively ... can be illuminated with unusual, glamorous effects 
;  displa on counters or in windows. @ Above: The Mira-Plex (left) 
Iphia, iN . ' is : e and The Plexares (right). Insert 
lew York PLexic.as display fixtures are as practical as they are beautiful. Many The Plexhibitor. On these three 
et in : ‘i ‘ handsome fixtures, by Arrow Dex 
unusual designs are made possible by the ease with which PLExiGLas orating & Fixture Company, Phil 
: / adelphia, merchandise is sure to 
. f = ) ») ail i ° ° : be noticed and admired. Spar- 
7 , ? ? ? sf > Ip ij 
a can be fabricated and molded. Because PLEXIGLAS is light in weight and Silene. apeandiaes @eeuae i 


qui k to catch the eye... formsa 


pertect setting for goods of almost 


shatterproof, breakage in handling is minimized. The crystal-clear 







. rv ] f . ° ° e ° P ° every description +++ permits un 
versar} ustre of this transparent plastic is maintained with simple care. restricted view from any angle! 
rust 19. 
a, 1864) 





PLEXIcLas is the trade-mark, Reg. U. S. Pat. Off.. for the acrvlic resin therm »plastic sheets and molding powders manufactured hy Rohm & Haas Company. 


Represented by Cia. Rohm y Haas, S.R.L., Carlos Pellegrini 331, Buenos Aires, Argentina, and agents in principal South American 





cities 


ROHM & HAAS COMPANY 


WASHINCTON SQUARE, PHILADELPHIA 5, PA. 





Manutacturers of Chemicals including Plastics . . . Synthetic Insecticides . . . Fungicides... Enzymes. . . Chemicals tor the Leather, Textile, Enamelware, Rubber and other industries 
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Title Registered U. S. Patent Office 
Combined with 
MERCHANTS RECORD & SHOW WINDOW 
Issued on the Fifteenth of Every Month by 


THE DISPLAY PUBLISHING COMPANY 
Cincinnati, Ohio 


H. C. MENEFEE, President, 
NATHAN SILVERBLATT, Manager, 
R. C. KASH, Editor. 


OUR PLATFORM 

. The Promotion of Display. 

. More Display Cooperation by Manufac- 
turer and Merchant. 

. Advancement of the Display Business. 
Practical Service to the Display Profession 
and Industry. 

Greater Appreciation of Display's Power in 
Merchandising. 

Absolute Independence of Our Editorial | 
Columns. 
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The Industry's Association 
Looks To The Future 


Display is to be congratulated on having 


an organization of the foresight and sin 


National 


Industries. It is 


ceritv of the \ssociation of Dis 


play an asset to the field, 


and to displavmen personally as well. 


The NADI has been in existence only a 


tew vears, but during that time it has shown 


a steady growth and has done much for 


the advancement of display as a profession 


and as an advertising medium. Just a few 


days ago the applications of 17 new mem- 
total 
membership to 74; the roster includes most 


ot the 


bers were approved, bringing the 


principal display firms throughout 


the entire nation. Space does not permit a 
list of the 
much to. the 


\dlet 


his euldance ol the 


men who have contributed so 


success of the group, but. to 
must go much of the credit for 


NADI 


Ralph 
as president 


It is a fine thing for any industry to have 
an organization of this type, but especially 
so when the association works thoughttully 
field 


done 


efficiently for the progress of the 
This the NADI has 


since its inception To 


and 
it represents 
consistently very 
cite one outstanding example, it has carried 
out a large publicity program in numerous 
trade publications reaching both retailer and 
displayman, telling of display’s true place in 
selling, making clear the need for appro 
priations sufficient to permit display to do 
its best work, and the important role of the 


displayman in the store’s merchandising 


This publicity has proved its worth many 
NADI has 
add to it still further; as a result, the com 
doubled. It 


direction ot 


times over, and the decided to 


ing vear will see the program 


will continue under the able 
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Trowbridge Stanley, who has given’ un- 
stintingly of his time and efforts. 

The NADI has in its newly elected presi- 
dent, George Silvestri, a man whose capa- 
well known and the organization 
numbers and 


bility is 
should continue to grow in 
strength under his direction. 

Display has taken a great stride forward 
in recent vears, in spite of the handicaps 
and has a promise of still more 
ahead. Not a little of this ad- 
due to the splendid 


NADI. 


of war, 
progress 
vancement has been 


work and interest of the 


New Orleans Club 
Holds Meeting 


Thirty-seven members of the New Orleans 
Club June 27 at the Public 
auditorium for the organiza- 
tion's first meeting. President 
Frank Vermilye, Maison Blanche Company, 
was in He pointed out the aims 
and policies of the club and made a number 
of suggestions for activities. 
Miller, vice-president of the club, of Sears, 
Roebuck & Co., with a short talk. 

A report was made by Secretary-Treas- 
urer Gerald Dunston, of Gus Mayer Com- 


Display met 


Service new 


business 
charge. 
future Joe 
followed 
pany, and Joe Mertzweiler, as a member ot 
the rules committee, read the by-laws. An 


followed, and the amended 
James Ouder 


open discussion 
by-laws were then adopted. 
installed to fill the chairman of the 
formerly the position was 
Alline, who is now in the 
buffet 


was 
board vacancy; 
held by Emile 
armed forces. <A 
the meeting. 


supper concluded 


Unusual Rental Service 
Is Announced 
\uthentic 18th and 19th Century costumes 
ot all available for 
display use on a rental basis. The service 
has been formed by Katherine B. Fleming, 
3129 Whitney avenue, Mt. Carmel, Conn. In- 
cluded are gowns dating from the hooped 
skirt period of 1750, wedding dresses of all 
early military uni- 
and underwear. 
from the address given 


sorts are now made 


periods, hats, shawls, 


forms, fans, even 
Details can be 


above 


purses, 
had 


Display Factor's Sons 
All In Service 
David Weinberg, of New 
York City, reports that his three sons are 
They are Sgt. Irwin, at 
Cpl. Phil, 79th Field Artil 
Occupation, and 2/c P. O. 


Displayland, 


in the service 
Pawling, N. Y 
lery, Army of 


Leonard, who is now in the Philippines. 
Returns To Jobbing Field 
After Leaving Service 

Following a 
\rmy Air 


honorably 


two-year period with the 


Morris 


discharged 


Cohen has been 
returned to 
civilian lite. He has entered the display job- 
bing field at 1003 Forbes street, Pittsburgh 
19, under the name of Colony Display Com- 


( ‘orps, 
and has 


pany. The company is handling a complete 
line ot window and interior display decora- 
tive materials as well as mannequins. Cohen 
is interested in hearing from display re- 
sources desiring representation in his area. 


Walter Zemitzsch Dies 
Of Heart Attack 


Walter E. Zemitzsch, 58, prominent 
Louis display manufacturer, died sudd 
on May 29 following a heart attack. 
was the owner of the Walter E. Zemit 
Decorative Company, which for 26 year 
produced window displays for reta 
throughout the United States. 

Zemitzsch studied display in Europ: 
upon returning to this country was eng 
Company, St. Loui 
manage the store’s display department 


by Famous-Barr 


—Walter E. Zemitzsch— 


held this position for a period of 12 
during which time he was the winner of 
many display awards and _ prizes, among 
which was a citation for his able handling 
of displays and publicity for the Liberty 
Bond drive of World War I. His associa- 
tion with Famous-Barr took him to Europe 
purchase 


Vears, 


on several occasions to various 
merchandise for the 
partments of this company. 

The opening 
Famous-Barr building were also produced 
by the department which he headed. In 
those days there were few display materials 
and properties available and likewise few 
manufacturers of displays and so all back- 


display and gift de- 


displays ot the present 


ground properties were created and built by 
Zemitzsch and his. staff. 

In 1924 Zemitzsch left 
open the business that still bears his name 


Famous-Barr_ to 


Zemitzsch is survived by his son, Waltet 
P. Zemitzsch, who joined the firm in 1932 
and remained with his father until 1943; 
that time he the service ot 
\merican stationed 
military 


entered 
Red Cross and was 
posts up to the tin 
He will ably succeed 
father and that the business 
continue with the same personnel 

manufacture of high quality displays 


the lines established by his father 


various 
his tather’s death. 
advises 


More Paper Permitted 
For Display Purposes 


War Prod 
L-294 now 


for advert 


An amendment by the 
Board to Limitation Order 
mits the use of more paper 
display purposes. The order 
ited such use of paper to two thirds 
1941 period amount. - Ther 
raises this percentage to four fifths; n 
ufacturer may exceed 80 per cent 
gross weight of paper and/or paper-li! 
during the corres] 


former! 


base 


stance processed 
quarter of 1941. 
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Crepe Paper For The Small Store 


By SHELDON BROOKS 
Tri-State Window Display Company 































































Minneapolis 

UCH of the retailing in the United ized that here was a chance to get some display cards used as side pieces. 

States is done through large depart- window advertising space in almost every four crepe paper drapes (two on ea 

ment stores, large chain stores, and drug store in the country and yet solve one’ of the centerpiece) are used with a vo inc 
similar units. However, one must not neg- of the most irritating problems of the drug anda background depending upon th: ar- 
lect to take into account the amount of re- — store proprietor. These promotion men knew acter of the window. 
tailing that is done through small indepen- that the type of display they would need for Sales promotion men of the industry ind 
dent retailers. The small store is still an such space would have to be simple, in- it is possible to contact many indi idual 
important part of the American retailing expensive, and yet have a strong persuasive stores spread all over the United ates 
economy, and these small retail units should — effect. They found all of these qualifications through the use of window display com 
and do absorb much buying power. in the crepe paper and display card combi- panies. Such companies are _ locat in 

The large stores know that their window — nation window. cities throughout the United Stat and 

displays are important in increasing their Examples of this type of window can be work by contract for many drug firms at 
sales. They know that their windows are seen in any drug store. The average drug once, covering a definite area for ¢ ot 
worth every cent they spend on them; in window display treatment consists of a large them. 
other words, they know the value of their centerpiece display card and two smaller The next type of the crepe paper windoy 


store windows. 

On the other hand, the proprietor of the 
small independent store often does not sense 
the value of his windows, and even if he 
does he usually can not afford to have the 
displays handled properly. 

This problem of the small independent 
merchant is solved by the crepe paper dis 
play. 

There are four common types of crepe 
paper windows. They are: drug and cos- 
metic windows, tobacco and cigarette win- 
dows, wine and liquor windows, and special 
windows. ; 

In the United States there are about ' The Only TOOTH BRUSH 
57,903 drug stores and almost all of them with Round-end PROLON Bristles 
have window space available for some kind ey = Clive Aaenn 
of drug advertising. But most proprietors 
of drug stores fall into one of the following 
classifications: they don't care about the 
windows, they don't realize the value ot 
their windows, or they realize the value 
but can not afford to do anything about it. 


Sales promotion men of the large drug 





companies observed this situation and real- 


display is that ot the tobacco and cigarett 
industry. Here one finds an even mot 
diversified and scattered group of retail out 
lets than we had in the drug industry, to! 
tobacco can be bought in a great varicts 

places. The problem of reaching these mat 
outlets has been very great, but it has bee 
solved. Many otf the large tobacco con 
panies that put in a great number ot wi 





dows each month hire their own displayme! 
to work just on their product. The smaller 
companies that do not put in as many win 
dows usually work through a window dis 
play installation firm. 

Tobacco and cigarette window promotio! 
is much like that for drug promotions 
large centerpiece display card is used, wit 
or without a side card. A double draj 


CODY Ky whet each side of the centerpiece is the rul 
7 ae Si : — Sas § narily. Bright crepe paper used in harmon 
ae PN 


~ 


[Continued on page 79] 


—Crepe paper displays installed by Tri-State 


for a drug store and a liquor store, two of the 





four types mentioned in the article— 















|-State 
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3 NEW NUMBERS 


For Your Christmas Displays 


1 SITTING GNOME — Papier Mache — Full Round — 
Sturdy — Overall Measurements 
42"' High, 24° Wide, 12'' Deep. 
Assorted Colors. Tree log Sep 







arate. 








? SWAN SLEIGH—Sturdy Wood and Papier Mache 


construction — Full Round — Stands 





by itself—Overall measurements 65 
Long, 40" High, 19"' Deep. 









3 STANDING GNOME—Papier Mache—Full Round— 
Sturdy — Moveable arms — 





Overall measurements 42' 
High, 24'° Wide, 12’ Deep. 
Assorted Colors. 


DECORATIVE DISPLAYS 


NEW YORK 13, N. Y. 










56 THOMAS STREET 








































































HARD ROWLAN 


117 MACDOUGAL ST. 
NEW YORK 12, N. Y. 
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Two Companies Announce 
Mannequin Developments 


Jas. B. Williams, 
X85 and | \ 


New York 


Bronson, 


Ine., 


rom 
Darling Company, 


M 1¢ i. ( 


mes word of two developments in 
mannequins 
\ bright new look is seen in the taces 
of the teen, children and juntor miss fash- 
ion figures called “Glancing Mannequins ;” 


they are the work of Mary Brosnan Studios, 





—The Brosnan “Glancing Mannequin" — 


tor which Jas. B. Williams, Inc., is exclusive 
sales agent The chief characteristic of the 
innovation is that the eves of the manne- 
quins seem to follow the spectator. The 
method is a patented feature, done through 
ingemous modeling and the clever use of 
paint. 

The “Glancing Mannequins” went on dis- 
play in the Williams showrooms in June, 


along with fashion figures created especially 
| ord X 


choir bovs . 


Christmas cherubs; 
a troop of little peo 


brilliant 


fou Taylor ; 
Iiniature 
modeled in 


ple trom all nations 


papier mache, and other display properties. 


The Rhea Manufacturing Company, Mil 
waukee, makers of “Joan Miller” dresses, 
and the L. A. Darling Company, Bronson, 
Mich., have collaborated in’ producing a 


—Darling's development for Rhea Manufacturing 
Company's promotion— 
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a true reproducti 


Miller” nat 


mannequin which ts 
the picture used in “Joan 
advertising. 


natural d 


The life-like action pose, 
tion and realistic hairdo have been fait! 
reproduced in the mannequin by the Daj 
its Plastic 
were overcome by 


V1 


Company in Division. 


problems Darling 


signers and sculptors in achieving thi 


seen in the illustration. 
The mannequins are being otfere 
stores handling the “Joan Miller” In 


permit a complete merchandising pros 


irom the manufacturer to the actual p 
of-sale. Both the Rhea and Darling « 
panies believe that this new promotio 
the most complete dealer tie-up 


achieved with a national advertising 


paign for women’s ready-to-wear. 


Staples-Smith Plans 
Mannequin Line 


A line of high-fashion mannequins 

be added at some time in the future to th 
display products already being produced 
Staples-Smith, 222 East 46th street, New 
York City. Sketches of the new figures are 
already being shown to display executives 
but enough production problems remain to 
improbable that. the 


be solved to make it 


mannequins will be available betore som 
time has elapsed. 
The the 


concerned display 


1 } 
chieny 


papier 


firm at time 1s 
with 


mache and paper sculpture. 


present 
items in 


Interstate Stores To Have 
Group Display Department 

As an added service to its affiliated fir 
Interstate Department Stores now plans to 
department 
be under the direction of Agnes Geary, tor 
merly 
Interstate. 


establish a display which will 


with the sales promotion division of 


Display Contest Planned 
For Snow Suits 
contest, «i 


\ national window 


vided into small city and large city classi 


display 


cations, is being arranged by Supak & Sons 
Minneapolis, to feature the firm’s lin 

snow suits. Prizes amount to $1,025 in Wat 
Bonds. The contest starts August 15. Details 
are available through Manson-Gold Adve 
tising Agency, 1004 Marquette avenue, Min 


neapolis 2 


Carl Skaer Joins 
Eastman Kodak 

Carl Skaer, display director of 
& Co., Rochester, Bie. Ns 
has resigned in order to head display 
the the s 
city 


McCur 


for many yeal 


Kastman Kodak Company ot 


Levy Holds Open-House 
At New Showrooms 
Natt 


showrooms at 5 


celebrated the 
South 


open-house 


Levy opening ot 


new Hanover st! 


Baltimore, with an party 


evening of July 6. 
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For Your 
FUR - FALL 
BACK-TO-SCHOOL 

PROMOTIONS 


woods, varied pickled finishes of 


Grays, pastel shades of Blue, ® SNOWTONE FEATHERTONE e PETALTONE e DECOTONE 


Fashioned Far Your Creations 


Timbertone furnishes the pigments for 

























OAK VENEER 
In Relief — Not Flat 
IN ROLLS ... IN SQUARES 








your palette of individual displays . 
ARTISTRY OF COLOR... ARTISTRY 
OF DESIGN. The ideal combination for 


perfect visual merchandising. 








‘ Ask to see the FUR, FALL and 
Look For The Mar iamaeiaes 
ms THIS IS A CHRISTMAS book of samples. ‘TW? 
to TIMBERTONE ) ) 
1] Wash: - : a - 
ae yA We | — Your JOBBER ! 

wisi = _ which appears on y r MERC wAneres 
a No. 908 FROSTY RODS akan aes. Can Serve You PRESENTATION 




















One of twenty distinc- 
tive Snowtone designs 
available for Fall and 
Christmas displays. 


| 


ee 
TIMBERTONE DECORATIVE C€O., INC. 


15 WEST 24th STREET NEW YORK 10, N. Y. 























BRICK WITH RAISED FLAGSTONE. Available with 
SANDED MORTAR either sanded cement filler lines or 


LINES. As natural as a With grass joints. 





PECKY CYPRESS 


As rustic as the forest. —o il. Sixt No. 586 Terra Cotta with Cement 
No. 1401 Whitewashed mee eee Te aN No. 588 Blue Gray with Cement 
No. 1402 Ice Green delightful colors to No. 501 Blue Gray with Grass 


No. 1403 Natural Browns serve your every need. No. 503 Terra Cotta with Grass 








YEAR 
"ROUND 


DISPLAY! 


A touch of Victory 
— of Freedom — of 
Patriotic American- 
ism to your display 
windows throughout 
the year with this ex- 
pertly molded, finely 
detailed replica of 
the Statue of Liberty. 


The perfect tie for 
V-J Day—Labor Day 
—a Christmas Vic- 
tory theme — every 
national holiday 
motif. 


Can be used within 
the store as well as 
in the window. 


1950... 


«6 


Height: 8 ft. | in. 

Width: 27 in. x 27 in. 

Weight. 65 Ibs. 

Color: Pure Mat White 

Material: Full Round 
Papier Mache 


* 
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Over-All Program Approach 


Outlined In New Book 


Large users of point-of-sale material w 
be interested in a new over-all program ay 
proach outlined by Kay, Inc., in a_ plasti 
bound book entitled “Building a Compr 
hensive Point of Sale Program—Objectiy 
Domination.” 

Kay contends that the haphazard met! 
of distributing unrelated dealer materi 
from various sources must give way to 
more coherent and centralized approac 
The book sets forth, in detail, methods 
building an integrated point-of-sale p1 
gram with the same care and long ran; 
vision as attends efficient advertising age1 
operation. A limited edition of the bo 
is offered tor examination only. The a 
dress is 9 East 40th street, New Yo 
City 18. 


| Howard Haney Joins 


Schack's, Chicago 

For the past eight years with Crawto1 
Department Store, Chicago, H. Howar 
Haney has resigned in order to join the sal 
staff of Schack’s, Inc., display firm of t 
same city. Haney will cover the Chicag 
area. His resignation as president of. the 
Chicago Display Club, made necessary be 
cause of a rule that only displaymen may 
hold office, has also been announced; he is 
succeeded in the post by Phil Atlas, forme: 
first vice-president, of the Northern Indi 
ana Public Service Company, Gary. 

James F. Moran has been appointed dis 
play and advertising manager at Crawford's 
to succeed Haney. 


Norman Establishes 
Display Business 

William S. Norman, display director ot 
the Froug Department Store, Pine Bluff, 
Ark., for the past three years, has resigned 
to form the Norman Display Service. The 
company is located at 116% Main street, 
Pine Bluff. In addition to handling a line 
of decoratives, fixtures and the like, the 
company will handle display for stores 
which do not have a display staff. 
Medved To Cover East 
For Kaplan Textile 

Charles Medved, a veteran of the present 
war and a former member of the James A 
Cole & Co. organization, has joined the 
sales staff of Kaplan Textile & Products, 
Inc., 460 Fourth avenue, New York City 
He will cover the Eastern part of the United 
States. 


Display Manager Leaves 
Florida Store 

The resignation of W. J. Caddell as dis 
play manager has been announced by Furc! 


gott’s, Jacksonville, Fla. His successor ha 





BASSONS 
DUMMY PRODUCTS 


1424-1434 WEST FARMS ROAD | \mong the officers installed a short tin 
NEW YORK 60, N. Y. | ago by the Birmingham Advertising Clu 


was Joseph Apolinsky, display director 1 


not vet been named. 





| Apolinsky Made Treasurer 
Of Advertising Club 


|} Loveman, Joseph & Loeb, as treasurer. 
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\ No. 125 BRANCH JEWELRY 
DISPLAYER 

You can choose from a compre- 

hensive assortment of fixtures of- 

fered by Maharam in Woods, 


No. 111 FACIL-FAB SCHOOL ROOM Plastics and Velvet covered. No. 
Maharam has a complete stock of Facil Novelties, 125 is Green branch with 4 
Ll flowers, patriotic p'eces and staples. No. 111 is self- padded leaves mounted on a 
] standing professor dressed in Black Gown and Hat, Black base. He-ght overall 25”, 
holding Red Book. Black slate with Gold and Red small leaves 7°’ x 13”, large leaf 

trimmed border standing on three wooden legs. o" = 3. Bene 32" = @. 

Approximate overall size 25”. $14.40 Each 


$5.50 Each 









a Se a 


TIMBERTONE DECOTONE (FEATHER) 


Maharam offers a complete selection of Tim- 





No. 5003 GRAPE LEAVES ON BAR 


ed One of the many attractive sprays from our bertone products. Illustrated is DECOTONE 
he Fall Catalog. No. 5003 is 4’ overall. As- available in an entirely new line of colors 

sorted colored Grape Leaves. Brown Curls designed primarily for August Fur and Christ- 
et, on a 4’ Bar. mas displays. 


$38.00 Dozen 





nt 





No. 1043 LUCITE 
BAG STAND 
334" high x 5!,"" wide. 
$7.50 Dozen 


ts 
t\ 


Write tor NEW CATALOG Showing 
Complete FALL Line Including 














e@FABRICS @SPOTLIGHT BRACKET 
@ LEATHERETTES eKWILT-BLOKS 
No. MFP-7 “FUR EVENT” @DISPLAY PAPERS e@LUCITE DISPLAYERS 
PANEL @ ROPING @jJEWELRY DISPLAYERS 
No. 5134 OAK TREE & FENCE SET We have a complete line of e RIBBONS e@ WOOD FIXTURES, Etc. 
Panels, Streamers, Cut-Outs, 
An attractive number from our beautiful and extensive Dimensional Displayers, etc. “The House of Service” 
line of Flower Units. Our catalog shows an endless variety No. MFP-7 is Silk Screen Proc- 
F - essed in 10 brilliant colors on 
of seasonal Units, Drops, Garlands and Sprays. No. 5134 White No-seam 36’ x 48” 
ft. overall with 41, ft. spread. Cedar fence is trimmed paper. Has hand-deckled edges. 
with colorful Oak Leaf heads. Suitable setting to be used me to 48 x 69” Green 
with mannequin. en 
$4.95 Each e NEW YORK — 130 WEST 46 ST. 
$25.50 Each Panels without Mounting 
$3.95 Each @CHICAGO — 6 EAST LAKE ST. 
@eLOS ANGELES — 819 SANTEE ST. 
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. « . | NRDGA Figures Released 
Get Acquainted With National Products 2: '<*,ere:= 
The Sales Promotion Division of the 


tional Retail Dry Goods Association, N 
We are large distributors of store equipment and display specialties York City, has released the following fig 


and are serving retailers and displaymen from coast to coast. showing the high, medium and low 
licity expenditures of stores in two clas 


' fications: those doing business in ex 
DRESS COVERS NOW IN STOCK! of $10,000,000 and those having a volun, 
_—_—_—_— to that amount. The time covered by + 
5 ~ report is for the six-month period end 

Large Size—8 inches by 21 inches A August 31, 1944. 


The six-month figures for stores wy 
1 


>1] 50 / $10,000,000 are as follows: 
| High Medium | 
* per hundred | Newspaper costs 


(Total store) 450) 1.92 
New spaper costs 


Heavy No. 800 Cellophane (Main store) 4.600 2.12 


Newspaper costs 


Now in Lovely, Sparkling Colors!| A STORE NECESSITY = jvm 8 
MODERN PLASTIC SIZE DIVIDERS 


—__\_—_—_{, | rh : ~ 
(Total store) I 
To Make Selling Quicker, Easier Cuts, engraving, etc. 


my A fe G E R ¢ (Total store) 50 
Special events 

(\ (Total store) 20 

4 Direct Mail 

(Total store) 40 


Order now while supply lasts 


\ 
oni : 
Display payroll 


> 
~~ \ . ‘ (Total store) 3.00 49 


Display supplies 


Tints oa 5 > 7 
Size control made easy at low cost. Two types. CI otal store) : 1.59 Ae Me 
Round Lumarith (non-inflammable —— for For stores over $10,000,000 the figures ar 
’ . eneral store use. Cannot fall off rack. eauti- : . 
These beautiful hangers are made of cellulose fal in appearance. All sizes from 1 to 54. Actual High Medium Low 
acetate, have non-slip notch to prevent gar- size, 2%" diameter. White pressed cardboard Newspaper costs 
ment falling from hanger. The supply is for stock room use. The favorite for many years. ee e 27 > 
s rade All sizes from 12 to 50. Actual size, (Total store) 37] <.00 











limited, so order yours now. All colors. 12”. high by 4” wide. Either style, each | New spaper costs 
(Main store) 3.00 2.06 


New spaper costs 


k ] (Basement) 4.27 2.69 
0 ore rOwnoll ' | Advertising payroll 
(Total store) 1.60 es 
And Here's the Equipment for Cuts, engravings, ete. 
Better Display Lighting (Total store) 1.44. 
Radio (total store) 1.49 
Color Kit With Spotlight Holder . ~ = east Special events 
what you need for decorative lighting and to ‘fotal store) 49 10 
spotlight a special portion of your display. 
. . The following lenses are furnished with 
each kit: Red, Green, Blue and Amber. Color i 
Kit, complete, $1.50. Spotlight Holder, com- { Potal store) 
plete with cord and plug, $1.50. Birdseye Display supplies 
Reflector Lamp—1I50 watt—95c each. (Total store) 


NATIONAL HANGER COo., INC. Adler Back In States 
253 W. 26TH ST. BRyant 9-1529 NEW YORK CITY |! After Luzon Injury 
After more than three years service 
the Pacific’ theatre, Lieut. Richard J. Adler 
is back in the United States. He was flow: 


from the Philippines to Vaughn General hos 
Cu Are Jyuited ! pital, Hines, Ill, after receiving a broke: 
« leg ina jeep accident in Luzon. 


Lieut. Adler is the son of Joseph Adlet 
head of The Adler-Jones Company, Chicag 


1 
} 


Direct mail (total store)  .85 abe 
Display payroll 
3.58 








SEE OUR COLLECTION OF WORTHWHILE DISPLAY and was with the firm for some 10 vears 
SETTINGS, BACKGROUNDS, MURALS, DISPLAYERS fore entering the service; he will rejoin t 
OUTSTANDING FOR THEIR NOVEL DESIGN AND company after being discharged from. tl! 
CONSTRUCTION — IN WOOD AND PAPIER MACHE army. He has been decorated with bot 


the Bronze and Silver Star. 


SYLVOR COMPANY Stiff Now With 


Arkansas Firm 

136 West 24th St., New York i, N. ui John Stiff, display director for Sears, RK 
buck & Co., Dallas, for nine years has 
signed to take a similar position with t 

| Gus Blass Company, Little Rock, Ark. 








n Servicina Leadina hain & Departmen es Since 1929 
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GENUINE STRUCTURAL BENDS ORIGINAL 


OF TEMPERED MASONITE 


For Modern Remodeling aud Yeu Courstructiou 


cae Fa = . —___— Send for 








Available 
Immediate 
Shipment 


Catalogue 





Blueprinting 
Seventeen 
Basic Designs 


DESIGN Available 
I-24 








One of a battery of 23 windows installed at 
FAMOUS BARR, ST. LOUIS, MO., JOE CHADWICK, DISPLAY MANAGER 


de of strong, tempered Masonite Presdwood, Structural Ber 





r creating outstanding treatments tor smart, 1 





deling construction They are flexible 
kly interchangeable to meet daily 
= al 8 foot and 12 foot lengths 
A POPULAR DESiGN conomically b 
WITH HUNDREDS OF or store interior, backgrounds, equipmer | 
PRACTICAL USES. durable modern ex practical itfording almost unlimited vortunities 
at | cos hey are 1 stock. available for immediate DESIGNS AVAILABLE 


for creating outstanding effects 








ae: 
sass 2 
e treated They are de 


shipment. Plan your needs 


DISTRIBUTED EXCLUSIVELY BY 


Stensgaard and Associates, 346 North Justine Street, Chicago 7, Illinois 





FINEST QUALITY WIRE STAPLES FOR 
USE IN COMPO, KLINGTITE AND SPEED GUNS 


Yj," SHANK 5000 IN BOX $ ae 


DAZIAN’S, INC. sncreo"isaes”” 








K-15 MAGNOLIA PLANT. 5’ tall and 30” wide. 
Mounted in a modern base with two-tone Fall 
green stipple finish. Magenta color flowers with 
contrastinz centers. Leaves are large velvety 
velour in a deep rich green. 

Complete: $17.50 


Write today for your copy of our new large 
catalog of artificial flowers, set pieces, and many 
other outstanding display items 


GENERAL DISPLAY CORP. 


140 W. 4TH ST., CINCINNATI, OHIO 











New Patriotic 


FLAG SETS 


[peat for window and store decoration, and patri- 
etic displays. Flags of all Allied Nations in full 
colors, mounted on special shield that hangs or stands 
anywhere. Send for illustrated price list today. 


U.S. and ALLIED 


FLAGS 


and Allied flags in all sizes and 
panto Write today for illustrated 
catalogue. 


REGALIA MFG.CO. 


Dept. 64, Rock Island. Ill. 
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SILVESTRI ELECTED 
NADI PRESIDENT 


FTER the two-day annual meeting of 
the National Association of Display 


Industries, held in New York City at 
the Hotel New Yorker June 29-30, four 
events stand out as the highlights of the 
conterence. 

First, the election of officers resulted in 
a new administration headed by George 
Silvestri, Silvestri Art Manufacturing Com- 
pany, Chicago, as president. The other offi- 
cers are as follows: Karl Roth, Gardner 
Displays, Pittsburgh, first vice-president; 
I. T. Vierheller, Garrison-Wagner Company, 
St. Louis, second vice-president; James V. 
MacNichol, Bulkley, Dunton & Co., New 
York City, third vice-president; Alvin M. 
Mendle, American Fixture & Manufacturing 
Company, St. Louis, secretary, and Joseph 
I. Adler, The Adler-Jones Company, Chi- 
cago, treasurer. 

The board of directors elected is as fol- 
lows: Joseph I. Adler; Ralph W. Adler, Jas. 
B. Williams, Inc., New York City; L. J. 
Charrot of the New York firm of that name; 
Sylvan Freund, Decorative Plant Company, 
New York City; B. A. Jacobs, Los Angeles; 
Alvin M. Mendle; George Silvestri; Trow- 
bridge H. Stanley, L. A. Darling Company, 
Bronson, Michigan, and W. L. Stensgaard of 
the Chicago firm of the same name. 

Secondly, Publicity Director Trowbridge 
H. Stanley reported that the association's 
advertising program has proven highly suc- 
cessful and is accomplishing its purpose in 
putting over the association slogan, “Invest 
One Third of Your Promotional Dollar in 
Display.” He emphasized the importance 
of expanding the advertising program to ob- 
tain a greater coverage of the retail field, 
suggesting that the fund for this purpose 
be increased 50 per cent. This was so voted 
unanimously, with a glowing tribute to 
Stanley for his excellent service to the asso- 
ciation and to display in general. 

In the third place, 17 new members were 
elected to NADI membership, which in- 
creases the total number to 74, constituting 
approximately 75 per cent of the entire sales 
volume of the nation’s display industry. The 
new members are: James A. Cole Company, 
New York; Colonial Decorative Display 
Company, New York; Cook & Meier, Chi- 
cago; Emil Corsillo, Inc., Los Angeles; 
Novelty Company, Brooklyn; 
Display Corporation, Milwaukee; General 
Display Studios, Los Angeles; The Kaw- 
neer Company, Niles, Mich; London Dis- 
plays, Pittsburgh; Lynn Display, New York: 
Modern Art Studios, Chicago; Modern Dis 
Mutual Display Manu- 
facturing Company, Cleveland; Natural Cre- 
ations, New York; Gustav Rubner, New 
York; Silvestri Studios, Los Angeles; Taffel 
Brothers, Inc., New York 

Finally, the 


Decorative 


plays, Washington; 


association adopted a= fixed 
policy regarding the holding of Display 
Market Week, providing for an annual mid- 
vear event to be held annually during June 


alternately at New York and Chicago. Ne 
York is to have the event in the even nun 
bered years and Chicago in the odd nun 


bered years. As a result, if wartime cond 





—George Silvestri— 


tions permit, there will be a Display Market 
Week in 1946 at New York and preparations 
will be begun immediately to plan for it so 
that adequate space will be available should 
it be possible for the affair to be held dur 
ing the coming year. 

It was also decided to hold a special meet 
ing ot the association at New York City 
on December 8-9, at which time display 
houses generally will announce the opening 
for inspection of their advance spring and 
summer lines. 

The retiring president, Ralph W. Adler, 
who has served the association so well since 
its inception, was given a vote of thanks 
for his fine work and presented with a 
handseme traveling bag. 

Trowbridge H. Stanley was reappointed 
publicity director for the ensuing year and 
the continuation of the association’s adver 
tising program on the same high plane as 
heretofore is therefore assured. 

The meeting attracted a very large and 
representative attendance from all sections 
of the country and great interest was dis 
played in the deliberations, which concerned 
every important phase of display and _ its 
relation to the welfare of the industry. 


Display Sign eins 
Changes Headquarters 

The office and showroom of Display Sign 
Center, Inc., New York City, is now located 
at 101 East 16th street. The plant remat 
at the old address, 35 East 20th street. 


New Display eininns 
For Newark 

\ company established for the = sal 
“everything in display materials” has be 
formed under the name of Display Cente 
889 Broad street, Newark 2. Heading t 
firm are Irving Silber and Seymour Slav: 
both with many years experience as disp] 
men. 





Gort 
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AMAS 

in 
papier 
mache 


. 
LYNN 
: DISPLAY 


17 WEST 45TH ST. 
et NEW YORK CITY 19 
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: E NEW EXCITING DISPLAY DISCOVERY © [22° S.it%% 0. tata‘ cites 


ef Styled-to-Fashion colors. TEXTRO SEAMLESS lends itself 
a equally well as a color medium for window backgrounds, 


showcases and a variety of storewide uses. TEXTRO 
SEAMLESS, because of its Vellum Texture finish, will make 
unusual signs, scrolls and banners. Its rich textured sur- 
face is suitable for various types of reproduction: water 
color, pastel, screen process, etc. The unusual fibrous 
formation of TEXTRO SEAMLESS will add new interest to 
your backgrounds and its wide color range offers you 


ample selection for shades complementary to your Vogue 























d Fashioned colors 


om E A M a e S S "PALE COLORS: 


lis T-60 Nougat T-62 Popcorn 
ned T-61 Dynasty Blue T-63 Cactus Green 
its MEDIUM AND DARK COLORS: 
e T-64 Buttercup T-66 Old Glory Red 
T-65 Conference Blue T-67 Spruce Green 
Write For New 1-48 Licorice 
Textro Color Chart AVAILABLE FOR IMMEDIATE DELIVERY 
ROLLS 85° Wide x 12 Yds. Long— 
121 6 Price Per Roll—Pale Colors $ 4.95 
te Medium and Dark Colors $ 5.95 


uN ROLLS 85” Wide x 50 Yds. Long— 
Price Per Roll—Pale Colors $19.75 
Medium and Dark Colors $23.50 


BULKLEY, DUNTON & CO. 


Display Papers Division 
@ New York (17) 295 Madison Ave. 
@ Chicago (16) 2635 S. Wabash Ave. 
@ Los Angeles (13)-—311 South Spring St. 
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Decora has earned an enviable 


position in the retail scheme by the fine 


cooperation between the display profes- 
sion and the display industry. By 
working together we can predict even 


oreater display achievement. 
©) 
@ 


VICTOR HAIDA DISPLAYS, INC. 


149 West 24th Street New York City I1 











Important Announcement 


Increased Production Now Enables Us to Accept Orders for 


MANNEQUINS 


in Women's Men's and Children's Models 





For Delivery in 


THREE WEEKS 


Or Less, If Necessary 


The quality and durability of our mannequins are well known throughout the 
trade, and our fast delivery service is possible because of improved produc- 
tion facilities. Write at once, stating your requirements, and we will respond 
promptly, giving you guaranteed shipping date. 


SEE OUR NEAREST JOBBER OR WRITE DIRECT 


DISPLAY MANNEQUIN, INC. 


257 W. 7th ST. NEW YORK CITY 


~ THE FIXTURE MART, Inc. SHUR-NUFF DISPLAY MATERIALS 
314 W. Jackson Blvd., Chicago 


600 First Ave., N., Minneapolis 3, Minn. 


LEWIS FIXTURE CO., 224 E. 9th St., Los Angeles 15, Calif. 











SLY , 


AT EUROPEAN DISPLAY 
[Continued from page 11] 
I called on the display manager and 
received by a bevy of young girls who c 
stituted the main part of the display sta 
I was shown around the department on 1 
third floor, which had the usual behind-tl 


scenes 


appearance of 


the 


ay 


disp 


erage 


department. The rather young manager, \ 
had spent a long time with the firm, seen 


pleased by 


a 


Visit 


from at 


l J 


\merican ( 


league and was liberal with praise for t 


advances made by us in the field. 


He \ 


surprised to learn that we, too, have ad 


more and more “displadies” to display stat 
It developed that the store’s display bud, 


was extremely) 


considered 


Among his handicaps, 
had for 


as 


could not be 


home-made 


Paper 


something 


le ve 
flowers 


oft 


or 


we 


4 ae 


small and that display \ 


a stepch 


paints and materi 


money, ev 


illegal soon, for the use of paper for disp] 


purposes 


had 


been 


ruled 


Only occasional windfalls 


out 
such as 


in Englar 
a sh 


ment of dowel sticks he had come on a 


dentally 
time. 


helped 
In spite of all this, he 


him alo1 


1g 


time 
full 


from 
was 


plans for the postwar period, and was es} 


cially enthused over the possibilities of d 


play lighting. 


insurmountable 
tism, wartime restrictions, manpower short 
to make 


age 


enough 


wall of 


on 


e 


He mentioned the sometin 
British 


throw up 


hands in despair, and in spite of which 


was carrying on cheerfully. 


the 


good hands and in for 
postwar period. 


In October last vear | had a chanes 
spend some time in Paris—to my mind tli 
most glamorous of all European capiti 
There were a score ot beautiful department 
stores filled with expensive merchandis 
The fronts were almost all highly mode 
consisting of marble and large sheets 
glass, and in) many instances they wer 
streamlined permanent canopy extet 


the 


glare 


along 
the 


merchandise 


tasteful 


impression that 


front of many 
in 


windows and protecting 
from tading In some cas 
were suspended from thi 


S12@ns 


Enel 


I lett him with 


sh 


display is 
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_AN AMERICAN DISPLAYMAN LOOK 


beco! 


conserva 


a great boost in thr 


il 


stores, eliminatit 
tlic 


Canopies to announce sales or bargains. But 


it | had been expecting something exciting 


in the way of window displays, | 


appointed. 


The 


use ot be 1v 


i fancy 


windows were 
and off-white drapes arrang: 
throughout 
well-done, ai 


ple ats 


Was 


ke pt very 


practiced 


The drapes were tailor-made, 


went with 


\s one display manage 
sets of the drapes on hand to 


several 
stitute 
Usually 


almost 


while 


others 


any type 


are 


of merchandi 


told me, 


beine 


they ke 


a glass panel with a motif pait 


on it would be suspended before these d1 


to give 


dow 


SOC 


Mostly. 


color 


though, the 


and interest to. the 
background wo 


be bare, letting the merchandise speak 


of tiles was be 


itself. An extensive use 
made (bare covered with material 
some sort) tor window floors. It was s 


prising to see the large quantities ot 


textiles available 


items on 
cosmetics, 


cousins 





display 
merely 


Whenevet 


si] 
a dream 


were 


artwe 








k 
{¢ 
rk 





for display purpose; ¢ 


Stoc kings 
Brit 


Was i1n 


rr our 


was «i 


“quiet 3” thie 


dry clean 
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¥ | 
yy | 
| . Natural Creations 


are nature's creations 


Crinkly Oak —a natural for fur sales 
and Christmas in white and pastel colors 


Our Fall and Christmas showrooms 
are open for your inspection. 
NATURAL CREATIONS 


Display Materials and Showrooms 


For your natural floor coverings, 
sheet-moss, peat moss, colored chips silienacaaliaratiiraaalaetcchiahiuasdieas hii 


NA 


and fall leaves. 


WE INVITE AN OPPORTUNITY TO HELP WITH YOUR PROBLEMS 








THAT'LL 


Fj , FLOOR 
toplay FF our 
PUBLIC! 


RICH, LUXURIOUS SHEEPSKIN PELTS. ... 
in diversified shapes and sizes 


... in pure white and appealing pastels... 
cut to your, specifications, used by 

nations’ finest stores . . . a base of dramatic 
eye-catching beauty on 

which to build prize-winning windows. 


Typical prices: 
24” and 36” anima! shapes, 4.50 
18” round shapes . . . White, 3.50 Colors, 4.00 


Prices for other shapes and sizes on request. Sample orders invited. 


Getistn Rey 


276 Fifth Avenue’ e New York 1, N. Y. 








* eet 
erchandising 


DISPLAY WORLD 


i that we 
ze us 
peed a \ot ro wr 
r well. 
“wor planning | 


timely cor cepts in aah: tal 


A\ REFLECTOR-HARDWARE CORPORATION 


GEN. OFFICES & FACTORY: WESTERN AVENUE AT 22nd PLACE, 
\ CHICAGO 6&8, ILL. 


METAL MERCHANDISING 


EQUIPMENT 











NEW CARPETS for OLD 


Use DY-O-RUG to renew or re-color worn or 
faded carpets, overnight without removing 
from the floor. @Perfect for use with air-gun or 
re-coloring Draperies. @AIl colors and black. 


For complete information and sample (color 
selected should be same as in present carpet, 
or darker) write 


HELMS CHEMICAL COMPANY 


1014 N. Harlem Ave. 





River Forest, Ill. 


PUUCuCuCC. PALS, 











bet Sparkling Display Effect 


with 

e DIAMOND DUST 

e SILVER FLITTER 

e CRYSTAL BEADS 

e GLASS TINSEL 
Glass Tinsel is available in Silver, Gold, 

Blue, Green, Red and Black 

Prices and samples furnished upon request } 


EMPIRE TINSEL & BALLOTINI CO. | 





1265 Broadway New York, N. Y. 


ARAL 











« « « When Writing Advertisers Please Mention DISPLAY WORLD » » » 
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dence in the store interior or windows, 
was of a very superior quality. Even tho 
the displays seemed a bit dry and suffe 
from a lack of appeal, nowhere did I not 
an offense against good taste. I do not th 
that the unattractiveness of most of 

Parisian windows was due to wartime « 
ditions. 

Most recently I paid a visit to the cha: 
ing city of Brussels, and I was delight 
by what I saw in the way of display th 
There seemed to be no shortage of eit 
materials or merchandise. (As one disp 
director there told me, Belgium was the 
ventor of the black market.) I saw pi 
tically everything used in the way otf 
play props, from paper sculpture to natu 
wood. Glass was employed extensively, 
in squares, painted in the back and u 
as tiling on the floor; or cut to shelf 
and used as displays; cut in panels 
covered with very original and clever 
work, 

In Brussels I was received cordially 
different display staffs, and learned to ki 
many of the display people personally. 
teresting and perhaps typical is the car 
of a Mr. De Donker; he started with 
famous Bon Marche in Brussels, which ¢ 
ploys a. staff of 40. He then joined 
Grands Magazins de Bourse, another la: 
Brussels store, where he reorganized 
entire display department. The layout p: 
vides for “chain” display production, start 
ing with his own office where the planni 
is done; the drafting and designing depart 
ments follow, then comes the prop-roos 
then the carpenter shop, and then the paint 
shop where the display gets its last tou 
before going into the window. De Donk: 
is now head of a big advertising agen 
handling the advertising of the store among 
that of other chents, and only looking in o1 
the display department a couple of time 
each week. He is a very interesting mat 
who displayed a generous hospitality by 
viting me to stay at his suburban home wit 
its swimming pool and tennis court. Dr 
Donker was very happy when I promised t 
send him my copy of DISPLAY WORLD 
as they have no display paper in the whol 
of continental Europe. 

Brussel’s display comes as close as any 
thing to our American type of merchandis 
presentation, except that the merchandis« 
arranged a bit more stiffly. The displa 
budgets seem to be quite generous; the 
are planned six months ahead. The 
aries are small compared to ours; a displa 
manager will make $150 a month and 
displayman about $80, on the average 

You will have noticed that throug! 
this report I have failed to mention deta 
about interior display. The reason 1s tl 
it plays such a minor role here that 
not worth discussing. The display manag 
with whom I talked were, by the way, de« 
interested in my account of American 
dling of this phase of the profession 

I have seen quite a variety of forn 
great German cities, and of course kept 
the look-out for display unsuccesstu 
German display, as well as many ot 
things, is “kaput,” finished, and will ren 
so for a long time to come. In my w 
as prisoner interrogator with the Miulit 
Intelligence I came across two former ( 
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ma displaymen—one a husky first sergeant 
an the other a meek “4-F” type! Both gave 
m sad smile when I told them I had been 
in display, too, before the war. The dismal 
future ahead of them did not prove an in- 
centive to talk. And for German display, a 
glance at the photograph of a big Muen- 
chen-Gladbach department store speaks 
more than a volume on this subject. 

In general, from what I have seen in 
Europe, I think display here is set for a 
great stride forward as soon as conditions 
permit. I should say that American display 
today is superior in most aspects and has 
done far more to sell itself as the equal 
of other advertising media. Serious de- 
ficiencies I have noticed in European display 
are: a display magazine, a displayman’s as- 
sociation, trade publicity, a display photo- 
graphic service, and inferior, heavy plaster 
mannequins. These are not deficiencies ex- 
plained by wartime shortages, but have pre- 
vailed since prewar days. 

Cincinnati Display Group 
Presented With Flag 


In recognition of its work during the Sev- 


MStUnACTIVE 


enth War Loan drive, the Greater Cincin- 





nati Display Club was recently presented 
with a “flag of merit” by the local War 
Finance committee. Members of the club 
arranged with their respective stores to use IAL 

every display window for the War Loan ALLIED DISPLAY MATER S, INC. 
theme during one week of the campaign, and 
the resulting displays attracted much com- 65 MADISON AVE. e NEW YORK 16, N. Y. 
ment 

The flag was accepted on behalf of the 





lub by W. S. Grover, H. & S. Pogue Com 





pany, and Russell Kehrt, Jenny’s. 


Display Contest 
Announced 


National Modes Holding Corporation, 128 
West 3lst street, New York City 1, has an 
nounced a national display contest. Win 
dows must be devoted exclusively to Carolyn 
sportswear and entries must be received by 
the firm by September 1. The contest runs 
from July 1 to August 15. 

Department stores and specialty shops are 
the two classifications, with the same awards 





to be made for each. Prizes, which are in 
War Bonds, are $100 for first, $50 for sec 





md, and $25 for third. Display material is now on display in our 
available on request. | ° i 

| showrooms .. . excit- 

os = ing Mannequins, 

a Company Issues JUNIORS. MISSES, 

eference Chart TEER ‘RRS 
Cha rEEN-AGERS and 
\ flector lamp chart for handy reterence CHILDRENS all 


as been released by General Lighting Com- 


pat 32 Union square, New York City. The startlingly new in line 


Send for your copy of our 











hart shows footcandle readings at various and beauty. 
list es for both spot and flood lighting new fall catalogue of man- . | 
{ —- « oxane > __ n e . 4 

are available on request. nequins and fixtures. p qT 
Display Windows Broken A —— 








In Trenton Storm 


vere windstorm which struck Tren 
J., the afternoon of July 2 did con 
le damage to store windows. Among 4 


ffected were Gimbel’s, which lost 


windows and Swern'’s Department 147 WEST 37TH STREET NEW YORK CITY, N. Y. 


where three windows were broken 


St 


























FALL 
FOLIAGE! 


FLAME PROOF 


XMAS 
WREATHS 


ROPINGS 
TREES 


ARTS and FLOWERS 


43 W. 56th St., Near 5th Ave. 
New York City 19, N. Y. 











CHROME! 


Metal Racks 
Metal Stands 


Display Forms 


BY 


QUENSELL 
DISPLAYS, Inc. 


71-23 AUSTIN STREET 
FOREST HILLS, N. Y. 


¢€ 
Rudy Quensell 


Formerly of 


WRITE 
FOR NEW 
CATALOGUE 


Palmenberg's 
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LIFE AT GILCHRIST'S 
[Continued from page 17] 

and for the remaining summer period is the 
store’s Swim Shop. Large red letters stand 
out against a smart white background trim. 
\n inviting archway marked “Entrance” 
joins two lamp-posts_ that form a_ center 
link for a white fence enclosing the area 
Barrels, bearing nautical scenery and ac 
cessories, form display stands for depart 
ment merchandise. Fitting rooms take on 
the appearance of beach lockers along one 
wall 

“Life at Gilchrist’s” received daily full 
page newspaper advertising treatment, daily 
radio plugs, storewide interior and window 
display, and direct mail publicity. People 
have constantly crowded the aisles about 
the scale model rooms, this being the first 
time these valuable miniatures have ap- 
peared for close-up appreciation in a de- 
partment store. Clerks have reported an 
amazing interest by the shopping public, an 
interest that spurs each spectator to a full 
trip through the store to appreciate fully 
the exhibits and merchandise offerings that 
spell more enjoyment of living. 


Gussow Resigns At Macy's 
For New Position 

Mel Gussow, who has had charg 
rior display at R. H. Macy & Co., Nev 
City, for several years, has resig: 
McGregor Sport 


Company. He will assist Harry [D 


order to join the 


president of McGregor, and will have 
of visual merchandising and pron 
Gaussow was with Macy’s for more 
decade. 

Henrietta Glaser succeeds Gussow ; 
rior display manager. She has bee: 
Macy's for three vears. Miss Glass 
graduate of the Parson Design Scl 
Paris 


Erskine Resigns Position 


With Davidson's 


J. T. Erskine has announced his ri 
tion as display director for Davidson | 
ers, Sioux City, after having been wi 
firm for 24 vears. He will form hi 
display business in the same city. 


by Tony Brinker 
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& FORMERLY ACTED iN MANY 

OF DALLAS’ LITTLE THEATRE 
PLAYS, UNTIL THE TROUPE DiIS- 9 
BANDED. HOBBYIS “SKETCHING ; 
AND DAUBING IN OIL AND WATER 
COLORS”. HE ENTERED DISPLAY 
AS A RESULT OF A CHANCE TRAIN 
CONVERSATION WITH A STRANGER 
WHILE EN ROUTE FROM NEW 
ORLEANS TO NEW YORK CITY... 
STRANGER TURNED OUT TO BE THE 
DISPLAY MANAGER. AT THAT TIME 
OF MACYS... SOLOMON STARTED 
IN ABOUT 30 YEARS AGO AS 
FIXTURE Boy. 


DISPLAY DIRECTOR, 
*&. HARRIS & CO., DALLAS 


AH-H! NOW FOR 
SOME REALLY 
FINE SPORT! 


HE HAS BEEN WITH HARRIS’ FOR 25 YEARS. 





THE DISPLAY PARADE no. 


Ve LIKES ALL SPORTS, AND WAS SOMETHING OF A 
OLE-VAULTER IN COLLEGE...HE WILL SETTLE THESE 
DAYS FOR THE LESS STRENUOUS SPORT OF FISHING. 
SERVED IN THE AIR CORPS DURING WORLD WAR I. 





QN HIS RETURN FROM THE WAR, 

JOINED THE DISPLAY STAFF OF 

GIMBEL BROTHERS, NEW YORK 
CITY... SIX MONTHS LATER ANSWERED 
A’BLIND” AD FOR DISPLAY DIRECTOR. 

THE STORE IN QUESTION TURNED 

OUT TOBE A.HARRIS & CO. DALLAS 

.». ALTHOUGH SOLOMON WAS RE- 
LUCTANT TO LEAVE THE EAST, HE 
FINALLY ACCEPTED THE POSITION. | 
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Five Good Reasons 
Why Siegel’s Is Known as the Place 
‘“Where Display Friends Meet”’ 


. Friendly, congenial atmosphere—a warm, personal interest in your display 
needs and years of practical experience in how to meet them. 





. An especially complete line of display materials and equipment for your 
selection. 


. Quality merchandise; you are assured of the best. 





4. Service; it is still surprisingly 
fast and thorough despite 


We are distributors for : sails 
wartime conditions. 


DURABLE DORABLE DEB . The Siegel reputation, built 


MANNEQUINS 


—the bewitching juniors that are 
just what you've been looking for; 
see them for yourself in all their 
charm and grace. 


up over many years time—a business asset of inestimable value. 


Visit us when you are in New York City, or write 
or phone us about your display requirements. 


MANNEQUINS ... FIXTURES ... FORMS... SPECIALTIES 








RACKS ... PLASTIC, WOOD AND COMPOSITION NOVELTIES 


N AT S| EG E- a 39 West 37th St., New York 18, N. Y. 






































No. V6-- 6 IN. X 48 IN. 
WHITE REYKOTE, DEEP BLUE BACK- 
GROUND, RED STRIPES, BLUE STARS, 
HEADS PROCESSED KHAKI AND FLESH. 


LIST, EACH 50¢ 


. V7-- 6 IN. X 48 IN. 


WHITE REYKOTE, RED BACKGROUND, 
BLUE STRIPES, HEADS PROCESSED 
DEEP BLUE AND FLESH. 


LIST, EACH 50¢ 





No. X3-- 6 IN. X 48 IN. er 


WHITE BACKGROUND, BLUE BORDER, 
RED LETTERING. 
LIST, EACH 50¢ 


1 YOUR WHOLESALERS, “BUY REYBURN’S--AND YOU BUY THE BEST” 


"Gita for the MAN in SERVICE 














THE REYBURN MANUFACTURING CO., INC. 
PHILADELPHIA 





NEW YORK 











QUALITY 
CARDBOARD 
SINCE 
1902! 


i, 
CRESCENT ° \ 
i) 
A Product of 
CHICAGO CARDBOARD COMPANY 


656-670 W. Washington Blvd. 
CHICAGO 6, “t ILLINOIS 




















Hexco LUCITE 
DISPLAYERS 


FOR MAXIMUM 
SHOE DISPLAY ALLURE! 
To enhance the eye-appeal of your qual- 
ity shoe merchandise . . . use u/tra-smart 
displayers of Hexco Lucite. 
All Highly Polished and Buffed Edges 
Mexco LUCITE Prices 
8", 12° of 16" Shoe Stands . . 
Midget Shoe Stands perdoren 21.00 
Hand-Bag Easels per dozen 7.50 
9° Hosiery Stands each 3.95 
18° Hosiery Stands . each 
Write TODAY for “HECHT’S Glamorous Glass” 
‘ ’ 


uplayer Circular 


HECHT FIXTURE CO. 


Since 1892 
212 So. FRANKLIN STREET ¢« CHICAGO 6, ILL. 


each$ 5.95 














DISPLAY WORLD 


| Hammel's War Loan Drive 


Goes Over The Top 

George Hartwell, display manager for L. 
Hammel Dry Goods Company, Mobile, an- 
nounces that the store’s Seventh War Loan 
drive went over the top. With a quota of 
$150,000 in Series “E” Bonds, the store 
actually sold more than $163,000 worth. 
Hartwell was store chairman of the drive. 


St. Louis Club 
Elects Officers 

Received just at press time are the results 
of the St. Louis Display Guild election on 
July 10. The following were named: presi- 
dent, FE. W. McMahon, Glaser Drug Com- 
pany; vice-president, Ralph Dauer, Cunning- 
ham’s; treasurer, John Stoppenbrink, Wil- 
liams Shoe Company; secretary, Irene Beller, 
Sears, Roebuck & Co.; sergeant-at-arms, 
Joe Mecurio, Garrison-Wagner Company; 
directors, Sid Durham, Ely & Walker, 
chairman; Syl Reiser, Stix, Baer & Fuller; 
Kenna, Famous-Barr Company; 
Raining, Boyd-Richardson; Paul 


Thomas 
Armand 


POET, | 


Klories, Union Electric; Otto La 
Kline’s, Inc.; Eddie Smith, Famous-B: 

The following officers were elected | 
Ladies’ Auxiliary: president, Mrs. ] 
Chadwick; vice-president, Mrs. E. W 
Mahon, and secretary and treasurer, 
Clay Billingsly. 





New Display Firm 
For Toronto 

L. W. Sanderson has formed a firm 
the name of Modern Display Supply ( 
pany at 601% Adelaide street, East, is 
ronto. He is interested in hearing 
display manufacturers desiring represcita- 
tion in that area. 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 











by Tony Brinker 





TRADE PERSONALITIES no. 29 
SERA 








LOOKS LIKE we'LL 





HAVE A BIG 








ge THIS 


tT 


ILL 


(IL 


TRAVELING, AND “ 

FARMING AND DRIVING TRACTORS ARE 
WiS PRESENT HOBBIES. HE HAS 3 BIG 
DAIRY FARMS IN SOUTHERN WISCONSIN 
WITH 160 COWS, THOUSANDS OF CHICKENS, 
AND PLENTY OF THE USUAL FARM PRO- 
DUCTS -.. SHIPS 60,000 LBS. OF MILK 
EACH MONTH. 


II 


ABRAMS 
VICE-PRESIDENT, peccnceteteon on 
ho *DLER- JONES CO, 














CHICAGO 

















HIS AMBITION... 
TO RETIRE TO 
THE COUNTRY 
AND THUMB 
HIS NOSE AT 
ALL TRAINS 
f AND BOATS 
AFTER 30 
YEARS OF 
' CATCHING 
SAME. 
BQRNOLD ENTERED TE DISPLAY SALES FIELD 
WITH BOTANICAL DECORATING CO., CHICAGO, 


AX ‘TO 
NICTORIA, B.C., LATER HANOLING THE PACIFIC 





TAREE YEARS, 


COAST AREA. FORMED MODERN ARTIFICIAL FLOWER. 

CO. IN 1919, BUT LATER JOINED THE ADLER- JONES CO. AND HAS BEEN 
WERE EVER SINCE, SELLING THEIR PRODUCTS IN CANADA, ENGLAND, 
FRANCE, CUBA, MEXICO AND PRACTICALLY EVERY STATE IN THE UNION. 

WE MAS ASON, ARNOLD UR. WHO HAS BEEN IN THE ARMY AIRCORPS FOR NEARLY 
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See Our Complete Showing 


OF 
\g ~ Fall and Christmas 
Canoe DISPLAYS 


ST. LOUIS 3, MO 
20 E.CORCRESS CMICACO,MA 


—_ : AT OUR 





Chicago Showroom St. Louis Showroom 


or write for our new Fall Catalog No. 187 


GARRISON-WAGNER COMPANY 


1627 LOCUST STREET ST. LOUIS 3, MISSOURI 
(Chicago Showroom: 20 East Congress) 
































CORRUGATED DISPLAY MATERIAL 
FOR 
POST-WAR DISPLAYS 


WRITE NOW 
Tt AJAX BOX COMPANY 


anupacturers of CORRUGATED PAPER PRODUCTS 
2210 SO. UNION AVE. — CHICAGO 16, ILL. 


iy wean 
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DVO CNM On 


=AUSTEN 
TheSynbotof Originality inDigplay 
New Angel Hair, 


in splendid white, glossy finish, packed in 40''-long non-dusting 
strands, the ideal fireproof material for all uses in your Xmas 
displays. Can be fluffed up for cloud-effect or strung over your 
Xmas trees. 


100-Ib. carton | 
20-lb. carton | 
| 
| 





10 per |b. 
.25 per |b. 
-40 per |b. 
50 per |b. 
1.85 per lb. 


Jobbers: Samples and wholesale price list on request. 


10-lb. carton 
5-lb. carton 
|-lb. carton 








AUSTEN DISPLAY - 31 W.3127 ST..NEW YORK CITY 


WLS,C)' VA3,0)E WLS,C) 














THREE 


MANNIQUINS 


for the price of 


TWO 


Irite for literature 


While present stock lasts .. . 
due to fortunate connection, 
REGULAR $125 MANNIQUINS 


created by master craftsmen 


GROUP OF THREE 


Modern, beautifully constructed figures 


with adjustable arms, split wrists and 


interchangeable light-weight, 


$89.50] ice of colo 
$250.00 


MIDWEST MANNIQUIN DISPLAYS 


532 N. WATER STREET Visit Our Beautful Showrooms MILWAUKEE 2, WIS. 
Manniquins @ Racks @ Decorative Display Material @ Metal, Wood, and Lucite Displayers 


two-prece 
and teen 


misses, age 
and hairdos Prompt 


delivery 











USE THE 


OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 


WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 


314 N. Eutaw St. Baltimore, Md. 














US 2 a 


FOOTWEAR DISPLAY 
AT STENDAL'S 
[Continued from page 22] 
not, and when they have paid us the ti 
of stopping we want them to find som 
there to for their effort. 
Shoes have a high fashion value an 


pay them 
should be played up for all it’s wort 
what 
dramatizing can do for this merchand 
to be found in the 
West manufacturer 
by making play shoes. 


good example ot glamorizing 
wonderful 
who. start¢ 
This firm kni 
value of good display and capitalized 
It is now without a doubt the leader | 
play shoe field its 

the knows li 
glamorize and dramatize its merchandi 
line of that en 
the proper app 
is stressed very emphatically in the tr: 
the first 
prospective customer gx 


success 


coast 


and achieved 


because management 
business 


of 


In every 
salespeople, value 


of these salespeople because 
the 
the salesperson has so much to do wit 
that 


same idea, display 


pression 


Followins 
the 
opportunity in making the approach ai 


transactions follow. 


windows have 
cause we consider our windows a potent 
ing power, we want our displays to n 
good, indelible impression when seen 
When 


our displays more closely, we 


elance our prospect stops to 
want ou 
proach to be good in every respect, on 
will, in a manner of speaking, meet 
with a cheeriul face and a respectful, 
will 
from the well-trained salesperson insii 
When planning a 
which call for unusually large expendit 
I work plans and 
and of the approximate cost 


ness-like greeting just as they 


new series of 


out my make sket 


notations 


various items before going to the manage 


ment on the matter. Equipped with 


45 


WINGOWS 


material I am in a good position to present 


my case intelligently in an easy-to-ur 
stand the 
they help to visualize the finished job 
Displaying footwear at 
down to this: 
1. Make a 


way ; sketches are important 


good approach. 


| 


Stendal’s bi 


aer- 


ds 
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2. Backgrounds and floors that show met 


chandise to advantage. 

3. Use color with good judgment an 
proper Let contrast its 
of the work; it’s a valuable tool. 

4. On 


interest, life and action in the displa) 


amounts. do 


occasions use blow-ups to in 


}¢ 


1) 
Itt 


t 


CT 


5. Back blow-ups with concise messages 


6. Have all shoes properly formed 
pertect in every other respect. 

7. Glamorize and dramatize the merc! 
dise, giving it eve appeal. 

8. Eliminate 


four angles in any display. 


contusion—never mort 
Shoes are supposedly a type of mer 
dise which is very difficult to display to 


DISPLAY WO 


has given us some very excellent exat 


advantage: however, 
of how well this merchandise can b 


played through proper planning an 
I have received real inspiratiot 
the articles and photograp! 


DISPLAY WORLD and _ hoy 


something I 


dling 
many of 
tured in 
might say here or son 
presented in the examples of my worl 
be of help to some other displayman 


presentation of footwear by display. 
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Disolay Costing $4.80 
Wins Free Vacation 

all-expense-paid vacation trip to a 
fishing resort in Minnesota, first prize in 
the annual Fisherman’s week display contest, 
has been awarded to Dan G. McMillen, Me- 
Millen & Co., Mt. Vernon, Ohio. The con 
test is sponsored by The Sporting Goods 
Dealer, St. Louis. MeMillen’s winning dis 
play cost only $4.80. 

Second place and a $50 War Bond went 
to Joseph B. Whitney, VanDervoort Hard- 
ware Company, Lansing, and third prize of 
a $25 Bond to Clyde E. Anderson, Warner 
Hardware Company, Minneapolis. Fourth 
and fifth places, and $10 in War Stamps, 
went to Jimmie Poitras, Morley Brothers, 
Saginaw, Mich., and Jack Hybarger, Leon- 
ard’s Department Store, Fort Worth, re- 
spec tively. 


Walter Johnson Made Member 
Of ‘Million Dollar’ Club 

The “Million Dollar Club,” sponsored by 
station KOIN, Portland, Ore., exclusively 
for local residents who have done outstand- 
ing work in the sale of War Bonds, recently 
added the name of J. Walter Johnson to its 


roster. Johnson is display director for 


Powers Furniture Company of that city. He 
has also been presented with a gold lapel 


button and a citation by KOIN. 





Californians Visit 
DISPLAY WORLD 

\mong recent visitors to DISPLAY 
WORLD were Aubrey Maley, The Broad 
way-Hollywood, Hollywood, and Harry 
Jensen, The Broadway-Pasadena of that 
city. The two display directors were en 
route back to the Pacific coast after a buying 
trip to Chicago and New York City. They 
are looking over the displays in a numbe1 
t cities while on the trip. 


Adams, Former Free-Lance, 
Released From Navy 

Victor W. Adams, who served as a chiet 
petty officer in the navy until his honorable 
discharge June 23, is back in civilian life 
and will announce his future plans soon 
Before the war Adams was located in Chi 
cago and was regarded as one of the nation’s 
most successful free-lance displaymen. 


Schleisner Names 
Display Head 

lhe appointment of Louis White as dis- 
play manager has been announced by The 
Schleisner Company, Baltimore. White had 
been with the firm for nearly three years 
iS assistant; he was formerly with the Palais 
Roval, Washington. 


Stevens Wins 
Local Prize 
$25 War Bond, offered tor the best local 
w display backing the Seventh Wat 
in Haverhill, Mass., was won by John 
tevens, Mitchell & Co. The display 
" based around the theme: “We Gave 
Our Dad... Will You Loan Your Money 2” 
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ASPARAGUS FERN 


IMMEDIATE DELIVERY 









































That Most Desirable Dainty Filler --- Preserved To Last! 
Size Length Price F.O.B. N. Y. Packed 
Small. 16 in. per 1000, $52.00 1000 to ctn. 
Medium 20 in. per 1000, 60.00 750 to ctn. 
Large 24 in. per 1000, 70.00 500 to ctn. 
We Do Not Break Cartons 


o~<e 


ALSO COMING, TRANSPARENT AUTUMN OAK 
September Delivery 


ELK SUPPLY CO., INC. 


37 WEST 28TH ST. NEW YORK CITY | 

































DISPLAY STYLISIS AND eet 


aK. g é. Kurtis studio 


88 COLUMBUS AVE. AT BROADWAY & 64th ST., N.Y. 23, ws 
TRafalgar 7-1729 


CURRENTLY NEW AND ORIGINAL 


DISPLAYS OF DISTINCTION 


INDIVIDUALLY HAND SCULPTURED PAPIER MACHE SPECIALTIES e@ PERSONALIZED 
MILLINERY AND NOVELTY HEADS e CHILDREN’S HEADS e WIGS OF SELECTIVE 
MATERIALS @ BACKGROUNDS e SCREENS @ PLAQUES e MANNEQUIN REFINISHING e 


CREATOR OF CERAMIC FINISH 






























































Genuine, Brilliant 


ALUMINUM FOILS 
Immediate Delivery! 
Bright, shiny (unembossed) 
Silver, Gold, Bright Red, 
Christmas Green, Dark Blue. 
30 Ib. weight 
26 inch wide rolls 


12 yd. wolle__....-. $ 2.25 ea. 
50 yd. rolls_______-_ 9.00 ea. 
aye oe Gee... .~...- 35.00 ea. 


Limited Quantity—Order Now 





MARCUS 
WINDOW DISPLAY SERVICE, Inc. 


112 Lincoln St. Boston 11, Mass. 


You Can Start 
rae Now 


| action FOR eheuirs 











to design your Postwar 
Motion Displays — because 
Speedway will be right 
there, too, with the proper 
motor to create the motion 
you'll need. Come to 
Speedway with your dis- 
play motion problems 

Show us your blue prints 
with full dimensions and 
all characteristics and 
we'll “power” it for you. 


ROTARY 








Speedway pioneered com 
pact, low priced electric 
activating units for adver- 
tising displays. And, after 
the war, will again offer 
the most complete line of 
electric motors - solenoids 
and gearmotors for the 
display industry. 





THERMOMETE Ra. 





i — 
ACTION STOPS Ew 


Write for Catalog. 














1897 South Laramie Ave., 
CICERO 50, ILL. 
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By AL POLLARD =—==="= 





N EXTENSIVE educational program 
A planned for 1946 by the International 

Association of Display was announced 
following a two-day meeting of officers and 
directors at the Stevens hotel, Chicago, late 
in June. 

Educational plans for the year include co- 
operation with school distributive education 
Postwar 
display techniques will be the theme of the 
year book Display” 
which will be published in July. It will be 
mailed to members, and, by request, to dis- 
play people throughout the world. 
booklets covering all fields 
of display will be compiled with leaders in 
each field The 
“Display Merchandising Principles and Prac- 


groups, and local display clubs. 


96-page “Display on 
A series of 


16-page booklet, 


assisting. 


tices,’ will also be sent to colleges and 
schools. 
Officers attending the meeting were: Dave 


Estes, Bond’s, Inc., St. Louis, president ; 
Richard Staines, Vandever Dry Goods Com- 


pany, Tulsa, treasurer; Roland Spies, Spies 


Jericho Honored 
By Chicago Group 


A large number of Chicago displaymen 
and women gathered in the Randolph room 
of the 


attend a 


Triangle restaurant on June 20 to 


dinner given in honor of R. R. 


Jericho, who is leaving Chicago to take 


for the Lane Bryant stores 
in New York City and Brooklyn. 
“Jerry,” as he is known to everyone, was 


charge of display 


display director of The Boston Store, Chi 
cago, for the past 13 years. Previous to 
that time he was with Lane Bryant's Chi 
cago. store He has been active in local 








—Standing, George Hermanson, J. |. 
Johnson. . 





Managing Director 


Sradburn, Inc., St. Louis, retiring mana 
director; Al Pollard, Stix, Baer & F 
St. Louis, managing director for 1945 (nd 
1946; Everett Quintrell, Elder & Johnston 
Company, Dayton, second vice-president: \\ 
J. Keeler, T. Eaton Company, Ltd., W 
peg, third vice-president; and = direct 
Eugene Turner, George Muse Clothing ( 
Atlanta; Aubrey Maley, Broad\ 
Hollywood, Hollywood; Gus Burghard, Sak- 
owitz Brothers, Houston, and Paul Klories. 
Union Electric Company, St. Louis. 


pany, 


Three hundred and fifty displaymen. at- 
tended the Chicago Display Club’s last micet 
ing of the season at the Stevens hotel on 
June 20, at which time several IAD mem- 
bers were speakers. Out-of-town display 
directors and manufacturers’ representatives, 
attending the opening of fall and Christmas 
display lines, were guests. 

Speakers at the meetings were: Dave 
Estes, president of the IAD; Roland Spies: 
Al Pollard; and George Silvestri, secretary 


display club affairs and is one of the best 
liked figures in Chicago display. 

Jericho was presented with a handsome 
“prewar” traveling bag after a number of 
those present had spoken in tribute to him 
and to express their regret at his departurc 
ee Jk Manufacturing 
Company, acted as toastmaster. 


Dwiggins, Reyburn 


James F. Murray, formerly assistant to 
Jericho and more recently in charge of dis 
play for the Varco Company, will take over 
at The Store. In New York City, 
Jericho will succeed Sidney Goldberg, r 


cently promoted to assistant store manage! 


Boston 






Upington, Harold Wilson, Carl Gestrine, and R. © 
. . Seated, H. H. Haney, R. R. Jericho, J. F. Murray, and L. J. Dwiggins— 
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Attention Displaymen! 


Lloyd’s 
ANAGLYPTA 


fills many a display want. Hun- 
dreds of designs. It is unique. 
Anaglypta simulates ornamental 
plaster perfectly. It is a molded 
product of rag stock, light in weight 
and durable. 
Hundreds of designs including cor- 
nices, moldings, and decorative 
treatments. 

Inspection Invited 
Write attention Mr. Ryan or Mr. 
Ferreri for samples of display 
papers. 


W. H. S. LLOYD CO., INC. 
48 W. 48th St., New York City 19 
Offices New York, Chicago, Boston, Newark 








Flash! 


Get on our 
Mailing List! 
CATALOGUES 
OF 
EXCLUSIVE 


FALL AND CHRISTMAS 
PAPERS AND NOVELTIES 


Now Ready 


W. C. HURLOCK 


4105 Taylor Ave. Drexel Hill, Pa. 

















LER AIRBRUSH 


Geist 


™ indi a ae ps 09 § “is 
MY THAYER & CHANDLER 
910 W.VAN BUREN ST., CHICAGO.ILL. 








For Victory 
Buy U. S. War 
STAMPS and BONDS 
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of the National Association of Display In- 
dustries, who has since been elected presi- 
dent of that group. Silvestri spoke for co- 
operation of the IAD, NADI manufacturers’ 
group, and the displaymen advocated afhilia 
tion in international association of all dis- 
play groups. 

After the Chicago meeting, a number of 
members met in New York City. Those at- 
tending were: Dave Estes; Al Pollard; John 
H. Dubuisson, Cain-Sloan Company, Nash- 
ville; Joseph Apolinsky, Loveman, Joseph & 
Loeb, Birmingham; Richard A. Staines; 
Walter J. Kelley, Delano & Co., Boston; 
Aubrey L. Maley; Everett W. Booth, Low- 
enstein’s, Memphis; Gus R. Burghard; W. 


| J. Keeler; Guy H. Malloy, Neiman-Marcus 


Company, Dallas; Hugh McWilliams, The 
Vogue, San Antonio, and Lolita Staines, 
Vandever's, Tulsa. 

The New York meeting was devoted in its 
entirety to a discussion of ways and means 
of bringing about closer affiliation and _ bet- 
ter cooperation of local display groups, clubs 
and institutions. 

The meaning of the IAD takes on new 
importance in view of the addition of these 
two new members: G. C. 
manager, Hudson's Bay Company, Victoria, 
B. C., and W. H. Johns, display manager, 
Hudson's Bay Company, Saskatoon, Sask. 

Too often in the past we of the IAD have 
lost sight of the magnitude of the name. Be- 
sides these two new members, far removed, 


Sparrow, display 


inquiries from France and Australia con- 
cerning membership have been received, fur- 
ther amplifying the place of the IAD as a 
world organization. 

The outstanding reception of the Chicago 
Display Club extended to the ofhcers and 
directors of the IAD was heart warming 
No doubt as members become better ac 
quainted and more understanding, affiliation 
and cooperation will be spontaneous. 


Four Goodyear Displaymen 
Win Architectural Award 


Four members of the store planning and 
display department of The Goodyear Tire & 
Rubber Company, Akron, have won an hon 
orable mention prize of $250 for their entry 
in the General Motors Corporation archi 
\rchi 


tectural Forum, published by Time, Ine 


tectural contest, conducted by The 


The Goodyear workers whose entry was 
declared outstanding are Edward H. Ried 
mater, R. C. Nowling, George W. Schofield 
and Robert Mavis 

The purpose of the competition was to 
bring to focus on the problems of the auto 
bile dealership the best thinking of | the 
architectural profession in the United States 
and Canada 

The jury, which met recently at Yale unt 
versity to select the winning entries, was 


comprised of prominent members of — the 


architectural and building professions 


Wide Display Variety 
In Garrison Catalogue 

\ complete range of display items is 
shown in the fall display catalogue of Garr 
son-Wagner Company, 1627 Locust boule 
vard, St. Louis, which has just been released 
The catalogue contains 72 pages 





Attention, 
Window Displaymen! 


MANNEQUIN 
REFINISHING 


For nearly a score of years I have refinished 
mannequins for prominent retail stores through 
out the country, working by appointment on 
their premises. Often the lack of adequate fa 
cilities and space has made this method unsatis 
factory and with the Rationing program in effect 
it is most impossible to make personal calls 


To overcome this condition I have equipped a 
modern studio where the refinishing of manne 
quins of all makes can be done under ideal 
working conditions. This makes it possible for 
me to guarantee the return of your mannequins 
equal in finish and durability to the original 
factory finish 


Special Shipping Cases Furnished 


I FURNISH SPECIALLY DESIGNED SHIP 
PING CASES for shipping your mannequins to 
my studio. No packing experience is required 
All Freight returned ( oO. D. TO STUDIO 
Reasonable rates and prompt Service is our 
motto 


H H Wigs of the latest design furnished t 
order at reasonable prices. 


We have several reconditioned Greneker man 


nequins for. sale Perfect condition Reason 


ably priced 


WRITE FOR COMPLETE INFORMATION 


L. M. BRENAN 


5874 COLLEGE AVE. INDIANAPOLIS, IND. 














EFFECT OF LEATHER 


.. . Price of Paper 


WITH 


A CLOPAY 
PRODUCT | 


Backgrounds---Covering---Lining 


Almost no limit to the display uses for versatile 
COVERAY. It has the luxurious appearance of 
costly embossed leather yet costs only $1.75 to $2.25 
for 4-ft. x 25-ft. rolls. What’s more, it’s grease 
proof, stain-resistant and 100% washable. Other 
CLOPAY display papers provide almost unlimited 
variety of expensive looking decorative effects at 
cost of paper. Write for samples. 


GARRISON-WAGNER CO. 


1629 LOCUST ST. ST. LOUIS, MO. 



















PAPIER MACHE 


NOVELTIES 


FOR FALL 


Popular Units You Need 
At Attractive Prices 


EACH 


$7.50 
$4.50 
$4.50 
$1.50 


Scarecrow, 2 ft. high 
Pumpkins, 20 in. high 
Leaf, 2 ft. high 
Acorn, 10 in. high 
Owl, 15 in. high $2.50 
Squirrel, 12 in. high $2.50 
Rustic Fall Sign, 6x15 in. $2.50 


IMMEDIATE SHIPMENT 


MODERN DISPLAYS 


ALBERT D. BLITZ 


1212 G St., N. W. 
Washington 5, D. C. 


























Accentuate the Natural: 


WITH 


YUCCA 
POLES 


3” Diameter x 9’ 
Special $2.40 


These durable lightweight poles are 


an ideal “as is” display item, or may 


be used for fabricating trees, fences, 


etc. Sizes available, 1” to 6” diametet 


Immediate shipment 


We also 
tropic al 


carry a complete line of 
imports suitable for 


BAMBOO poles, handwoven 
GRASS MATS, PANDANUS 


display 
items 


braid 


TROPIERAFT 


535 SUTTER § 
SAN FRANCISCO 2, 7 
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LIGHTING AND BACKGROUNDS 


[Continued from page 42] 


Light pink—for soft, warm effiects; not 
for use with green, yellow, orange or purple. 

Daylight blue—nearly white, can be used 
on almost all colors. Excellent for high- 
lighting It strengthens black, blues and 
greens. 

Light amber—for an effect of deep warmth; 


it shows few colors to advantage except 


browns, tans or white. 
Amber dramatic 

fect; does not flatter 
Light 


OFS, Very 


background ef- 
merchandise 


used for 
colors. 

used with most col- 
light, 


green—can be 


useful as a cool contrast 
as with light amber or light pink. 

seldom used directly 
it is mainly 


effect. 


on merchan- 
light, foliage 


Green 
dise; for contrast, 
or mystery 
only sparingly for special et- 


Red—used 


fects and never on merchandise. 
Black 
startling 


light has been one of the most 


discoveries in recent years. It is 
filter that certain 
phosphorescent qualities. Fluorescent paints 
in the dark, but in fact re- 
quire a constant stimulus in the form of 
black light lamps. Many tabrics will 
under blue and purple light due to 
phosphorescent quality in the dye. 

light high 
fabrics dyed 


an ultra-violet activates 


appear to glow 
glow 
some 
Black 


gives a degree of luminosity to 


with aniline dyes but changes 


the color characteristics of some of the dyes. 
Black light today is in use with our armed 
production plans. In the 


field its use 


forces and wat 
decorative is confined to night 


clubs and entertainment places where the 


luminous feature can 
light 
\nd 


ot display. 


supply the required 
phase 
that 
customers 


now with regard to another 


Research workers tell us 
87 per store 
sight 


(whether in the 


cent ot department 
including 
display 
showcases) and 
attention is called by 
demonstration. Thus 
ot using only those types ot 
lend themselves best to 
the correct presentation of merchandise. 

from the 
they 
construction and 


buy by the attraction of 


Poods on display 
window, on counters or in 
those to 


advertising, 


which their 
radio or 
the importance 
backgrounds which 
back- 


it as. afar cry’ todas 


grounds of several years ago; were 


architectural 


of choice 


beauties of 
made woods such as Circas- 
walnut and 


known 


were 


sian \frican mahogany. These 


were as the permanent types of back- 
grounds and were meant to last, perhaps, for 
the lifetime of the dignified, 


cabinet-finished backgrounds appar- 


Store. These 


heavy, 






















Window Floor: 
Look Differen: 


WITH COLORED GRANULAR 
DISPLAY MATERIAL 


Latest Fall Colors Now Availab: 


We manufacture Wood Flakes, Kul: 
Chips. Stones, Sand, Glass Tinsels, Cr 
tal Beads, Pearl Chips, ete. Give 
quality background to almost any ki: 
of merchandise. 


Made in all rich standard colors and j: 
combination colors. Good for open 
areas around tree trunks, posts, od: 
spaces. Inexpensive, can be re-used 
many times. Leading stores have used 
these products for years. 





PRODUCTS 
(Trade Mark Reg. U. S. Pat. Off.) 


Prompt Shipment---No Priorities Needed 
Send for Catalog and Free Samples 


National Sawdust Co., inc 


Display Dept. 
65 N. 6th St. Brooklyn, N. Y. 

















FOR DISPLAY 
OF 


eBLOUSES 
e SWEATERS 
eCOATs 
eS UIT S 
eDRESSES 


IT’S 


. 102—§2.85 


11 DIFFERENT STYLES TO SUIT 
EVERY TASTE AND PURPOSE 


Write for Catalogue today and place your order 


ently had only one purpose and that was to | with the originators of those HANDY RELIEF- 


lend tone to the store. They certainly did 
little, if anything, for the merchandise. 
Today, background design and construc 


and the 
manner in which it is to be worn or used. To 


tion is inspired by the merchandise 


this end, backgrounds are for the most part 


built of wallboards, plywoods, seamless pa- 


pers, fabrics and other kinds of materials 


obtainable, which 
installed 


to this work. 


easily and quickly can 
be processed and 
allotted 


There are 


satistactorily in 
the time 
available many papers. finished 
grained 
woods, scenic effects and in the plain colors 


Phe wide seamless papers, 


to resemble marble, stone, brick, 


coming in widths 


345 West Broadway 


DISPLAY-FORMS. 


HERTIE INC. 


RELIEF DISPLAY-FORM MERS. 
New York, N. Y. 





Latest Style WIGS 


ALL TYPES—FOR MANNEQUINS 
Also Complete Line of Wiggers Supplies 


AT POPULAR PRICES 


32 WEST 20th ST 


ARRANJAYS WIG CO., New Yonx cry. 


Telephone Chelsea 3-8341 


Oo! 


m 
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to 9 feet and in a variety of colors, are 

d to good advantage and lend them- 

ves to many uses, such as scenes and 

tches in most any medium, scrolls, large 
effects and so on, to mention a few. 
he casein paints and water colors lend 

inselves most admirably to the temporary 

e of backgrounds and have the quality 

drying quickly, which is often important 

this work. The lacquers and oil paints 
» have many uses according to the fin- 
desired and the technique employed. 

the use of fabrics for backgrounds has 
origin in the dim recesses of antiquity. 

»w we use fabrics in the form of draperies 

here softness is required, especially tor 
atmosphere in bridal and infants’ wear dis- 
plays, structural window openings or the 
memorial display for a national personage. 
Pile fabrics can be placed on smoothly pre- 
pared surfaces with the new rubber adhe- 
sives with which most of us are familiar. 

The present trend in background design 
and construction is toward temporary, spe- 
cial settings which have a particular rela- 
tion to the merchandise, always bearing in 
mind that while the background will attract 
attention is it secondary in importance to 
what is being displayed. 

Some stores make it a point to use spe 
cial backgrounds so that new settings are 
always or nearly always presented to the 
repeat passerby. This has been more evi- 
dent during the recent periods of merchan 
dise scarcity. As the average woman's hab 
its are said normally to include two shopping 
days each week, there is much to be said 
in favor of this plan. 

In the display of furniture, the period 
motif is generally used as the leading dec- 
orative feature in the backgrounds, giving 
the feeling of correctness, continuity and 
harmony. Dummy window effects correctly 
draped and book or ornament recesses may 
be built in, bearing in mind the direct rela- 
tionship of the background design to that 
of the furniture and its use. 

Postwar backgrounds will no doubt use 
many of the new materials and show a 
wider acceptance of plastics in their con- 
struction. New metals, such as the light- 
veight magnesium manutactured in Michi- 
gan, will find their way into new_ back- 
ground construction plans. 

In closing the background topic, it should 
be remembered that the eye is seeing a dis 

in three dimensions; therefore, you 

t work in three dimensions. Three- 

ensional sight means that the observe 

Moking at a display from an infinite num 

{ positions. A picture on a flat surfac: 
n from only one position. If we look 
picture directly from the front or from 
xtreme sides, the composition remains 
But when we walk past a display 
low, what we see changes its relative 
tion as the eve moves. Therefore, our 
ay composition must be checked by the 
ng eve If the arrangement is good 
one position but bad trom another a 
arrangement must be made to overcom«e 
etect. A well-designed background will 
uch in this respect 


DISPLAY WORLD 


>>> >> >> >>> OE KX <<< << «<<< <<< <<< 


Send for Free Booklet 'Taffel Tales” 


STAFFEL BROS. snc. 


95 MADISON AVENUE + NEW YORK 


PROGRESSIVE 


MERCHANDISE 
teaoe mame PRESENTATION 
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EC OTEX] 





DECOTEX is a beautiful new display material for backgrounds, panels and floor. 

It comes 36 inches wide in 6-, 8-, and 10-yard rolls. 

It is made in all seasonal colors and presents a silky plush like surface in plain, 
embossed, and two color designs; also is made in suede and grass effect. 

DECOTEX belongs wherever fine display material is sold or used and the price 
is right. 


Vanufactured and distributed by 


A. B. SALIGER 


62 GRAND STREET NEW YORK 














FACT, FUN and 
FANTASY in DISPLAY 


TO MEET YOUR NEEDS 
IN ALL MEDIUMS 


Above is just one in a truly outstanding Christmas 
line. Write, wire or phone for complete details. 


TALLY-HO Display Studios 


150 E. 28TH ST. NEW YORK CITY 16 








SEATTLE & NORTHWEST 


HEADQUARTERS FOR 


featuring 

L. A. DARLING FIXTURES 
SHERMAN PAPER PRODUCTS 
STYLE RITE MANNEQUINS 
SHERWIN-WILLIAMS PRODUCTS 
MITTEN DISPLAY LETTERS 
BULKLEY-DUNTON PAPERS 
COVERAY WASHABLE PAPERS 
SUN GARMENT RACKS 
MAHARAM FABRICS 
ARTIFICIAL FLOWERS 

and most items shown in the 
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CHAMPION 
DISPLAY MATERIAL CO. 


1417 4TH SEATTLE 1, WASH. 
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| Test Proves Value 
| Of Eye-Level Display 


A test of the value of eye-level display is | 


reported in a recent issue of Progressive 
York City. The tests were 
all made in a period of two successive 
weeks; no other factors except location 
The stores 
selected for the tests were local semi-self- 


Gre Cet. New 


were present to influence sales. 


service or self-service stores operating under 
average conditions. To insure similar con- 
ditions, only well-known brands were fea- 
tured. Approximately the same amount of 
stock was used for each brand. 

One test featured two popular brands of 
coffee—Brand A at 34 cents, Brand B at 33 
cents. During the first week, Brand A was 
displayed at eye level and Brand B at a 
During the second week the 
When Brand A 
was on top, 44 packages (65 per cent of 
sales) were sold as compared to 24 packages 
(35 per cent of sales) for Brand B. 

When the positions were reversed, Brand 
B in top location sold 33 packages or 80 
per cent of sales, while Brand A dropped to 
8 packages and 20 per cent of sales. There 
was no price change during the test. Weather 
was unfavorable during the second week and 


lower level. 
positions were reversed. 


all store sales were lower. 

In another test a popular brand of gela- 
tine was displayed in a side-wall section in 
a self-service neighborhood store. During 
the first week the gelatine was given one- 
package frontage on the third-from-top side- 
wall shelf, slightly below the waist level. In 
this position, 14 packages were sold. Dur- 
ing the following week the gelatine (same 
brand) was moved up one. shelf higher, 
slightly above waist level, and the product 
was displaved in two package sizes with a 
combined frontage of six packages. 
the second week 40 packages of the gelatine 
were sold, an increase in sales of 190 per 
cent. 


Hugh Horner Returns 


| To Display Field 


After more than two years away from 
field, Hugh 
honorably discharged from the Air Corps 
field. A 


firm for the production of high-fashion man- 


the display Horner has been 


and has returned to the display 


nequins has been tormed under the name ot 
Naegele-Horner, Inc., at 164 West 24th 
street, New York City, and the first figures 
will make their debut in one of the well 
known Fiith avenue stores in September. 


Rosners Resign 
At Selman's 
Vid Rosner and Mrs 


rector and first assistant at H. P. Selman & 


Rosner, display di 


Co., Louisville, have resigned effective Au 
gust I. 
a short time, and tentatively plan on locating 


They will vacation in California for 


in that state. The positions at the Louis 


ville store have not vet been filled 


Displaymen Plan Club 
For Duluth 


D. Sherman, Duluth Glass 


Block Com- 
pany, and a number of other Duluth dis- 
playmen are working on plans for a display 
club. 
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IMMEDIATE 
DELIVERY 


DeLuxe Papier Mache 


MANNEQUINS 


Write Today! 


ARTEX CORP. 


ST. LOUIS 10, MO. 








During 


DISPLAY 
MAN 


Wanted to Travel 


Progressive chain of ladies’ ready-to 
wear, children’s wear accessories and 
fur stores desires an experienced mat 
to travel. Trim windows and instruct 
store personnel in window trimming 
Write, 


salary desired. Answers held in strict 


stating age, experience an 


est confidence. 


BOX 896 
1474 Broadway, New York 18 











USE THE 


OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch— CASH WITH ORDERS 
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BULLY, F945 


NEW YORK DISPLAYS 
[Continued from page 15] 


which two sea gulls were painted; a third | 


sea gull was painted (also in white) on the 


inside of the window glass. The surf was | 


realistically depicted with airy, light white 


spun glass. The bright red surf board was | 
guided by a mannequin wearing an all-white | 
costume, while the seated figure wore a | 


white playsuit. 


In the “Franklin Simon Coutourier Cotton | 
Series No. 3—Victoria and Albert Plaid,” | 
Display Director Jones created an animated | 
composition of the period suggested in the | 
pattern name. The scene shows the horse | 
just having been unhitched from the cart and 
the family group ready for the picnic. The | 
seat covers of the cart and the horse blan- | 


ket are made of the featured gingham pat- 
tern. An uncut watermelon is in the seat 
and a tempting big slice 1s shown by the 


card copy. The window is framed with a | 


deep border of wallpaper pattern in white 
ivy leaf on a green ground, the frame mak- 
ing the window smaller and leading the 


spectator to “look in” on the display. The | 
figures use the imaginative hair wigs made | 


of white waste cotton. 
Paper which simulates woven straw mat- 


ting makes the summer finish of the back- | 


walls in the two men’s windows at Bloom- 
ingdale’s. A light wood lattice adds a sum- 
mery touch and provides excellent display 
space for showing an assortment of “Wash- 


able and Styled in California crown-tested | 
rayon shirts” and also frames the tan tweed | 


jacket and brown slacks shown on a low 


shelf in the center background. Colorful | 


gourds were hung through the lattice work 


and the Mexican “metate” figures spaced 


in the lattice frame displayed shirts, ties 
and even a hat. 


The display of “Butterfly Piques” at | 


Franklin Simon's took the design from an 
old New Orleans document. The grille 
work was a wallboard cutout painted in 
black and lightly spattered in pastel shades. 
Pink net stretched back of the grille gave 
the effect of a screen on which butterflies 
hovered; the butterflies were designed ot 
tarlatan repeating the colors of the dresses. 
[The floor of the terrace was laid in real 
brick with a pinkish tone while the old 
effect was accented with bits of moss_ be 
tween the bricks A white lemonade set 
stood on a lavender table to the left; the 
chair was painted in strong pink. 


Field's Plans Display 
Of Airplane 
\n unusual problem for department store 
iv will soon confront John T. Moss, 
lisplay director at Marshall Field & 
hicago. The firm has announced thi 
g of a contract for the sale oft 
upe” airplanes in the Chicago area 
xpected that the merchandise will be 


for display promotion by about Octo 


Display Firm Owner 
ls Proud Father 


“House of Weiss” announces the at 


of a new manager in the person of | 


d Allen Weiss. His father is the 
of Advance Displays, 1020 Arch street, 
lelphia. 
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AN ENTIRELY NEW LINE OF 


FALL AND CHRISTMAS 
DISPLAY PAPERS 


Now on display in our New York showrooms. Be sure to 
visit us when in New York. 


Our Christmas line is the biggest we have ever offered in 
both 50-inch and 107-inch widths for backgrounds and 
26-inch width for case trims. 


MANY COLORFUL AND SPARKLING NEW DESIGNS 
IN SILVER, TINSEL and COLOR. 


A catalog showing the Christmas and Fall lines is now in 
preparation. Write for your copy. It's free. 


DINGLEMAN-WOLFF Co. 


1'2 W. 420 STREET NEW YORK CITY 18 








cor v8 IT’S FREE 


ALOS 


332 A" FOR THE ASKING 


60 PAGES CHUCK FULL OF DISPLAY FIXTURES — 
MANNEQUINS for ladies, men and children — RACKS — 
MILLINERY HEADS—STANDS—MIRRORS—JEWELRY 
DISPLAYS —LUCITE DISPLAYS — SHOULDER COVERS 
— HANGERS — GLASS SET-UPS—PURSE DISPLAYS— 
FORMS—PEDESTALS—WOOD SET-UPS—CLEANING 
FLUID — SHOW CASES — WALL CASES — SPOT 
LIGHTS — WOOD CUT-OUT LETTERS, ETC., ETC. 


WRITE FOR IT TODAY 


THE FIXTURE MART, INC. 


314 W. JACKSON BLVD. CHICAGO 6, ILL. 








Wiioy ues Met store oeonss|| | CEERAUNE ERANEEG 


Signs, Desk Name Plates Made to Order 
e@ CEDAR POLES 


DISPLAY CRAFT e BIRCH POLES 


963 Lake Dr., S. E., Grand Rapids 6, Mich. e CEDAR SLABS 





e BIRD HOUSES 








@ RUSTIC & BIRCH 
USE THE DISPLAYS 
OPPORTUNITY EXCHANGE e RUSTIC FURNITURE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT RUSTIC FURNITURE CO.. Inc. 
DISPLAY EQUIPMENT FOR SALE Phone—Day: 68—Night: 147 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch CASH WITH ORDER WILLIAMSTOWN, N, J. 














@ PLEASE MENTION DISPLAY WORLD WHEN WRITING ADVERTISERS @ 








RUSTIC FRAME UNIT 


New! 24” square deep beveled frame 

displayer . . . May be used singly or in 

many geometric combinations . . . half 

of frame in rust bark, half 

in smooth grayed blue .. . shelf and leaf 
adds more display space .. 

red wood chips included 

. singly 5.95—(3—5.50 ea.) (6—4.90 ea.) 


(DOERR aes 


Second and Massie Sts., Porsmouth, Ohio 








Pe he, 
MILEO MANNEQUINS 


They're Magnetic! 


Mileo Mannequins are Magnetic — they 
ATTRACT the eye of the passer-by. So 


beautifully do they en- 
hance the charms of 
the garments they dis- 
play that they draw 
the shopping dollar 
right into your cash 


register. 


Men, Women, Misses, 
Juniors, Teen-Ages, 
Boys and Girls of all 
sizes—every age, every 
type. 


P. 0. MILEO 


7 W. 36th Street 
New York 18,N, Y, 








» Just off Fifth Avenue 
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For many years in my work out West, | 
was able to see your magazine, but since 
joining Lewis & Conger I only run across 
If you are taking any 
new subscribers, will you please place me 
on the list? 


an occasional issue. 


I really miss the magazine.— 
Anne Caziarc, display director, Lewis & 
Conger, New York City. (New = subscrip- 
tions are still being accepted for DISPLAY 
WORLD, but on a waiting list basis only.— 
Editor.) 

York 
City and Washington for about 15 years 
prior to joining the service, I thought I'd say 
“hello” again; I just recently arrived back 
from the European theatre of operations. 


As a former displayman in New 


Kor the past two years, I've been occu- 
pied as a combat medic with the various 
Allied airborne units. And since these or- 
ganizations were very progressive and dra- 
matic, I wouldn't be too surprised if some 
of the other boys were doing about the 
same thing. ... Just now, most of all | 
would like a recent issue of DISPLAY 
WORLD and then I'll feel at home again. 

I have been acquainted with quite a few 
displaymen nationally in the past, and would 
“hello” to them 
through your publication.—Pfc. Charles H. 
Malcheau, 33743034, Det. of Patients, Ward 
2B11, Mason General Hospital, Brentwood, 


ME ee ees 


saving’ 


appreciate your 


\t present we are endeavoring to create 
a display center in Panama City, the first 
of its kind, and we would like vou to know 
of the invaluable assistance of your maga- 
zine in keeping us abreast of current trends 
in the field. Of course we are just begin- 
ners, and thus are in need of material to 
We assure you that any 
Camilo 
Panama, Re- 


give us new Ideas. 
suggestions would be appreciated. 
Quintero, Centro Mercantil, 
public of Panama. 


I'm always very anxious for my copy ot 
DISPLAY WORLD to arrive each month, 
as it is of great help to me; in fact, I’ve 
even snitched a couple of ideas for my own 
store displays. I’ve sent old copies of DIS- 
PLAY WORLD to men in service who have 
asked for them, and I would like to cor- 
respond with some displaymen now in serv- 
laine 
manager, 


ice to swap ideas and “talk shop.” 
Young, display and = advertising 
Ellison's, Minot, N. D. 

(A photograph of Miss Young is included 
in the “On and Off the Record” page in 
this 1ssue.—Ed.) 


Have vou any objections to our reprinting 
articles bv O. A. Luke, G 
IX. Satterlee, and H. Becker in our house 


vour June issue's 
organ, with proper credit? Please wire. 
R. G. Drown, Jr. advertising 


Wembley, Inc., New Orleans. 


Manager, 





""A GENUINE 
Plastex Product’’ 


is the identification mark that stands f 
quality, character and distinction with 
widest range of colors and authentic finishe 
Always ask for—look for genuine Plaste 
Products. 

For the Fall, the traditional little 
school house motif will be the favorite aga 


Brick, stone, slate and wood designs w 
be needed and welcomed by men with vis 
and imagination in the display field. O 
unsurpassed veneers, right in price, will 
the best answer. 

BRICK: in miniature 11% in. by 43¢ in. fc 
small dimension units, Serpentine for th 
modern touch, Common, Flemish, Her 
ringbone (sanded or sunken joints). 

STONE: Jaspe, Ashlar, Random, Flagston: 
(sanded, sunken or grass joints). 

SLATE: Natural and novelty finishes (sand 
ed, sunken or grass finishes). 


WOOD: Stained and limed finishes. 
BARK: Fibre board or Kraft paper backed 


OROTEX: Oil flat handbrushed, hand stip 
pled, gold finish over 20 selected colors. 


LIGNOTEX: Natural Cedar, Pine or Beech 
particles over harmonizing ground colors. 


DIAMOTEX: Xmas backgrounds of distinc- 
tive beauty. Snow white crystal and 
feathery frost effects over flat colors of 
Xmas red, blue, green and ivory black. 


Sold in sheets 3' x 8' or Rolls 3' x 24 


Plastex Decorative Products 
269 CANAL ST. NEW YORK CITY 13 














“Bathe vour Beauties” 
with Refresh--- 


A modern manikin cleaner in use from 
coast to coast and Canada. Display people 
all over the country are re-ordering Refresh 
and requesting—please RUSH. 


We know you will like Refresh and to 
get you acquainted, we will gladly send 
you a generous free sample. 


Your manikins should be spotless to dis- 
play summer wear smartly. Try Refresh 
and observe how clean and fresh your 
manikins will be. 


REFRESH 


sells for 


$4 Gal. — $1.25 Qt. 


Everett M. Bridge 


991 Main St. Buffalo 3, N. Y 
MANIKIN REPAIR SPECIALIST 











nal 18th and 19th ¢ 
\ 
costumes to rent \ 


hooped s 


ng dresses, 


F E i 
di 
90s, chintzes, men's military uniforms, cl 
} 


I underwear, shoes, 


lresses, bonnets, 
suits, sports suits, furs, shawls 


Write for 


KATHERINE FLEMING 


3129 WHITNEY AVE. 


details 























MT. CARMEL, CONN 





f« 
th 


er 


ip 
rs 
sch 
rs. 





om 
ole 
»sh 


jis- 
sh 


ur 





JULY, 1945 





DISPLAY 
MANAGER 
WANTED 


MAJOR AIRLINE needs Dis- 
play Manager, to be sta- 
tioned in Chicago. Must 
have creative ability and 
fresh ideas for window dis- 
plays, tie-in displays, _ bill- 
boards, exhibits, etc. Should 
have knowledge of produc- 
tion. Give full details of past 
experience, earnings record, 
etc. Include photo, age, 
draft status, salary expected, 
etc. Photos or samples of 
work are invited. 


BOX ‘‘N. W“ 
Care DISPLAY WORLD 




















Nocera 


Fireproof--- Durable---Versatile 


Customers are DRAWN by the cool, wel- 
come greenness, power-dyed into Eaton 
Grass Mats .. . by the electrically 
trimmed neatness, the “velvety’’ beauty 
of Eaton Mats! Fire-resistant and dur- 
able, Eaton Mats set off practically any 
display. Ask your display jobber for 
Eaton Grass Mats .. . for extra profits 
from displays. 








EATON BROTHERS CORP. 


Hamburg, N. Y. 











Send for the 


“In 1891 
we 


»AIR BRUSH 


ZQ CATALOG 
THE WOLD AIR BRUSH 
MANUFACTURING CO. 


2173 North California Ave. 
CHICAGO - - ILLINOIS 










made 
the first 
one” . 





SHEET SIZE 26” x 40” FOR 


Display Backgrounds and Paper Sculpture 


MARQUARDT & COMPANY 
Display Paper Division 
SPRING STREET NEW YORK 12 
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“Shell Progress,” dealer 
publication of the Shell Oil Company, Ince., 
has been running a series of postwar studies 
The 
should be interested in having any material 
you might published 
proved display techniques and equipment for 
start 
our research on this subject as soon as pos 


For some time 


next one concerns retailers, and we 


have concerning im 


tomorrow. Since we are anxious to 


sible, we should appreciate your sending 
any appropriate materials air mail special 
delivery.—P. V. Lambdin, assistant editor, 
Shell Progress, Shell Oil Company, New 
York City. 


Field's Discusses Display 
In Page Newspaper Ad 


Marshall Field & Co., Chicago, took full 
page space in the Chicago Tribune of July 8 


to comment on the store’s display The ad 
headlined “People 
how—at last 

The 


vertisement was who 
live in glass houses ... or, 
able to hold her 


follow S 


she was head up.” 


Ce mmplete Cops 


“Yesterday—It was a great problem, the 


problem of the ‘headless wax models’ and 


the day we solved it was the day our win 
dow display really began. Oh, we'd had dis 


plav—lengths of dry goods puffed up into 
‘tents’ in the old State 
there were no models with or without heads! 


1890), 


street windows, but 


Finally, in great bay show windows 


were built and models moved into the glass 
houses. But alas and alack, they were head 
less for Mr. Field, the 
repetition of the awful sight he had seen in 


New York 


quin, whose neck had melted in the beating 


founder, wanted no 


There he saw a wax manne 
sun, her head drooped upon her bosom. Out 
until 
bright 
plaster mannequins, 


models were doomed to be headless 


one history-making day when a 


young man discovered 


guaranteed against the melting sun Our 


models could hold their heads up. Display 


was off to an illustrious start 

“Today—Display designs and decorates 
windows 
than any Fifteen 


hundred models (their hair is real and thei 


our famous windows (more show 


other store anywhere). 


designed in Hollywood) live 


Display 


hair-dos are 


glass houses. uses, each 


Im our 


year, enough real flowers to plant a_five- 
acre garden, enough paint to paint a town 
It builds everything from the life-size bow 
j LST to the life-size story of 
Night Before Christmas.’ It’s 
all done by Window Marshall 


Field & Co., one of the great stores of the 


ot an whole 
‘’Twas the 


Display of 


world.” 


John T. 
Field's. 


Moss, Jr ’ 


is display director for 


California Apparel Creators 
Retain Stensgaard 

Kight hundred and fifty persons attended 
a dinner meeting of the California Apparel 
\ssociation at the Biltmore hotel, 


Los Angeles, on the evening of June 26. The 


(Creators 
introduction of the Stens 
recently by the o1 
| 


occasion was the 


gaard service retained 


Plans are now being developed 


Stensgaard & Associates, Chicago, 


ganization 


by W. I 


for retail promotions featuring “Made i 
Calitornia’ merchandise The plan will be 
under way early in 1946 
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SIDE VIEW 
























“Papier Mache” Men’s, Women’s, and Children’s 
Forms made by hand by experienced Mannequin 
Manufacturers. Finished in Papier Mache or Man- 
nequin composition. Price list and description sent 
on request. 


NATIONAL ART STUDIO 


Subsidiary of 
NATIONAL MANNEQUIN MFG. CO. 


308 South Market Street Chicago 6, Illinois 


COLO-CAL 


For Greater Display Value 


A Colored Mineral in Crystal and 
Fine (sand) form. Vermin-proof — 
Fireproof—Excellent coverage—Many 
Colors—Used by leading Department 
and Chain Stores throughout the 
United States and Canada. 


“SHIMMERY SNO’’—The nearest 
thing to natural snow. Fireproof— 
Vermin-proof—Can be walked on. 


“ICE” — For 
“Cold” Effects. 


GLASS FLOSS — The Thinnest 


Glass Fibre in Condensed Mat Form. 
Pure White — Shimmery — Extremely 
Fluffy — Marvelous Coverage — Will 
Not Break in Handling—Cuts Easily 
—Sold by Weight. 


MALROS COMPANY 
509-511 Hudson St. New York 14 































Borders, Islands and 


































145 to 15l 
W. 18th St. 
New York 
Manufacturers 


of 
Wood Letters 








ood 
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Opportunity Exchange 








ANIMATED 
CHRISTMAS SETS 


(BLISS BUILT) 

“A Panorama of All-American Historical 
Events.” Miniature sculptured figures in 
rich costumes, arranged in framed shad- 
ow boxes, like oil paintings above gor- 
geous fireplaces, with andirons and logs. 
Twelve of these sets in the group, size 
over all approximately 6 feet wide and 9 
feet high. Original cost $4,500.00. Packed 
ready for shipment with all AC motors 
and devices intact. 


$2,000.00 
(Offered subject to prior sale) 
Write or wire for details, photos. 
RAY WHITNAH 


DISPLAY PRODUCTS CO. 


6548 Murdoch St. Louis 9, Mo. 





SALESMEN WANTED 


By aggressive mannequin con- 
cern for Southern states... 
20‘¢ commission. 


WRITE AT ONCE 
Address “‘M. C.” 
Care DISPLAY WORLD 





WANTED 
Display-Merchandising Man 


Prefer man with chain store display 
perience in automotive and hard lines 
plan and promote monthly seasonal \ 
dow and store displays for progress 
chain retail stores. Will be trained 
store modernization planning and _ st 
fixtures layouts. Excellent opportun 
Chgo. Give complete experience, ré 
ences and salary desired. 


Address “C. P.” 


Care DISPLAY WORLD 

















MR. DISPLAY SALESMAN: 


We are looking ahead to the postwar 
period and would like to talk to you 
about an exclusive selling arrangement. 


Thousands of satisfied retailers through- 
out America are being served by us, and 
our products find a ready acceptance by 
progressive retailers and displaymen. 


We sell most of the nationally known 
display properties, plus our own func 
tional displays, and many of our accounts 
are in your territory. Our effective direct 
mail advertising helps you sell. If you 
have a record of proven ability, and if 
you, too, are looking ahead, kindly reply 
fully, in confidence, to Mr. L. Marcus 


MARCUS WINDOW 
DISPLAY SERVICE, INC. 


114 Lincoln St. Boston 11, Mass. 


Display Manager Wanted 


An “idea” man with plenty on the ball! 
Take COMPLETE CHARGE men’s, 
boys, and women’s windows and interior 
displays .. . for leading Midwest stores. 
Supervise shop; create interesting set-ups. 
Top salary to right man. Write full par- 
ticulars: present salary, draft status, 
references. 


Address “BOX W. W.” 


Care DISPLAY WORLD 








WANTED 


Combination window — trimmer, — ca 
writer and advertising man for lar: 
progressive department store. Good sal 
ary, permanent position and advancement 
for person who qualifies. Please apply 
stating age, experience and approximate 


salary desired. 


THE FRIEDLANDER CORP. 


Moultrie, Ga. 








SALESMEN 


Iexclusive line of mannequins avail- 
able to energetic salesman. South, 


Midwest and West Coast. 


Address “‘D. C.”’ 


Care DISPLAY WORLD 











SILK SCREEN MANAGER 


Capable manager of silk screen 
Wonderful present and postwar oppo! 
tunity. Only men who are accustomer to 


making $5,000 a year or better need appl) 


Address “P. A.” 


Care DISPLAY WORLD 











FOR SALE 


Series of sixteen Christmas 


Displays— 


“The Origin of Our 


Christmas Traditions” 
Made by Al. Bliss 
All in first-class condition. 


Write for particulars. 


KANN’S 
Washington 4, D. C. 





CORRESPONDENCE INSTRUCTION—In Win- 
dow Display, Advertising and Card Writing. 
In continuous operation for nearly 40 years with 
over 20,000 graduates in nearly every country in 
the world. New graphic instruction and new 
short courses now available at special prices. 
Write for catalog. THE KOESTER SCHOOL, 
300 W. Adams St., Chicago, III. 








WINDOW DRESSER 
Experienced; young man of good rete! 
ences. Write all particulars to 


L. SNYDER DEPARTMENT STORE 
Norfolk, Va. 








DISPLAY MANAGER DESIRES CHANGE due 
to wife's illness. Will accept employment = in 
Arizona, California or vicinity. 15 years’ expe 
rience in better type New York department 
stores Window displays, interiors, lettering, 
construction work, and merchandising 


Address “A, ay 
Care DISPLAY WORLD 

















Home Study 
“LESSONS IN WINDOW DISPLAY” 
A low priced, practical and up-to-date course 
covering all phases of the subject. Of value to 
the experienced trimmer as well as the begin- 
ner. Over 500 pages with 1,000 sketches to show 


you how. Write for circulars. 
WILL H. BATES, Box 101, Ellsworth, II. 








USE THE 
OPPORTUNITY 


EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED 
POSITION VACANT 

DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDEX 
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CISPLAY WORLG 








TRAVELING SALESMEN 


inly experienced, required for attractive 
Now in 

High commission, prompt 
Territory open: New York 


ne in display fixtures (Lucite). 
ig demand. 
eliveries. 
State, New England, Pennsylvania, New 
ersey, Virginia and West Virginia. 


Address “P. C.” 


Care DISPLAY WORLD 


DISPLAYMEN 


Chain store or women’s 
specialty shops. Splendid 


opportunity. 


Address “‘W. R.” 
Care DISPLAY WORLD 











DISPLAYMAN WANTED 


Permanent position open for experi- 
enced man or woman window trim- 
mer and card writer in department 


store. Write full particulars. 


MOODY’S DEPT. STORE 


Fargo, N. D. 


WANTED 
Combination display and advertising man 
in Midwest men’s store. Salary com- 
mensurate with ability. Write, outlining 
experience. 


Address “A. L.,” care DISPLAY WORLD 











WANTED 


Excellent opportunity for young man to 
become display assistant in large Miami 
department store. Give complete experi- 
ence in first letter. Only those who wish 


to live permanently in Miami need apply. 


Write “C. S. R.” 


Care DISPLAY WORLD 





DISPLAYMAN WANTED 


Large chain has opening for experienced 
displayman for retail apparel and acces- 
sories capable of building and installing 
backgrounds. Good opportunity and ex- 
cellent salary for right man. State age, 
experience, references, salary expected in 


first letter. 


NUGENTS 


370 W. 35th St. New York City 1 











High-grade shoe store has opening for 
EXPERIENCED 
WINDOW TRIMMER 
Salary to start, $75.00 a week. 
PESEIN’S 


Cumberland - - - - Maryland 














DISTRIBUTORS 
Brand new line of case papers now avail- 
able to jobbers in all territories. Imme- 


Liberal discounts. 


FREN-ZEE STORE EQUIP. 
& FIXT. CO. 


222 Orange St. 


dite delivery. 


New Haven 10, Conn. 











WANTED—A combination window trimmer, card 
writer and advertising man, by one of Arkansas’s 
ling smaller town department stores. Store do 
excellent selling job to the better clientele. 


} 


Apply at once to 
MR. L. FROUG, FROUG’S DEPT. STORE 
Pine Bluff, Ark. 


tate age, exp. and salary. References required 

















POSITION WANTED—Window display 
advertising manager. Dependable! Ca- 
le! Experienced! Original ideas; A-1 
ferences. Desires postwar position with 
ogressive organization. Address “L. M.” 


re DISPLAY WORLD. 


} 








CREPE PAPER FOR THE 
SMALL STORE 


[Continued from page 50] 

with the colors on the display cards make 
today’s windows of the tobacco industry a 
very excellent medium of sales promotion 

The third type of crepe paper window is 
that used by the liquor industry. Sales pro- 
motion men of the liquor industry always 
recognized the selling value of the liquor 
store window. From the first advertising 
campaign after repeal, to the campaigns 
now in progress, window display held its 
important place as an advertising medium in 
the liquor industry. The liquor industry is 
also faced with the same problem as_ the 
drug and tobacco industry, in that liquor 
stores are spread all over the United States. 

Liquor sales promotion men have found 
by the trial and error method that the win- 
dow display installation company is the best 
means of reaching all of their retailers effi- 
ciently. The liquor window is somewhat 
different from the drug and tobacco win- 
dow, in that most of the time actual mer- 
chandise is used in the display. The average 
liquor display consists of a large center- 
piece, two or more side cards, and about 
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two or three cases of merchandise. Triple 
or at least double crepe paper drapes are 
used on each side of the display. 

Very likely to re-appear after the war is 
the mass liquor window display which had 
its beginning in 1940 and died with the start 
of the war in 1941. This is the type of win- 
dow where crepe paper and display cards, 
combined with 20 or 30 cases of merchan- 
dise, comprise the display. Of course a win- 
dow of this type could only be used in the 
larger liquor stores. 

The final type is that of special windows. 
This includes mostly the small shops that 
can find no one to pay for their display 
except themselves. They naturally can not 
spend much money for this, and therefore 
it becomes quite a major problem for them 
but one which can be solved readily by the 
use of crepe paper. Most window display 
services will send a professional out to a 
store to install a moderate size crepe paper 
display for about $4 or $5. The use of the 
crepe paper display has increased greatly 
in recent years. 

The crepe paper window not only bright- 
ens the appearance of the small merchant's 
store; it also increases his sales because 
of the better presentation of merchandise 


Jas. B. Williams Company 
Host To Visitors 

Nearly 300 people, visiting the New York 
City display market, were guests of Jas. B 
Williams, Inc., the evening of June 12, with 
Dot Williams and Ralph Adler as hosts as 
sisted by the firm's personnel 

One of the pleasant features of the eve 
ning was a “fishing party” for the visitors 
A display 


scene was set up in the downstairs show 


simulating a large underwater 


room and guests took turns casting a fishing 
line into the display; the lucky ones “caught” 
$25 War Bonds. Seventy-five Bonds were 
awarded in this manner. 

A strolling photographer snapped pictures 
of the visitors, and a trio of musicians added 
to the entertainment. 


Miniature Fluorescent Lamps 
Announced By Sylvania 


Miniature fluorescent lamps designed fot 
displays and many applications of built-in 
localized lighting have been announced by 
Electric Products Inc., Salem, 
Mass. The new “T-5" lamps are supplied in 
6-, 9-, and 12-inch lengths rated at 4-, 6-, 
and &-watts respectively, for 110-125-volt AC 


Sylvania 


operation. Equipped with standard minia- 
ture bipin bases for convenient mounting in 
miniature lamp holders, they may be oper 
ated with suitable ballast and starter o1 
push button 


Approximate initial lumen output trom 
white lamps ranges from 73 in the 4-watt 
size to 580 in the 13-watt size. Daylight 
lamps of the same sizes produce 68 and 
490 lumens. 
specific 3-hour cycle test conditions is 1,500 
hours for all except the 4-watt lamp with 
a 500-hour rating. Standard miniature fluo- 
rescent lamp packages contain 24 lamps. 


Rated average life, based on 




















Display 
World 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the displav line in 
which you are interested. If you do not find 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the information 
you want on file, we’ll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any disnlav problem. 

(0 Air Brushes 
Lj) Alirpainting Equipment 
[j} Animated Signs 
(| Artificial Flowers 
(] Artificial Snow 
|] Backgrounds 
Background Colors 
{]) Background Coverings 
| Brushes and Pens 
Card & Mat Board 
Cardwriters’ Materials 
Color Lighting 
Crepe Papers 
{} Composition Pieces 
{] Cut-out Letters 
[] Cutting Machines 
} Decorative Papers 
Decalcomania 
{] Display Furniture 
[] Display Forms 
_] Display Letters 
] Display Racks 
Drawing Boards 
Dye, Rug and Carpet 
Enlarging Projectors 
} Fabrics and Trimmings 
] Fixtures 
| Flags and Banners 
] Foils 
] Glass Specialties 
Grass Mats 
Hosiery & Shoe Forms 
) Invisible Glass 
Lithographed Displays 
Mannequins 
Mouldings 
Metal Sheets 
Millinery Heads 
Motion Displays 
Motion Mechanisms 
Natural Foliage 
Pageants & Exhibits 
Paper Sculpture Displays 
Plaques (Window) 
Papier Mache Specialties 
Photographic Blowups 
Plastics 
Price Cards—Tickets 
| Price Ticket Holders 
-] Ribbons 
Sale Banners 
Socks—Window 
Show Cards 
Show Card Colors 
Show Cases 
Show Case Lighting 
Signs—Card Holders 
Signs—Brass—Bronze 
Signs—E lectric 
Sleeve Forms 
Store Designing 
Store Equipment 
[) Store Fronts 
[) Tackers 
[] Time Switches 
[] Turntables 
| Valances 
[] Veneers (Imitation) 
[] Wall Board 
) Wigs 
{] Window Lighting 
[] Do you wish a copy of their catalogue? 
{[] Do you plan to remodel your store soon? 
[) Do you plan to build a store soon? 
MAIL TO 
DISPLAY WORLD 


CINCINNATI, OHIO 
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DISPLAY WORLD 


JULY, 1920 


The Detroit) convention of the Inter- 
national Association of Display Men drew 
an estimated attendance of 1,000, with much 
of the credit for the success of the event 
being voted to C. L. Wendel, J. L. Hudson 
Company, who was convention director. 
Among those on the program were: Herman 
Frankenthal, B. Altman & Co., New York 
City; Arthur Fraser, Marshall Field & Co., 
Chicago; Homer Seay, Walker Dry Goods 
Company, Charleston, W. Va.; Ray Whit- 
nah. Crosby Brothers, Topeka; FE. J. Berg, 
Burgess-Nash Company, Omaha, and E. N. 
Goldsman, Selfridge’s, London. . .. C. F. 
Wendel was elected president of the asso- 
ciation. Other officers named were: first 
vice-president, Edward K. Lummis, Almy’s, 
Montreal; second vice-president, Karl Am- 
dahl, The Palace, Spokane; third vice 
president, G. R. Macgregor, Hudson's Bay 
Company, Winnipeg; secretary, T. Guy 
Duey, Wurzburg’s, Grand Rapids. . .. St. 
Paul was selected as the next convention 
city. 

Harry Bird, display manager for \Wana 
maker's, New York City, was in Europe on 
a buying trip for his department. 

Guy Gunkle resigned as display manager 
for The Goldthait Store, Marion, Ind., to 
take a similar position with Strand’s, of the 
same city. 

1). EK. Roddy became display manager to1 
Phe Hub, Chicago. 

Jack Darling took over display tor Lans- 
burgh & Brother, Washington; he had been 
with the New York Waist Shop, also of 
Washington. 

Morton Wilder left the position of display 
manager for Benoit’s, Portland, Me., to head 
display for Low-King Company, Lewiston, 


Maine 


JULY, 1935 


R. F. Painter, formerly with Gus Blass 


Company, Little Rock, became display man- 
ager for Lebeck Brothers, Nashville; he re- 
placed George M. Allen, who resigned to 
join The Jones Store Company, Kansas City. 

Ralph Pfister resigned as display manager 
of MacDougal-Southwick, Seattle, to open 
his own ready-to-wear shop in Missoula, 
Montana. 

Emil Swenson left the display department 
of The Palace, Spokane, for a similar posi- 
tion at The Crescent; Ray Hering was dis- 
play manager for the latter store. 

John T. Chord, former editor of DISPLAY 
WORLD, took charge of the retail display 
department for Montgomery Ward & Co., 
Chicago. 

H. EK. McLaren resigned as display man 
ager ot L. Miller Shoe Company, Seattle, to 
head display for The Bon Marche, of that 
city He replaced William) Scharninghau 
sen, who had recently joined The City of 
Paris, San Francicso 

Soa ( Kash became editor of DISPLAY 
WORLD 


Pa, t9 








ADVERTISING INDEX 


JULY, 1945 


Adler-Jones Co., The 
Ajax Box Co., The 
Allied Display Mtl., Inc. 
Arranjay Wig Co. 

Artex Corporation 

Arts & Flowers Displays 
Austen Display 





Bassons Dummy Products 
Becker Sign Supply Co. 
Bishop Publishing Co. 
Brenan, L. M. 

Bridge, Everett M. 
Bulkley, Dunton & Co. 


Carrata Mannequins 
Champion Disp. Mtl. Co. 
Chicago Cardboard Co. 


Darling Co., L. A. Inside Back Cove 
Dazian’s, Inc. 

Decorative Displays 
Deccrative Plant Co. 
Dingleman-Wolff Co. 
Display Corporation 
Display Craft 

Display Equipment Corp. 
Display Mannequin, Inc. 
Doerr & Associates 
Durable Displays, Inc. 


Eaton Bros. Corp. 
Elk Supply Co., Inc. 
Empire Tinsel & Ballotini Co. 


Fixture Mart, Inc., The 
Fleming, Katherine B. 


Garrison-Wagner Co. 
General Display Corp. 
Greneker Corporation, The 


Haida Display, Inc., Victor 
Hecht Fixture Co., The 
Helms Chemical Co. 
Hertie, Inc. 

Hurlock, W. C. 


Ivano, Inc. 


Korrect-Way Display Products 
Kurtis Studio, K. G. 


Laverne Originals 
Lioyd Co., Inc., W. H..S. 
Lynn Display 


Madisonia Manikins 
Magnani Mannequin Co. 
Maharam Fabric Corp. 
Malros Co. 

Manhattan Wood Letter Co. 
Marcus Window Display Serv. 
Marquardt & Co. 

Midwest Manniquin Displays 
Mileo, P. 

Mcdern Displays 

More Displays 


National Art Studio 

Natl. Assn. of Display Industries 
National Hanger Co. 

National Sawdust Co., Inc. 
Natural Creations 


Opportunity Exchange 

Pacific Exhibits Co. of Illinois 
Pin-Rose Studios 

Plastex Decorative Products 


Quensell Displays 


Radiant Glass Fibers Co. 
Reflector Hardware Corp. 
Regalia Mfg. Co. 
Reyburn Mfg. Co. 

RIP Studio 

Roehl Studio, Virginia 
Rohm & Haas Co. 
Rowland, Richard 

Rustic Furniture Co. 


Scheuer Mfg. Co. Inside Front Cove 
Saliger, A. B. 7 
Sherwin-Williams Co. Back Cove 
Siegel, Nat 5 
Silvestri Art Mfg. Co. 

Solistan Rug Co. 

Speedway Mfg. Co. 

Stensgaard & Assoc., Inc., W. L. 

Sylvor Co. 

Taffel Brcthers 

Tally-Ho Display Studio 

Thayer & Chandler 

Timbertone Decorative Co. 

Transparent Shade Co. 

Tropicraft 

Williams, Inc., Jas. B. 

Wold Air Brush Mfg. Co. 

Zemitzsch Co., Walter E. 

Zeppen-Field Studios, W. M. 
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SSI Ue eS 


ristmas Displays 


You will be delighted with the clever new Christmas dis- 


aN Se Se Ga os 


players, plaques and figures designed by Darling. Beautifully 
made and decorated in bright Christmas colors, with red 
and silver flitter tastefully used on some of the units. Write 
today for complete data. 


In addition to the new Christmas items now available, 
Darling offers a comprehensive line of papier-mache, 
composition or wood. Metal, of course, will be ready 
when VJ Day is celebrated, but right now, Darling's 
Metal Plant is 100% on war work... Write for our 
Catalog 175, and for information on Women’s, Men’s 
and Children’s Mannequins, and New Infant Figures. 
Your inquiry will receive prompt, courteous attention, 


L. A. DARLING COMPANY 
BRONSON, MICHIGAN 


' New York Display Rooms * 47 West 34th Street 
Depend on Darling ~ Distributors in Principal Cities 


tor value. Insist that 


the Darling Trade- . — 
Mark is on the dis- 


plays you buy. The Name To Think Of FIRST In Display 
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Chock-full of the ne: — 
backgrounds, cutou 
lands, sprays, papers, 
etc., you will find t 
you have to do is 
through it and ide 
crowd themselves up 
as fast as you can tt 
pages. A thousand a 
wastaane versatile materials |: 
ON EVERY its pages, each cap: 
being used in hund 
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OF IDEAS 


BEAUTIFUL 









source of supply, as 
an encyclopedia of : 
ideas. Write today fi 
JUST TELL free copy. Don’t d 


WL tdbtde the supply is limite 
TO SEND 
1T ON THE 
COUPON 
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GET YOUR BELOW - 
DISPLAY Re AY 
GUIDE THEN Z From Coast-to-Coast Quali-Craft Display (az 






Shows are being set up. There will be one 
VISIT THE \ near you. Remembering the inspiration and ee ~ ifr a ~ 
” ideas you obtained from past shows we know aN 
you won't want to miss this one. If you have 


D ] S$ p LAY never visited one of these shows before make 
















AND IT'S 
















YOURS 
arrangements now to attend this one. You 
JUST FOR Fs | ows will find it profitable, as well as — Ws? 
x Watch for local 4) 
THE Coming STL announcement. 
ASKING... THE SHERWIN-WILLIAMS COMP/ 


Graphic Arts Finishes & Display Materials Div 
N 101 Prospect Avenue «+ Cleveland 1, C 
Gentlemen: Put my name at the head 
a new Fall and Winter Quali-Craft Display Basi. 


Don’t delay . . . Quantities 

are limited ... Clip and Nome et pre 

mail the coupon now while Street ey 
f inki it. Ns i arcccaiesieasaii ccna il 


you're thinking about it 
ee . 


THE SHERWIN-WILLIAMS COMPANY in 


101 PROSPECT AVENUE CLEVELAND 1, OHIO it : 
















